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Wander the world's great 



libraries with a U.S. Robotics® 
V.90 56K* standard modem. 
With its faster browsing, 


smoother video and more 
life-like sound, everything 
you can get on the Internet 
gets better. Our newest, 
most compatible 56K modem 
connects up to 80% faster 
than 28.8 modems to nine of 
the top ten Internet providers 
and over i,4oo more around 
the globe. No wonder 
U.S. Robotics is the world's 
best-selling modem. 

To learn more, contact a 
U.S. Robotics reseller or visit 
www.3com.com/56k. 





























DELL DIMENSION DESKTOPS 


Common features: ♦ Mini-Tower Modei ♦ ! 
♦ 3 Year Limited Warranty* with 1 Year On-si' 


NEW DELL DIMENSION XPS D333 
333MHz PENTIUM^ It PROCESSOR 

FEATURiNG MMX“ TECHNOLOGY 


Wf IV DELL DIMENSION XPS D333 
333MHz PENTIUM II PROCESSOR 

FEATURING MMX TECHNOLOGY 


NEW DELL DIMENSION XPS D333 
333MHz PENTIUM II PROCESSOR 

FEATURING MMX TECHNOLOGY 


DELL DIMENSION XPS D300 

300MHz PENTIUM II PROCESSOR 

FEATURING MMX TECHNOLOGY 


• 128MB SDRAM Memory 

• 8,4GB Ultra ATA Hard Drive (9.5msl 

• /VfW1600HS2r(19.8"v.i.s.,,26dp) 
Trinitron® Monitor 

• WfIV Diamond Permedia 2 8MB 
3D AGP Video Card 

• 32X Max' Variable CD-ROM Drive 

• integrated Yamaha Wavetable Sound 

• Altec ACS-495 Full Dolby Surround 
Sound Speakers with Subwoofer 

• Iomega Zip 100MB Internal Drive 

• Microsoft Home Essentials 98 

• Dell® Quietkey® Keyboard 


• 64MB SDRAM Memory 

•84GB Ultra ATA Hard Drive (9.5ms) 

• 1200HS 19' (17.9" v.i.s., .26dpl Monitor 

• STB nVidia 4MB 3D AGP Video Card 

• 2X DVD-ROM Drive and Decoder Card 


• Altec ACS-495 Full Dolby Surround 
Sound Speakers with Subwoofer 

• Microsoft Office 97 Small Business 
Edition plus Encarta 98 

• Dell Quietkey Keyboard 

r Upgrade to mMB SDRAM, add $199. 


• 64MB SDRAM Memory 

•8.4GB Ultra ATA Hard Drive (9.5ms) 

• 1000TX17" (15.9"v.i.s.)Trinitron Monitor 

• /VflV Diamond Permedia 2 8MB 
3D AGP Video Card 

• 32X Max” Variable CD-ROM Drive 

• Integrated Yamaha Wavetable Sound 

• Altec ACS-295 Speakers with Subwoofer 

• Microsoft Office 97 Small Business 
Edition plus Encarta 98 

• Dell Comfort Key Keyboard 
Upgrade to a 1200HS Monitor 
117.9’v.i.s.l, add $175. 


• 128MB SDRAM Memory 

• B.4GB Ultra ATA Hard Drive (9.5ms) 

• 1000TX17” (15.9’ v.i.s.) Trinitron Monitor 

• STB nVidia 4MB 3D AGP Video Card 

• 2X DVD-ROM Drive and Decoder Card 

• /VflVTurtle Beach Montego A3D 
64 Voice Sound Card 

• Altec ACS-295 Speakers with Subwoofer 

• IomegaZiplOOMB Internal Drive 

• Microsoft Home Essentials 98 with 
Money 98 

• Dell Quietkey Keyboard 


$3599 


$2999 


$2599 


$2899 


Personal Lease": $140/Mo., 24 Mos. 

Order Code #500309 j 


OPEN AU NIGHT. 


DELL INSPIRON 3000 NOTEBOOKS 

1 Common features: ♦ Modular Qptions Bay accepts 24X Max°° Variable CD-RQM, 3.5" Floppy Drive (both included), or Dptional 2nd Li-Ion Battery 512KB L2 

Pipeline Burst Cache ♦ Stereo Speakers with 3D Surround Sound and Yamaha Software Wavetable ♦ Zoom Video and USB Ports ♦ Smart Lithium Ion Battery 

1 ♦ Cardbus Ready/Fast IR1.1 Microsoft Windows 95 ♦ Microsoft Internet Explorer ♦ Touchpad ♦ Extendable 1 Year Limited Warranty* | 

DELL INSPIRON 3000 M286XT 

266MHz PENTIUM PROCESSOR 

WITH MMX TECHNOLOGY 

DELL INSPIRON 3000 M266XT 

266MHz PENTIUM PROCESSOR 

WITH MMX TECHNOLOGY 

DELL INSPIRON 3000 M233ST 

233MHz PENTIUM PROCESSOR 

WITH MMX TECHNOLOGY 

DELL INSPIRON 3000 M200ST 

200MHz PENTIUM PROCESSOR 

WITH MMX TECHNOLOGY 1 

• 13.3" XGA Active Matrix TFT Display 

• 144MB SDRAM Memory 

• 4GB Ultra ATA Hard Drive 

• 128-bit Graphics Accelerator with 

65K Colors at 1024x768 

• Leather Carrying Case 

• MS® Dffice 97 Small Business Edition 

• 6.9 Pounds* 

• 56K Capable** x2 Modem, add $149. 

• Insplron Port Replicator, add $159. 

• 2nd Lithium Ion Battery, add $169. 

• 13.3" XGA Active Matrix TFT Display 

• 64MB SDRAM Memory 

• 4GB Ultra ATA Hard Drive 

• 128-bit Graphics Accelerator with 

65K Colors at 1024x768 

• MS Dffice 97 Small Business Edition 

• 6.9 Pounds* 

• Upgrade to 9BMB SDRAM, add $199. 

• 5BK Capable** x2 Modem, add $149. 

• 2nd Lithium Ion Battery, add $169. 

• Leather Carrying Case, add $99. 

• 12.1" SVGA Active Matrix TFT Display 

• 48MB SDRAM Memory 

• 3.2GB ATA Hard Drive 

• 128-bit Graphics Accelerator with 

16 Million Colors at 800x600 

• MS Dffice 97 Small Business Edition 

• 6.4 Pounds* 

• Upgrade to a 13.3'XGA Active Matrix 
TFT Display, add $200. 

• Upgrade to 64MB SDRAM, add $99. 
ir Upgrade to a 4GB Ultra ATA Hard 

Drive, add $99. 

• 12.1 " SVGA Active Matrix TFT Display 

• 32MB SDRAM Memory 

• 3.2GB ATA Hard Drive 

• 128-bit Graphics Accelerator with 

16 Million Colors at 800x600 

• MS Home Essentials 98 

• 6.4 Pounds* 

• Upgrade to a 233MHz Pentium 
Processor, add $200. 

• 5BK Capable** x2 Modem, add $149. 

•k Deluxe Nylon Carrying Case, add $69. 

$3599 

Personal Lease": $174/Mo., 24 Mos. 

Order Code #800301 

$2999 

Personal Lease": $145/Mo., 24 Mos, 

Order Code #800303 

$2499 

Personal Lease": $121/Mo., 24 Mos. 

Order Code #800307 

$2199 

Personal Lease" $107/Mo., 24 Mos. 

Order Code #800306 


This is just a sample 






"Personal leasing arranged by Dell Financial Services L.P., an independent 
entity, to qualified customers. Amount of monthly lease payments above 
are based upon 24-month lease. All above monthly lease payments 
exclude taxes which may vary; (for example, Hartford City, IN sales tax 
”$8.68/month). Shipping cost due with first payment. No security deposit 
required; subiect to credit approval and availability. Lease terms subject 
to change without notice. 


Pentium® 



























SOFTWARE 

DESCRIPTIONS 


♦ McAfee VirusScan ♦ Microsoft* Windows® 95 ♦ Microsoft Internet Explorer ♦ Microsoft IntelliMouse® 


DELL DIMENSION XPS D300 
300MHz PENTIUM II PROCESSOR 

FEATURING MMX TECHNOLOGY 

• 64MB SDRAM Memory 
•6.4GB UltraATA Hard Drive (9.5ms) 

• lOOOTX 17" (15.9' v.i.s.)Trinitron Monitor 

• STB nVidia 4MB 3D AGP Video Card 
•32X Max'Variable CD-ROM Drive 

• /VfWTurtle Beach Montego A3D 
64 Voice Sound Card 


DELL DIMENSION XPS D266 
266MHz PENTIUM II PROCESSOR 

FEATURING MMX TECHNOLOGY 

• 64MB SDRAM Memory 

•6.4GB UltraATA Hard Drive (9.5ms) 

• lOOOTX 17" (15.9" v.i.s.) Trinitron Monitor 

• STB nVidia 4MB 3D AGP Video Card 
•32X Max'Variable CD-ROM Drive 

• Integrated Yamaha Wavetable Sound 

• AltecACS-295Speakerswith Subwoofer 


DELL DIMENSION XPS D233 
233MHz PENTIUM II PROCESSOR 

FEATURING MMX TECHNOLOGY 

• 32MB SDRAM Memory 

•4.3GB UltraATA Hard Drive (9.5ms) 

• 1000LS 17" (15.9" v.i.s.) Monitor 

• STB nVidia 4MB 3D AGP Video Card 
•32X Max'Variable CD-ROM Drive 

• Integrated Yamaha Wavetable Sound 

• Altec ACS-90 Speakers 


• Altec ACS-295 Speakers with Subwoofer 

• Iomega Zip 100MB Internal Drive 

• Microsoft Office 97 Small Business 

t Edition plus Encarta 98 

I • Dell Quietkey Keyboard 


• Microsoft Home Essentials 98 with 
Money 98 

• Dell Quietkey Keyboard 

• Upgrade to ACS-495 Full Dolby 
Surround Sound Speakers with 
Subwoofer, add $75. 


• Microsoft Home Essentials 98 with 
Money 98 

• Dell Quietkey Keyboard 

★ Upgrade to 64MB SDBAM, add $93. 

★ Upgrade to a B.4GB Hard Drive, add $49. 


$2499 

Personal Lease”: $121/Mo., 24 Mos. 
Order Code #500310 


$2299 

Personal Lease”: $112/Mo., 24 Mos. 
Order Code #500311 


$1899 

Personal Lease”: $93/Mo., 24 Mos. 
Order Code #500301 


Microsoft Office 97 Small 
Business Edition includes: 

• Word 97 

• Excel 97 

• Publisher 97 

• Qutlook 

• Small Business Financial Mgr. 97 

• Automap Streets Plus 

Microsoft Home Essentials 98 
includes: 

• Word 97 

• Encarta 98 Encyclopedia 

• Money 98 

• Works 4.5 

• Greetings Workshop 2.0 

• Puzzle Collection 
Featured Software: 

• TurboTax Deluxe, add $55. 

• Game Pack I (sold with Dimension 
only) includes: Command & Conquer: 
GOLD, Myst and Warcraft II, add $59. 


www.dell.cem 


GREAT VALUES. FROM PRINTERS TO SOFTWARE. 


Visit our website anytime, day or night, to browse or window- 


I 


DESKTOP UPGRADES 

• Upgrade from a 6.4GB Ultra ATA 
Hard Drive to an 8.4GB Ultra ATA 
Hard Drive, add $49. 

• Upgrade from 64MB SDRAM to 
128MB SDRAM, add $199. 

• Upgrade from a 32X Max' Variable 
CD-ROM Drive to a 2X DVD-ROM 
Drive and Decoder Card, add $199. 

• Upgrade from the STB nVidia 4MB 3D 
AGP Video Card to the Diamond Permedia 2 
8MB 3D AGP Video Card, add $49. 

• Iomega Zip 100MB Internal Drive with 
Two Cartridges, add $99. 

• 3-Pak of 100MB Cartridges, add $39. 

• Microsoft Sidewinder Precision Pro 
Joystick, add $69. 

• Upgrade to 3 Yrs. Next-Business-Day 
At-home* Service, add $99. 


PRINTERS/SCANNERS 



• HP DeskJet 722C, add $299. 

• HP LaserJet 6Lse, add $429. 

• HP OfficeJet 600, add $499. 

• HP ScanJet 5100Cse Scanner, 
add $299. 

PDWER STRIPS/SUPPLIES 

• APC SurgeStation Pro 8T2, add $39. 

• APC Back-ups Pro 420, add $229. 

• APC Back-UPS Pro 650, add $289. 

SOFTWARE 

• Quicken Deluxe 98, add $62. 

• Riven (the sequel to Myst), add $59. 

• JumpStart Kindergarten & Ready to 
Read with Pooh, add $69. 

• Education Pack I (sold with 
Dimension only) includes: Reader 
Rabbit 1, Math Blaster and Logic 
Quest, add $59. 


of 


our thousands of configurations. 


24 HOURS 
A DAY 


ACCESS SPECIAL PROMOTIONS 
DESIGN YOUR IDEAL COMPUTER 
CHECK THE STATUS OF YOUR ORDER 
ACCESS 24HR ONLINE TECH SUPPORT 


shop — whatever you need to do to help you decide on your 
next computer system. With Dell's website, you never have to 
pick up the phone. You can custom configure and buy your 
own system online, exactly the way you want. You can check 
on your order status at any time. And you can receive online 
technical support 24 hours a day. We believe it's the easiest, 
smartest way to buy a system. So stop in for a visit today. 
For directions, see the headline. 


D<4L 



•oo-Mt-um 

r'~~' tG'O'RDER ONLINE j 

www.dell.com/buydell 

Mon-Fri 7am-11 pm CT • Sat 8am-8pm CT 
Sun 8am-8pm CT In Canada, call 800-839-0148 
GSA Contract #GS-35F-4076D 
rKeycode#88104 ] 
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Features 


Oscars '98 City Clicker!: Billy Crystal 

By David Sheff 

When he went on Rosie O'Donnell’s show and asked for 
gags for the Oscars, Billy Orystal felt the power of the Net 

The Future of Oscar Watching 

By Stevan Keane J 

In the year 2000 you just might get a genuine online 
Oscar experience, but here's where to spot stars in 1998 

Finding God Online 

By Derek A. Baker 

The Lord moves in mysterious ways, and no more so 
than on the Net, where He reveals Himself online 

Old Way/Net Way 1998 

By David Sheff 

After nearly two years of trying things both ways. West 
Ooast editor David Sheff gives us a report card oh the Net 

Anatomy of a Web Site: OSA Today Online 

By Derek A. Baker 

When it first rolled onto the newsstands in print form, 
people feared for the homogenization of American 
news—now that it’s online, its clarity is seen as a virtue 

Intern-Net 

By Ben Greenman and Ron Bei Bruno 

Put the president, an intern, and an online gossiphound to¬ 
gether and you have final, conclusive proof that the Net is . 

more than Just a utility—it’s an unstoppable news medium 

Columns 


Roger Ebert/Critical Eye 

Roger reproduces the Net Way 

Angela Gunn/Oot.Oot.Oot.Com 

A book on baseball gets a new life on the Net 

Charles Pappas/Safety Net 

The feds won’t touch the Net’s real villains 
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Contents 


Departments 



This month—live on the Internet! 


O Yippee!/Ya-Hooey! 

The ups and downs of April 1 

O Cool Tools 

What your desk really, really wants 

(D E-Z User 

No matter how dim you are, we can help 

(D E-Z Shopper 

Don’t go out, buy stuff online—it’s qutek and easy 

O Incredibly Usefol Sites 

You’ll wonder how you got through life without them 

O Touched by the Net 

Heartwarming stories of the Net at work 

(b Pretty Strange 

The Web’s weirder comers unveiled 


Reviews 

0 New, Netable & Fun / Contents 
0 Y-Life Site Test: Income Tax 
0 John Mariani: Restaurant Reviews 
0 Reviews by Topic 
















AN INCREASING NUMBER OF VEHICLES ARE 


PROMISING OFF-ROAD FUN. WE THOUGHT 


HAVING FUN ON-ROAD MIGHT BE A 


NICE CHANGE OF PACE. 



Put the Catera’s powerful engine through its paces. Get an extra kick by touching the sport mode button. 
Bend the speed-sensitive steering to your will. Crank up the Bose sound system* and belt out a chorus of 
“Louie, Louie.” And do all of it while having four all-season premium tires firmly planted on pavement. 


THE CADDY THAT ZIGS.™ 


STARTING AT $29,995 
TOTAL MSRP OF *30,635 
INCLUDES *640 DESTINATION CHARGE.* 

For the authorized CaterJ dealer nearest you, call 
I-800-333-4CAD or visit us at www.catera.com. 










[DITOR’S NOTE 


God Lilian Online 

My, my, the Net keeps us hopping, 
doesn’t it? 

In this issue, merely reflecting a 
recent slice of Net life, we go from 
researching faith and religious com¬ 
munity online to observing the White House sex scandals that 
broke via the Web to talking Net jokes with Billy Crystal to 
reviewing online restaurant guides to checking out the tax- 
preparation sites... 

The mind boggles, and, having clicked, moves on. 

So we begin with contributing writer Derek A. Baker’s “Finding 
God Online,” a special section on how the Internet is used to 
create virtual religious communities and as a resource for faith— 
in all its forms. Reverend Andrew M. Greeley contributes “A Skeptic 
Converts to the Web,” Marianne Williamson talks about miracles 
online, and Ruth Stafford Peale discusses the Internet’s role in 
restoring a hopeful, traditional faith. 

When Billy Crystal met the Net, he got virtual in many ways. 
Or so he tells West Coast editor David Sheff in “City Clicker!,” on 
the eve of his latest Academy Awards hosting gig. We’ve also 
rounded up the most helpful Oscar Web sites, while managing 
editor Stevan Keane looks ahead to a time when the thank-you 
speeches are all interactive. 

Then there’s that other Bill’s show, the Chnton sex scandals, 
claimed by some to have been a defining moment for Internet 
news. Contributing writer Ben Greenman examines the Net’s role in 
the imfolding drama, and we remind you of some of the Net’s 
highs and lows. 

Sheff does double duty for us this month, summing up what 
he’s learned from nearly two years of “Old Way/Net Way.” 
Baker also does a duet with his “Anatomy of a Web Site,” which 
zooms in this month on USA Today Online. And for dessert, 
restaurant critic John Mariani reviews where you can find the 
tastiest treats in the Net’s food guides. 

Anyway, if you don’t feel you’ve had enough variety, you glut¬ 
tons may want to try Yahoo I’s Random button. It won’t be any 
more unexpected than where we’ve been this month. 

/ Barry Golson Editor-in-Chiet 
bgolson@zd.com 

OUR TEAR-OUT SITE ADDRESS GUIDE IS ON PAGE 13 
How does this magazine work together with your Web site? 

You can find parts of this issue—and other, daiiy features—on our site at www.yil.com. 

What’s this got to do with Yahoo!, the directory? 

You go to Yahoo! (www.yahoo.com) for directions to sites on the Web; you come to us for info 
about why you wouid want to go to those sites, and for a sense of what aii the daiiy hoopia 
reaiiy means. 

SUBSCRIPTIONS: URL: subscribe.yii.com/service/ emaii (piease inciude your fuii name 
and the address at which you subscribe): yii@neodata.com Tei: (303) 665-8930 _ 
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There’s more to Washington than Seattle. 


3Bi' 


I Address j @ ht tp:// wash^^^^ 


Win a trip to Washington’s San Juan Islands. 


Microsoft 

Exped 


fcxpeaia.com 

start your travel here 
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Blink 


you might miss it. 



MODEM BLASTER 
FlaSh56 is twice as fast 
as ordinary V.34 modems. 

The high speed MODEM BLASTER Flash56 internal 
modem lets you surf the Net moving data in a blink of 
an eye. Installation is fast and easy. MODEM BLASTER 
FlashSe is packed with advanced features including pro¬ 
fessional answering, full duplex speaker phone with 
Audio Interface* that provides exception- 
quality and the V.80 interface for video confer- 
Save money with the 24 hour, Wake-up on 
ling' function* - automatically wake up your computer 
to receive faxes from any remote location. MODEM 
BLASI'ER Flash56 is also bundled with many award 
winning application software packages. 

For more information see your local dealer/distrib¬ 
utor or visit the DSI web site. 



DSI 


DIGICOM 

SYSTEMS 

INCORPORATED 
diary of 


CREATIVE 


unmv.digicomsys.com 1-800-833-8900 


*Mark for model #015600 only. Product incorporates technology provided by Rockwell Semiconductor Systems, Inc. 
All the company and/or product names are trademarks or registered trademarks of their respective companies. 














backchat@zd.com 


BKItllT 


Educators Fight Back 

Last month, Vice President Gore declared parts of Los Angeles eli¬ 
gible for tens of millions of dollars in tax credits as part of a plan 
to boost jobs and computer literacy in poor urban neighborhoods. In 
our February '91 issue, Y-Life reader and student Nik Frank- 
Lehrer argued in “Backchat” (page 22) that until teachers were 
brought up to speed with basic Net skills, getting schools online was 
a waste of time. Other readers begged to dijfer. 

I am also an avid reader of Yahoo! Internet Life. I’m also tired 
of the bashing teachers are getting over the use or nonuse of 
technology in schools. Yes, there may be teachers out there 
who are afraid of technology and the Net. However, does 
anyone notice that technology is often slapped into schools 
and teachers are told to use it or lose it? Then they are given 
no training, unless they want to pay for it themselves on their 
own time. I have taken many classes and read many books and 
used a lot of my time to learn both Windows 95 and 
Macintosh OS 7-8.1 have gotten no money from my school 
district for this...I have also helped many of my colleagues get 
up and running on their respective home and school comput¬ 
ers. I’m not looking for a pat on the back. I just want people 
(students) to realize that there are teachers out there doing all 
they can to integrate technology into everyday school life. 

—regithom@execpc.com 

I want to add to, disagree with, and support the comments 
made by the student. I am “Education Specialist” for a local 
ISP in Oklahoma. Our company has made it a priority that we 
properly help the schools obtain the necessary equipment, 
train the staff, and support the equipment we sell. Before you 
discard this letter because it sounds Hke a radio spot, let me tell 
you why many companies like ours are doing the same thing. 

In Oklahoma, many schools receive their Internet access 
from online service providers, from state-funded agencies, 
and from local ISPs. However, many schools only get the 
“gateway” and not the attention they need. 

I urge the school leaders of America to contact your local 
chamber [of commerce] and deal with local companies, local 
providers, local computer retailers, or at the very least com¬ 
panies that are willing to do some extra work for your business 
by meeting you at your school, assessing your needs, and help¬ 
ing you effectively train the staff in your district. 
—MATTHEW C. STORM 
storm@fullnet.net 

Being a teacher as well as an avid reader of your magazine, I 
feel I would be remiss if I did not address young Nik Frank- 
Lehrer’s observations on the Internet in schools. 

In many schools in the United States, teachers are 
required to take courses dealing with computers and the 


Internet, as well as obtain certification by the technology 
coordinators in their districts, before even attempting to 
teach a class in exploring the Internet. 

In fact, teachers are very willing to learn to use computers 
in the vast majority of schools today. It is only the mindless 
observations of a few that persuade the public not to move 
into the wonderful world of exploration afforded those who 
have dared to take the chance. 

—JAN PURNELL 
ayp@netrax.net 

A Truly Satisfied Customer 

I love your magazine. My only complaint is that I don’t have 
nearly enough time to visit all the great sites you tell about. 
I have considered quitting my job to become a full-time Net 
surfer, but unfortunately I haven’t figured out how to make 
that pay the bills. I guess someday when I retire, I might have 
time to visit all those places you have found for me. Keep up 
the great work! 

—Debbie Winn 

Kaelesa@aol.com 
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This precision crafted mousing surface is formed of compression 
molded high-density polyethylene resin and wiil never wear out. 
There is no foam core or fabric covering to crack, peel, or fade. 
The durable stone textured finish is washabie for clean traction 
control and pixel-splitting accuracy with every move! 

ORDER ONLINE NOW! 
WWW.EVERGLIDE.COM 

FOR BULK OR INTERNATIONAL ORDERS CALL (800) 962-1873 
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New Bryce 3D 
‘ j lets you create 
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fully animated 
3D worlds! 


Real-world atmospheric effects. Set every part of 
your 3D world in motion, including clouds, the phases 
and positions of heavenly bodies, star fields, and fog and 
haze that react realistically to light intensity and color. 


Complete animation control. Scale, resize, or position 
object paths in seconds, then link them to create motion. 
Set camera and lights to track objects automatically. 
Unbelievably realistic terrains. Paint height values for 
peaks, valleys, plateaus, and erosion, then animate the 
entire scene. For instant results, check out the 
real-time, rotating 3D preview. 

Fully animatable materials and textures. Picture brick 
melting into water or a snow capped mountain emerging 
from winter into spring-now you can make it happen! 


Get Bryce 3D and set your 
world in motion, the easy way! 


Attention Bryce Owners! 

Upgrade Today for Only $99 

800.846.011U.. 

www.metacreations.com 

<^MetaCredtions 

The Visual Computing Software Company 
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Here’s your handy, tear-out guide to the site addresses in this issue. 
For the compiete iist, inciuding updates, see our Web site at www.yii.com. 


O 


You can find all the addresses for our special feature Old Way/Net Way 1998 (Pages 
70-77) and for Click (Pages 21-32) and Pretty Strange (Page 108) at our Web site, 
www.yil.com, along with the usual mix of columns and reviews. 

PLUS: The Guru is IN! Get answers to all those taxing surf problems by writing to our 
resident Surf Guru at our academy of Webology, Surf School. 


g) 
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Yippeel/Ya-Hooeyl (Page 34) 

O Street Life www.pathfinder.com/fortune/fbr/index.html 
O Acses www.acses.com 

O Your Gross and Cool Body www.nj.comArucky/body 
O The Big Sell Out www2.gol.com/users/ian/shamepics 
O Learn Different Languages the Fun Way 
www.geocities.com/Hollywood/3318/language.html 
O Jumpman jumpman23.com 
O Yippee! Ya-Hooey! www.yippeeyahooey.com 

Cool Tools (Pages 36-38) 

O Aplio Inc. www.aplio.com 
O NEC Technologies www.nec.com 
O Kensington Technology Group www.kensington.com 
O Uniden America Corp. www.uniden.com 
O Metricom www.metricom.com 
O Storm Technology www.stormtech.com 

E-Z User (Pages 40-43) 

O Inference Find www.inference.com/ifind 
O Money$earch.com www.moneysearch.com 
O Yahoo! Image Surfer ipix.yahoo.com 
O Netiquette Home Page www.albion.com/netiquette/index.html 
O CompuServe world.compuserve.com 
O Daily Double Download www.doubledownload.com 
O TipZone www.zdnet.com/zdhelpAip_help/tip_help.html 
O Dropit www.flash.net/~castman/dropit.htm 
O Duarterdeck’s Extra Strength Real Help 
www.quarterdeck.com 
O SurfSchool www.surfschooi.com 

E-Z Shopper (Page 44) 

O Flying Noodle www.flyingnoodle.com 
O Tie Dne Dn vww.tie-one-on.com 
O Reur D’e Lis Productions Ltd. www.plumbart.com 
O Campbeil’s Dniine Shop www.campbellsoup.com/shop/ 
campbelis/main2.html 

O FabFour Superstore www.fab4store.com 
O Amazon.com’s Gift Center www.amazon.com 

Angela Gunn: Dot.Dot.Dot.Com (Page 48) 

O Stadium for Rent Tampa Bay’s Quest for Major League 

Basef»a//ourworld.compuserve.com/homepages/Andelman 
O Mr. Media vmw.mrmedia.com 


O The Hacker Crackdown wvm.lysator.liu.se/etexts/hacker 
O Blue Marlin vwm.bluemarlincorp.com 

Charles Pappas: Safety Net (Page 50) 

O Cleansing Time Alternative Treatment 

vmw.cleansingtime.com 

O Self Health Resource Center vwm.cris.com/-healthy 
O CenterWatch Clinical Trials Listing Service 

vvvm.centerwatch.com 

O International Cancer Information Center 

vvvmicic.nci.nih.gov 
O FDA vwm.fda.gov 

O American Medical Association vwm.ama-assn.org 
O The Journal of the American Medical Association 

www.ama-assn.org/public/journals/jama/jamahome.htm 

The Future of Osc8ir Watching 
(Pages 54-55) 

O Dscar.com vwm.oscar.com 
O E! Dniine vvvm.eonline.com 
O Pathfinder vvvm.pathfinder.com 
O Yahoo! wvm.yahoo.com 
O Hollywood Dniine wvm.hollywood.com/oscars 
O Mr. Showbiz vvvm.mrshowbiz.com 
O Cyber-Sleaze metaverse.com/vibe/sleaze/index.html 
O E! Gossip wvm.eonline.com/Gossip/index.html7fd.stripe 
O Celebsite vwm.celebsite.com 
O IMDB Search us.imdb.com/search 
O Premiere wvm.premieremag.com 
O Filmtrailers wvm.sol.no/akersmicArail_a.htm 
O Academy Awards by Category (IMDB) us.imdb.com/Oscars 
O Dscar History oscars.guide.com/history/past 
O Search the Academy Awards Nominations and Winners 
group.lightside.com/~w3design/search.htm 
O How Dscar Is Made wvm.beaconjournal.com/kr/otriv/ 
otriv4.htm 

O Razzies: The Golden Raspberry Award Foundation 

vvvm.razzies.com 

O Sundance Institute vmw.sundance.org 
O firstView vmw.firstview.com 
O Giorgio Armani moda.iol.it/stilisti/armani/e/default.htm 
O Donna Karan vvvm.donnakaran.com 
O Gianni Versace wvm.moda.iol.it/stilisti/versace/e/ 
DEFAULT.HTM 
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O Harry Winston www.harry-winston.com 
O Jewelry; Among The Stars at the Academy Awards (1997) 
jic.polygon.net/consumerjnfo/the_oscars/the_oscars.html 
O Gil Cates (producer) www.tft.ucla.edu/Cates.html 
O Billy Crystal (host) www.celebSite.com/people/billycrystal 

Finding God Online (Pages 56-67) 

O The Vatican www.vatican.va 
O Catholic Information Center www.catholic.net 
O Orthodox Church in America www.oca.org 
O Russian Orthodox Church www.russian-orthodox-church. 
org.ru 

O Greek Orthodox Archdiocese of America 

www.goarch.org 

O The Episcopal Church (U.S.A.) ecusa.anglican.org 
O Anglicans Online angiican.org/online 
O Evangelical Lutheran Church in America elca.org 
O The Lutheran Church Missouri Synod www.lcms.org 
O Presbyterian Church (U.S.A.) www.pcusa.org 
O Presbyterian Church in America www.pcanet.org 
O United Methodist Information (Official) www.umc.org 
O SBCNet (Southern Baptist Convention) www.sbcnet.org 
O Baptist.0rg www.baptist.org 
O BaptistNet www.heiwys.com/baptistnet.htm 
O Unitarian Universalist Association uua.org 
O The Church of Jesus Christ of Latter-Day Saints 
www.lds.org 

O All About Mormons www.mormons.org 
O The Church of Christ, Scientist www.tfccs.com 
O The Churches of Christ church-of-christ.org 
O Christian Church (Disciples of Christ) www.disciples.org 
O United Church of Christ www.ucc.org 
O International Pentecostal Holiness Church www.iphc.org 
O United Pentecostal Church International www.upci.org 
O Assemblies of God www.ag.org 


i O IslamiCity www.islam.org 
; O Muslims.Net www.muslims.net 
: O Islamic Foundation of America www.islamic-foundation.org 
: O DharmaNet International wvw.dharmanet.org 
; O The Government of Tibet in Exile www.tibet.com 
; O The White Path Temple www.mew.com/shin 
: O The Hindu Universe www.hindunet.org 
; O Jewishnet jewishnet.net 
: O Project Genesis www.torah.org 
; O Reform Judaism shamash.org/reform 
; O Cyber Home of Torah www.ou.org 
: O Rocky Mountain Internet Junction www.rockies.net 
; O Catholic Resources on the Net www.cs.cmu.edu/People/ 
spok/catholic.html 

i O Andrew M. Greeley www.agreeley.com 
: O Marianne Williamson www.marianne.com 
: O Throne Networks (Jesus.com) Jesus.com 
: O Lord of Hosts (Christ.com) Christ.com 
; O Lord of Hosts (LordofHosts.com) LordofHosts.com 
; O Lord of Hosts (Holyghost.com) Holyghost.com 
: O M@ailBank (Mohammed.com) Mohammed.com 
: O Ai-Qur’an Al-Kareem CD-ROM (Quran.com) www.Quran.com 
; O Shiva (Shiva.com) www.Shiva.com 
: O Back to Godhead Online (Krishna.com) Krishna.com 
; O Dharma Systems (Dharma.com) Dharma.com 
; O The House of Yahweh (Yahweh.com) Yahweh.com 
: O Jewish Bulletin of Northern California Online 
(Jewish.com) Jewish.com 
; O iName (Kosher.com) www.kosher.com 
; O Christ Episcopal Church www.christchurch.org 
; O WillowNet www.willownet.org 
: O Congregation Anshe Chesed anshechesed-lindennj.org 
i O The Threshold Society & Mevlevi Order 
www.webcom.comAhreshid 
: O Guideposts www.guideposts.org 
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Incredibly Useful Sites (Pages 68-69) 

O Assess Yourself www.ivillage.com/career/assess/ 
sh_quiz.html 

O American Slanguages www.slanguage.com 
O Search www.problemfinder.com/search.htm 
O Best B-Schools www.businessweek.com/tocs/bschools.htm 
O Master Mixesvmw.geocities.conn/Yosemite/5634/mastermx.htm 
O What is a dollar worth? woodrow.mpls.frb.fed.us/economy/ 
calc/cpihome.htmi 

O Safe Within www.safewithin.com 
0 1(X) Steps of Filmmaking hollywoodu.com/dsl.htm 
O How to Make Puzzles www.netacc.net/~crossdwn/Howto.htm 
O PhoneSpell www.phoneSpell.org 
O Incredibly Useful Site of the Day www.incrediblyuseful.com 

5-Star Site: USA Today Online (Pages 78-80) 
O The New Republic magazines.enews.com/magazinesAnr 
O The Freedom Forum www.freedomforum.org 
O ESPN SportsZone ESPN.SportsZone.com 
O CNN Interactive www.cnn.com 
O MSNBC www.msnbc.com 
O ABC News www.abcnews.com 

Touched by the Net (Page 82) 

O Robert J. Williams www.geocities.com/Athens/3814 
O The Electoral Web Sites www.geocities.com/~derksen/ 
index.html 

O Children Accessing Controversial Information 

www.zen.org/~brendan/caci.htmi 

O The Official Internet Anti-Nike Site www.harborside.com/ 
home/s/stevenm/public_htmi/antinike.htmi 
O Vot Der Dumboozle?: A Popular Culture Excavation Site 

www.geocities.com/Holiywood/Lot/5759/index,htmi 


Intem-Net: The Test-Marketing of the 
News (Pages 84-87) 

O Drudge Report www.drudgereport.com 
O Monicalewinsky.com monicalewinsky.com 
O The Dallas Morning News www.daliasnews.com 

New, Notable & Fun (Pages 88-89) 

O Yahoo! Online www.yahoo.com 
O Netcenter www.netscape.com 
O ABC.com www.abc.com 
O Auction Universe www.auctionuniverse.com 
O l/ar/efy www.variety.com 
O This is London www.thisislondon.com 
O Vent www.ventmag.com 
O 3D Atlas Online www.3datlas.com 
O King Features Syndicate www.kingfeatures.com 
O Dick Dale www.dickdale.com 
O SimplyTV www.simpiytv.net 
O f IVSpecial Edition www.ew.com/se 
O CBS.com www.cbs.com/news 
O Portishead www.portishead.co.uk 
O Big Willie Style www.willsmith.net 
O SoundStone.com www.soundstone.com 
O Danger Girl www.dangergirl.com 
O Club Sinatra www.asylum.com/sinatra 
O MSNBCSports.com www.msnbcsports.com 
O SportsWeb www.sportsweb.com 
O Investor Education www.cyberinvest.com/guides/ 
ieducframe.htmi 

O The Equitable www.eqshare.com 
O Small Business University 
www.smallbusinessu.com 
O Dr. Plain Talk www.drplaintaik.org 



...Then Why Buy 
A PC Without 
Internet Servioe? 
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“The Best” of Web Site Reviews 
Y-Life Site Test: Income Tax (Pages 90-91) 
O T. Rowe Price www.troweprice.com 
O On-Line Refund Estimator www.securetax.com/license.htm 
O The Digital Daily www.irs.ustreas.gov/prod/cover.html 
0 1040.com www.1040.com 

O Deloitte & Touche www.dtonline.com/taxguide97/cover.htm 
O KPMG Peat Marwick www.us.kpmg.com/pfp/strategies 
O Marc S Weissman wvw.wwlaw.com/fye.htm 
O TaxLogic www.taxlogic.com 
O H&R Block www.handrblock.comAax/locator 
O Compucraft Tax Services www.cctax.com/ccsearch.htm 

Guest Review: Restaurant Guides 
(Pages 92-93) 

O Sidewalk www.sidewalk.com 

Encyclopedias (Page 94) 

O Britannica Online www.eb.com 
O Grolier Multimedia Encyclopedia Online gme.grolier.com 

News by & for Kids (Page 96) 

O KidNews www.vsa.cape.com/-powens/Kidnews3.html 
O Time for Kids pathfinder.com/TFK/index.html 

International Travel Guides (Page 97) 

O Worldview Systems www.wvs.com 

Crime Dramas (Pages 98-99) 

O The GodfatherTrWogy www.jgeoff.com/godfathr.htmi 


O Robert Mitchum www.projectionmag.com/projection/ 
articles/mitchum/tribute.asp 
O Robert Mitchum, 1917-1997 
www.westworld.com/~mmw/ rm/rm.html 
O Twists, Slugs and Roscoes: A Glossary of Hardboiled 
Slang www.vex.net/~buff/slang.html 
O Chinatown www.voicenet.com/~kelly/chlnatwn.html 
O The Complete Clint Eastwood Homepage 
www.cadvision.com/eastwood 
O The American Film Institute 
www.afionline.org/iaa/laa96/LAA.96clint1.html 

Rock & Roll Media (Pages 100-101) 

O Addicted to Noise www.addict.com 
O SonicNet www.sonicnet.com 

Buying Software Online (Page 103) 

O Insight www.insight.com 

Insurance (Page 104) 

O InsureMarket www.insuremarket.com 
O Quotesmith www.quotesmith.com 
O InsWeb www.insweb.com 

Buying Music Online (Page 105) 

O Tower Records www.towerrecords.com 
O CDnow www.cdnow.com 


Don’t forget to check out our own Web site at www.yil.com. With columns, weekly roundups 
of the best and worst of the Web, contests, and Surf School (www.surfschool.com), 
the ultimate Net manual for beginners and veterans alike, we think you’ll agree that there is 
even more to Yahoo! internet Life than this magazine! 


Gateway packs all your multimedia plumbing into one box marked, “G6-266.” Inside is a 266MHz 
Intel Pentium® 11 processor, advanced 4MB AGP graphics card, subwoofered Boston Acoustics® 
speakers, IZ-inch monitor (15.9-inch viewable) and gateway.net“ Internet service. 

With gateway.net service, you get Web access and support from the same company that built your 
computer — the first PG direct marketer to do that. Gateway.net service gives you fast, 100% 
x2™-capable Internet access and easy set up. And at $16.95 
per month for unlimited access) it's very affordable. 

Let Gateway do the packing. We'll send you 
everything, including the Internet kitchen sink. Gall now. 


“YOU’VE GOT A FRIEND IN THE BUSINESS”* 


CALL 800-84&6933 v 
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Without Internet Service? 



Gateway packs all your multimedia 
plumbing into one box marked, “G6-266.” 
Inside you'll find a splashy 266MHz Intel 
Pentium® II processor, advanced 4MB 
AGP graphics card, subwoofered Boston 
Acoustics speakers, 17-inch monitor 
(15.9-inch viewable) and gateway.neP“ 
Internet service. 

With gateway.net service, you get 
Web access and support from the same 
company that built your computer. 
Gateway is the first PG direct marketer to 
do that. We designed gateway.net service 
to give you fast, 100% x2-capable Internet 
access and easy set up. And at $16.95 per 
month for unlimited access', it's very 
affordable. 

Let Gateway do the packing.” We'll 
send you everything, including the 
Internet kitchen sink. Gall now. 

"Moving^ Our sturdy cow-spotted 
boxes come with handles. 


I G6-266 

■ Intel® 266MHz Pentium® II Processor 
with 512K Cache 

■ 32MB SDRAM 

■ EV700.28 Screen Pitch 17" Monitor 
(15.9" viewable) 

■ 4MB 3-D AGP Graphics 

■ 4GB 11ms Ultra ATA Hard Drive 

■ 13X niin/32X max CD-ROM Drive 

■ 3.5" Diskette Drive 

■ Ensoniq® Wavetable Audio 

■ Boston Acoustics® MicroMedia™ 
3-Piece Speaker System 

■ TelePath® Modem for Windows 
with x2™ Technology 

■ G-Series Mid-Tower Case 

■ MultiFunction Keyboard & Mouse 

■ Microsoft® Windows® 95 

■ MS® Home Essentials Software 

■ Gateway Gold” Service & Support 
for G-Series PCs 

$1999 As low as* $70/mo. 



















Digital Mavica' 

Imagine That. On a Floppy.™ 



SHOOT! 


lOx optical zoom lens • Up to 500 shots per battery charge** 5 exposure settings • 4 in-camera special effects 
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The Drudge Repert 


www.drudgereport.conn 

In tliis space, where 
we usually feature a 
Web site of redeem¬ 
ing social or artistic 
value that hngers in 
the memory, this 
month we duly take 
note of the Drudge 
Report. As most of 
the world’s inquiring 
minds now know, it was cybergossip Matthew Drudge’s Web 
site and e-mail dispatch that first broke the Monica Lewinsky 
story. Or, more precisely, broke the news that Newsweek had 
such a story—and set off the mud sfide that followed. In this 
issue, we take a closer look at the phenomenon (page 84). On 
this page, we merely acknowledge the inevitable: Whether you 
think Drudge is bottom-dwelling sludge or dish-delicious 
fudge, his was the site you couldn’t ignore. 

6659 

“This is is how a newspaper story begins: A 
reporter sends the story to an editor. Then 
higher-ranking editors get invoived, sometimes 
company lawyers worried about libel. The 
story is massaged, rewritten, often improved 
before it is fit for public consumption. Ten 
hours later, the story gets to you—not real 
speedy, but most of the time we manage to 
get it right. Here is what happens when Matt 
Drudge, age 30, wants to make some news 
[on the Net]. He presses a button and boom! 

You read it.”- Washington Post media reporter 

HOWARD KURZ on ABC’s “Nighdine” 

“If in the future we have 300 million 
reporters...it’s going to be very interesting 
when anyone can report whatever they want 
for any reason. Wooh.”— Internet columnist MATT 
Drudge on ABC’s “Nighdine” 



LEONARDO DICAPRIO 

The Titanic star is gunning at Brad Pitt’s 
“most downloaded man” record with more 
than 120,000 photo downloads at EXTRA 
Online and is the guest of honor (in absen¬ 
tia) at 21 personal shrines. 

Start www.dicaprio.com 

TELETUBBIES 

Tickle this, Elmo. The British TV-cartoon 
foursome arrives on PBS this month, 
speaking a giggly brand of “goo-goo ga-ga.” 
As several fan sites tangle with the BBC over 
copyrights, some parents and educators are 
wincing at the characters’ primitive speech 
patterns. Jeez, will everyone lighten up?! 
Start @:dialspace.dial.pipex.com/town/iane/ 



THE INCREDIBLE DANCING BABY 

First it made the e-mail rounds and a cameo 
appearance on “Ally McBeal.” Now the 
underground multimedia tyke gets its own 
Web site. Five segments of the tiny dancer 
include synchronized sound tracks—but be 
patient: Traffic is overwhelming. Start®: 
www3. cd-music. com/~bobh/huggie.htmi 


SITES OF THE RICH & WELL CONNECTED 


Don't Call Hop a Digiqneen 

Gina St. John 

www.eonline.com_ 

As coanchor of El Entertainment Television’s daiiy enter¬ 
tainment report and a CNET aiumna, Gina St. John hoids 
some strong opinions about the Net. 

Y-Lifa Are you Net-sawy? 

Gina St. John: I do all my banking online. I 
use the Internet for research and all my 
travel plans. Though I use It daily, I still 
wouldn’t call myself a techie. I’m not as 
much of a digiqueen as people would think. 
Y-Life. What’s the most useful aspect 
of the Net? 

St. John: That would be e-mail. It’s like an answering machine, 
but I’d like to curse everyone that sends me yo/ik e-mall! That’s 
when I become Satan with a keyboard. 

Y-Life. Are you happy with the Net, circa 1998? 

St. John; It’s hyped before its time...Some people are under the 
impression that the Net is as immediate as television, but it’s not. 
Yesterday, I was trying to go to a site and the server was down. 
When was the last time you went to the TV and it didn’t turn on? 


1 % 


Discover which sites Gina St. John, a Leo, would find most intrigu¬ 
ing at Your Yastrologer, www.yastrologer.com. 
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Will Robinson Rotnrns; "Colons" 
Rovoals a Candidato's StPipos 



FILM 

As box-office receipts show, 
moving vintage TV shows 
to the big screen is a hit-or- 
miss proposition. It worked 
twice for the Bradys, though 
Dennis the Menace and The 
Beverly Hillbillies were per¬ 
haps better left in rerun 
heaven. On the launch pad 
this month is Lost in Space. 
Its place in Web space 
promises contests, trailers, 
and a holoscan game, 
among other extraterrestrial 
goodies. Get “lost” at 
www.dangerwillrobinson. 
com...Does art imitate life? 
Draw your own conclusions. 


SEARCH RESULTS 


THE RABBIT TEST 


Easter Bunny. 4,590 ; 

Playboy bunny.521 

Bugs Bunny.12,420 

Bunny Berrigan.32 



with the headlines helping 
you along, while watching 
John Travolta play a strik¬ 
ingly familiar presidential 
candidate in Primary Colors. 
Visit www.primary-colors.com 
for trailers and a debrief¬ 
ing...Have fears of computer 
security breaches got you 
down? Get a gander at what 
happens when an autistic 
9-year-old inadvertently 
breaks a top-secret govern¬ 
ment computer code in 
Mercury Rising, www. 
mercury-rising.com. Bruce 
Willis and Alec Baldwin star. 

ART 

In tbe beginning, there 
was Moses—Grandma 
Moses, that is. She’s one of 
the featured greats in Self- 
Taught Artists of the 20th 
Century: An American 
Anthology, a traveling exhi¬ 
bition organized by New 
York’s Museum of 
American Folk Art. Catch 
the sights and sounds of its 
impressive Web show at 
the Philadelphia Museum 
of the Arts’ site, pma. 
iibertynet.org. 


NET BRIEFS 


BY RON BEL BRUNO 


NEWS CLIPS—FOR A PRICE 

Several daily papers are realizing the value of their online 
archives. Knight-Ridder newspapers, including The San 
Jose Mercury News, now charge $1 to access a past article, 
while The Boston Globe levies either a $1.50- or $2.95-per- 
article fee, depending the time of day you’re dialing in. 
Meanwhile, The New York Times had also launched a test of 
its own fee-based archive during the first quarter of the 
year. In each of these cases, current news remains free of 
charge. What’s behind these new fees? “Nobody’s making 
money, and this is a way to establish a feasible business 
model,” says Jupiter Communications analyst Mark 
Mooradian. Such tiered access plans, he adds, “target the 
niche user, the people delving a bit deeper. It’s a good idea.” 


SMACK MY WHAT UP? 

Late last year, the National Organization for Women told 
MTV it was none too happy about its airing of “Smack My 
Bitch Up,” a music video from The Prodigy, which it felt 
degraded women. After a two-week run, during which the 
edited video was shown only from 1 a.m. to 5 a.m. and under 
heavy disclaimer, MTV 
ceased its airing. Soon 
after, the controversial 
footage was picked up on 
the Web at JamTV, the 
video Webcasting part¬ 
ner ofRollingStone.com. 
During its one-month 
run, the segment went on 
; to spur 70,000 downloads. JamTV received “hundreds of e- 
; mails, with about 95 percent being very positive,” says 
; JamTV’s Jerry Mickelson. “Most people feel they have the 
; right to see this video,” he adds. “Some don’t agree with the 
: content [but feel that] it’s good for them to see it.” 



WEB SITE FOR THE PROSECUTION 

Dennis Vacco, New York’s attorney general, is no stranger to 
the Net, having sponsored controversial legislation in that 
state to keep pornographers off-line. But Vacco is also a 
clever Net user. He recently enlisted his site (www.oag. 
State.ny.us) to solicit public support for the continued impris¬ 
onment of Joel Steinberg, convicted of manslaughter and 
sentenced to 8 1/3 to 25 years in 1987 for the beating death 
of his falsely adopted daughter, Lisa. More than 4,400 
responses from all 50 states and several foreign countries 
flooded in, with all but a handful protesting Steinberg’s 
release. Steinberg’s appeal for parole was subsequently 
denied. “The parole board couldn’t really ignore the fact that 
the public was overwhelmingly opposed to parole for 
Steinberg,” says a Vacco spokesman, who added that the 
attorney general also plans to use the site for parole hearing 
notifications “for greater accessibility to citizens.” 
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k YAHOOiejYpTA LABORS OF LOVE 
Another Kind of Bandwidth 


18th Century Pennsylvania 
German Nicknames 

www.kalglo.com/nickname.htm 

Irish First Names 

www.geocities.com/Athens/ 

Forum/6679/irishnames.htmi 

How to Throw Forehand 

raptor.sccs.swarthmore.edu/ 

~daiewis/frisbee/teaching_ 

forehand.htmi 

Probabilities in Monopoly 

www.teleport.com/~tcollins/ 

monopoly.shtml 


SNAPSHOTS 


Oh, Your Achin’ Back 

Surfers’ most prominent 
compiaints* 

Slow downloads. 66% 

Broken finks. 50 % 

Finding known 

information. 30 % 

Organizing what 

is found. 28 % 

'‘according to the “Seventh Survey of the 
Graphic, Visualizatim, if Usahilm 
Center" at Georgia lech, Tvhich pt 

19,970 Netuse ” ' "-- 

exceed 100%. 


DearYenta, 

: People in my office constantiy 
; hit the Reply To Ali button when 
; answering mass e-mails. 

; Thanks to these careless peo- 
: pie, I spend my precious time 
i reading ‘ThanksI,” “That’s 
; great!” and “Congratulations!” 
i from people I don’t even know. 

; How can I tell these people to 
! stop cluttering up my e-mailbox 
: with all this flotsam without 
; adding to the mess? 

—Wasted Time in Wichita 

Dear Wasted, 

First take a deep breath, sweet¬ 
ie. Then, send out a polite note 
asking your coworkers not to 
hit the Reply To All button any¬ 
more. If this fails, ask your net¬ 
work administrator to inter¬ 
vene. I’m sure you’re not the 
only frustrated one! — Yenta 





Each month, Yahoo !’s creators select a site built with true passion 

The Vintage Radio Piace 

members.aol.com/radiolog/history.html_ 

Jerry Haendiges’s lovingly 
compiled hub for vintage- 
radio-show buffs isn’t just 
people posting comments 
about long-gone scripts, 
shows, and performers, hi 
fact, there’s so much activity 
going on here that you’ll 
almost think some of the 
shows discussed are still in 
production. Not only can 
you buy recordings here of classics such as “Fibber McGee and 
MoUy,” “The Jack Benny Show” (above), and “Amos + Andy,” 
but you can also get your own damaged or worn recordings 
restored, read show logs (which include broadcast dates, 
episode titles, actors, etc.), and swap tapes with other collectors. 

We Asked AOL; It Teld 


“Marital Status: Gay.” The U.S. Navy deemed these words 
from Senior Chief Petty Officer Timothy R. McVeigh’s AOL 
profile proof enough to recommend a discharge for the 17- 
year veteran under the military’s “Don’t Ask, Don’t Tell, 
Don’t Pursue” policy. K-Z./7e continues this investigative 
precedent with its own survey ot other AOL members' 
profiles. Our findings (accurate at press time): 


Stars in the ranks. The IRS may have years of back 
taxes to recoup from several dead celebs found on the 
roster. Elvis Presley shows up “more than 250 times” on the AOL 
Members Directory radar, followed by 190 John Lennon sightings 
and 111 Marilyn Monroe incarnations. 

Crime cabal. The FBI and CIA should thank us for finding sev¬ 
en self-identified Mafia members on AOL, along with 12 mer¬ 
cenaries. Meanwhile, the appropriate local authorities need to 
bring in nine declared murderers—two of them serial killers— 
with AOL accounts. 

Postal violations? Members sometimes reveal too much in their 
profiles, as we found with the “more than 250” AOL members who 
say they’re living in Hell. Another 42 members live on Uranus, 28 
in Atlantis, and 9 in the ancient city of Pompeii. Surely the post¬ 
master general needs to be told of this deceit. 

Costly longevity. More older souls are surfing than ever—249 
members were born in 2000 B.C. alone. Do the math—the 
Social Security benefits they’re collecting are the stuff of which 
deficits are made. 
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ierplexed by programming? Nonplussed by networking? 
Put an end to your confusion with the ...For Dummies® 
series. Packed with essential, jargon-free information, 
these clearly written guides are perfect for users who need 
a straightforward tutorial or a quick, handy reference. 
The ...For Dummies series is available 
at Barnes & Noble. 



http://www.barnesandnoble.com • aol keyword: barnesandnoble 


Barnes fi'Noble 

B oo ks e!! e rs^^S i n c e 1873 







Off-the-Wall Graffiti Gaiieries 

LOOKING FOR INTRIGUING ART GALLERIES ON THE 
Web? Once you’ve clicked through the Renoirs and Van 
Goghs at sites such as The Web Museum, consider Art Crimes 
(www.graffiti.org), the leading nexus for graffiti-related sites. 

If you’re recoihng at the idea of graffiti as art, consider this: 
It’s an ephemeral art form seldom found “in the galleries.” 
Why not, then, let it endure online, long after the maintenance 
crews paint it over? In this spirit, hundreds of personal sites 
showcase the genre (or the crime—^you decide). 

What’s behind this popularity? Much like the act of creating 
graffiti, “the Internet provides an interesting mix of feme and 
anonymity,” says Susan Farrell, curator of Art Crimes. Her site 
links to more than 300 graffiti sites, reflecting her ties to graf¬ 
fiti artists and “crews” worldwide. 

Farrell discusses the fervor in almost academic terms: “The 
chance [graffiti offers] for personal feme, the longing to find 
others of Hke mind, and the joy of sharing a hobby are all big 
motivators. For many [other] people, however, graffiti is the 


most important thing in their fives. It is the one thing they are 
most successful at and what they are, or hope to be, world- 
famous for. This extreme dedication of the fans and the artists 
has contributed to the rapid explosion of graffiti art online.” 

Among the more than 2,000 images on Art Crimes is I Can 
Fly (www.graffiti.org/icf), the personal page of Columbia 
University senior Jake Dobkin. The site displays the pubhc 
graffiti works of “Odie,” “NZone,” “Skel,” and other like- 
named artists, working in Boston; New York; Washington, 
D.C.; Hawaii; and Los Angeles. 

Dobkin himself doesn’t spray personal expressions on walls, 
bridges, or trains, though he does admit it as an old high- 
school pastime. And though he seemingly agrees with many in 
saying that graffiti “shouldn’t appear where it doesn’t belong,” 
just where it does belong is up for discussion in his book. “It 


does add liveliness, on the barren industrial sides of stinking 
factories, on billboards, in parking lots,” he observes. 

“We have urged everyone with an interest in graffiti to make 
their own pages,” says Farrell. Sounds hke a good idea to us. 
Who knows? Maybe you’ll watch the next Keith Haring 
emerge right there on your screen. —Tom Watson 



Don t Miss 

: Quake II 

: Calling Quake II simply a “game” is 
: like saying The Beatles were “just 
: one of those British Invasion 
; groups.” This sequel may resemble 
; its predecessor (with some added 
; features; that is, including female 
; characters), but it’s a far better per- 




; former. And with the standard num- 
; ber of online players in a single 
: game eventually rising from 32 to 
; 200, its clans will thrive. 

: Id/Activislon; $54.95; PC only 
; www.quake2.com 

: Myth: The Fallen Lords 

: Military buffs know that bad weath- 
: er has turned the tide of many great 
; battles. That’s why weather and 
i other outside forces influence the 
I action in Bungle’s 3-D, real-time 
: strategy game. Play nearly a dozen 
i battle scenarios on realistic ter¬ 


rains, including King of the Hill. 
Beware, though: Myth’s 10-minute 
sessions are highly addictive. 
Bungle: $49.95; PC and Mac 
www.bungle.com/myth 

MadCAM 

Imagine viewing the Super Bowl 
from John Elway’s vantage point. 
That’s the vision behind MadCAM, 
from Total Entertainment Network 
and Professional Gamers League. It 
lets spectators watch tournaments 
from either a player’s point of view 
or other points within the game 
action. It’s currently available with 
Quake, and TEN plans to focus 
MadCAM on other titles as well. 
www.ten.net 

Worth Noting 

World Opponent Network 

Cendant Software’s new free gam¬ 
ing network incorporates games 
from Sierra Online and Berkeley 
Systems. Besides hosting tourna¬ 
ments for more than 40 multiplayer 
games, WON also includes news 
and reviews from ZDNet’s 
Gamespot site. (ZDNet is a sister 
property of Yahool Internet Life.) 
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INTRODUCING.. 


MetaCreaHons '■' 


THE NATURAL WAY TO PAINT 


Paint like a pro-the 
easy, natural way! 

Be your creative best with Painter 
Ciassic-the easy paint program that puts 
the power of Natural-Media'!’ at your 
fingertips! 


LIKE MAGIC, IMAGE HOSES LET YOU DRAW 

or paint using an existing image as a 
base-an incredible time-saver! 


SEAMLESS TILING IS PERFECT FOR WEB 

projects, with an easy on-and-off 
switch that lets you create an image in^ 
a smaii area, then repeat it perfectiy 
iver an entire Web page! 






NATURAL-MEDIA BRUSHES PAINT 

naturally, chalks and pencils react to paper 
grain, felt markers bleed, spray paint spatters, 
and crayons build up in waxy layers-it's 


For a retailer near you, please call 

800 . 846.0111 

www.iiietacreations.com 

^MetaCreations 

The Visual Computing Software Company 
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A Y-Life sampler of lively Net evepp 

Yahoo! Interne^ 

By Reuben Maness 




♦ Investing in a New America 

9 a.m. -10 a.m. Central 

Weekly finance show on Washing¬ 
ton, D.C.’s WMET taik radio. 

WWW. radio.audionet. com/radio/ 
business/wmet/index. html 

♦ Treasure Island 

2 p.m. -5 p.m. Pacific 
DJ Michael Godin plays old faves. 
WWW. radio, dowco. com/ 
treasureisland 


♦ Telecommuters 
3 p.m. -4 p.m. Eastern 
Those lucky souls who work from 
home swap home-office stories and 
suggestions. 

WWW. parentsoup. com/chat 


♦ Multicultural Night 
8 p.m. -9 p.m. Eastern 
A discussion for individuals who are 
biracial/multicultural. 
www.twsonline.com/INTERraclal/ 
ir-chat.htmi 


♦ NBA Weekly Conference Chat 

Guests have included Phoenix Suns 
Hall of Earner Cornelius “Connie” 
Hawkins and Jayson Williams of the 



New Jersey Nets. Starting times vary. 

www.nba.com/newsjeat/ 

00530654.htmi 


♦ Sci-Fi Author Series 

6 p.m. Pacific 


A different author each week. 

WWW. taikcity. com/caiendar/ 
category/ScienceFiction. shtmi 

♦ International Cooking Chat 

9 p.m. Eastern 

A forum on food. 

members.aoi.com/WoridKitch/ 

chatl.htmi 

♦ Top of the Pops 

1 p.m. -2 p.m. Greenwich Mean Time 
Chumbawumba is among the groups 
that have chatted online as they pre¬ 
pared to go on the U.K.-based show. 
www.beeb.com 



♦ Seeing Ear Theatre 

Each week, a classic from the 
Golden Age of radio. 

WWW. scifi. com/puip/seV 
set_ciassics.htmi 



♦ Take a Break 
1 p.m. -2 p.m. Eastern 
Take a break and get through the 
week. Come to StudentCenter and 
chat during this casual discussion- 


trade job horror stories and job- 
search wisdom. 
www.aboutwork.com/chat/ 
chatsched.htmi 

♦ Go with the Flow 

3:30 p.m. Eastern 

One and a half hours of steamed pop 
videos and chat. They take requests. 
WWW. much music, com/muchmusic/ 
gofiow 

♦ Not the News 

1 p.m. Mountain 

Host Joey Manley looks at what 
types of stories the mainstream 
news outlets are covering—and at 
what types they are ignoring. 

WWW. freespeech. org/htmi/netcast. 
htmi 


♦ Name That Tune 

10 p.m. -11 p.m. Eastern 
Players guess song titles and artists 
from the ’60s, ’70s, and ’80s. 

WWW. parentsoup. com/chat 

♦ Movie Quote Trivia 

10 p.m. Eastern 

The sharpest cultural quoters rattle 
off their favorite lines from their 
favorite flicks. 

WWW. scifi. com/chat/#weekiy 


♦ The Blue Note 

Evening concerts throughout the 
week. Live broadcasts from the 
world’s greats (Herbie Hancock, 
Jimmy Smith...) from the NYC club. 
www.audionet.com/concerts/ 
bluenote/indexj.htm 

♦ Book Talk 

New book discussed every two 
weeks. Chat with other bookworms 
about titles such as Goriilas in the 
Mist, The Hot Zone, and others. 
books.discovery.com S 

Dates subject to change (this is the 
Web!). Please send your event- 
listings info (with a minimum of six 
weeks’ notice) to y-Iive@zd.com. 


A joker’s bonanza awaits at 
AprilFools.com (www. 
aprilfools.com), including a 
bogus Web-page build¬ 
ing service, fake mail 
you can send (via 
snail-mail) to unsus¬ 
pecting friends and ene¬ 
mies, and other online 
pranks. This award-winning 
site is worth fighting heavy Net 
traffic fo visif. 

April Fools on the Net [www. 
2meta.com/aprii-foois) archives 
April Fool’s-related e-mail and Web 
postings as it finds them. Browse 
the archived past years of prank- 
sterism or watch this year’s batch 
come flooding in on the first of the 
month. 

Want to blast a friend or 
coworker who uses a Macintosh? 
The heavy ammo is located at 
April Fool’s the Mac (www. 
cse.psu.edu/~skovrins/foois. 
html). These nasty packets 



include NVwls, a program 
eliminates vowels, and 
Arrghl, which causes 
the Mac to emit ran¬ 
dom screams. 

The lines will be busy 
at alt.shenanigans, 
the prankster’s news- 
Meet fellow trouble¬ 
makers and plot cooperative 
schemes. Or you can check out one 
joker’s collection of The Best of 
alt.shenanigans at www. 
xmission. com/~mgm/shenanigans. 

Perhaps you need a little inspira¬ 
tion while plotting your mirth? If 
that’s the case, you’ll want to check 
out the story of The Cardiff Giant, 
one of the most notorious pranks of 
the 1800s. {www.cardiffgiant.com/ 
cardiff.shtml) 

One note of caution: Some 
online pranks are dangerous and 
illegal, so take care to investigate 
the legality of any sneaky site 
before you partake. —R.M. 
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A Y-Life sampler of lively Net evi 


YahooMnterne 



By Reuben Maness 


♦ Investing in a New America 

9 a.m. -10 a.m. Central 

Weekly finance show on Washing¬ 
ton, D.C.’s WWIET talk radio, 
ivivw. radio, audionet. com/radio/ 
business/wmet/index. html 

♦ Treasure Isiand 

2 p.m. - 5 p.m. Pacifk ~ 

DJ Michael Godin plays 
www.radio.dowco.com 
treasureisiand 


A different author each week. 
www.talkcity.com/caiendar/ 
category/ScienceFiction.shtmi 
♦ Internationai Cooking Chat 
9 p.m. Eastern 
A forum on food. 
members, aoi. com/WoridKitch/ 
chat1.html 


♦ Telecommuters 


trade job horror stories and job- 

search wisdom. 

www.aboutwork.com/chat/ 

chatsched.htmi 

♦ Go with the Fiow 

3:30 p.m. Eastern 

One and a half hours of steamed pop 

videos and chat. They take requests. 
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3 p.m. -4 p.m. Eastei 
Those lucky souls wh 
home swap home-offic 
suggestions. 
www.parentsoup.com/ 


♦ Multicultural Nig 
8 p.m. -9 p.m. Eastei 
A discussion for indivii 
biracial/multicultural. 
WWW. twsonline. com/ih 
ir-chathtml 


♦ NBA Weekly Conf 

Guests have included 
Hall of Earner Cornel 
Hawkins and Jayson V\ 
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New Jersey Nets. Starting times vary. 

www.nba.com/newsjeat/ 

00530654.html 


♦ Sci-Fi Author Series 
6 p.m. Pacific 


April roois on me nei \www. 
2meta.com/april-foots) archives 
April Fool’s-related e-mail and Web 
postings as it finds them. Browse 
the archived past years of prank- 
sterism or watch this year’s batch 
come flooding in on the first of the 
month. 

Want to blast a friend or 
coworker who uses a Macintosh? 
The heavy ammo is located at 
April Fool's the Mac (www. 
cse.psu.edu/~skovrins/fools. 
htmf). These nasty packets 


an.snenanigans ai www. 
xmission.com/~mgm/shenanigans. 

Perhaps you need a little inspira¬ 
tion while plotting your mirth? If 
that’s the case, you’ll want to check 
out the story of The Cardiff Giant, 
one of the most notorious pranks of 
the 1800s. (www.cardiffgiant.com/ 
cardiff.shtmf) 

One note of caution: Some 
online pranks are dangerous and 
illegal, so take care to investigate 
the legality of any sneaky site 
before you partake. —R.M. 


ween. Live uiuauuasis iiuiii me 
world’s greats (Herbie Hancock, 
Jimmy Smith...) from the NYC club. 
www.audionet.com/concerts/ 
bluenote/indexj.htm 
♦ Book Taik 

New book discussed every two 
weeks. Chat with other bookworms 
about titles such as Goriiias in the 
Mist, The Hot Zone, and others. 
books.discovery.com E9 

Dates subject to change (this is the 
Web!). Please send your event- 
listings info (with a minimum of six 
weeks’ notice) to y-live@zd.com. 
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1^1^ Y-Life’s barometer of people and places spinning the Web 

thecharts 


I TOP CHATS I 

YAHOO! CHAT 

1 “Golden Globe Awards” 

2 Kevin Eubanks, “Tonight Show" 

3 John Madden 

4 Jim Cramer, TheStreet.com 

5 NBC Superstar Party 

6 Wiltiam O’Neit, founder, 
Investor's Business Daily 

7 Jars Of Ctay, Christian rockers 

8 Kyle Secor, “Homicide” 

9 Victoria Wyndham, 
soap opera actress 

lOCiinton Under Fire, 

Time editor John Stacks 

Ranking reflect Jantutry chat attendance at 




I THE WEB’S CELEBS | 

Naming names at the most-viewed sites: 


WEB 21 

1 President Clinton 

2 Pameia Lee 

3 Madonna 

4 Cindy Crawford 

5 Michaei Jordan 

6 Bill Gates 

7 Princess Diana 

8 Demi Moore 

9 Giliian Anderson 

10 Sandra Builock 
...and some players who surged in the 
polls after January 20: 

33 Monica Lewinsky 
70 Al Gore 
74 Pauia Jones 
92 Hiiiary Ciinton 

rejicet of keywords and phrases within the 
500,000 most-trajflcked Web sites. Read the full 
list at www.web21 .com. Rankings represent 



ZDNET 

1 Active Worids Browser 1.32.VRML room and landscape tool 

2 Netscape Communicator 4.04 .for Windows 95 

3 Microsoft internet Expiorer 3.02 .Speed-surf for free 

4 Princess Diana Tribute Screen Saver 1.0 .Displays a pictorial tribute 

5 WebFerret 1.3001 .Find information on the Web 

CNET/DOWNLOAD.COM 

11CQ (32-bit) .Lets surfers chat among disparate service providers 

2 WinZip (32-bit) .file compression/decompression tool 

3 LView Pro .image editing and display among a variety of fiie formats 

4 PowWow .chatting and file-sharing tooi 

5 Netscape Communicator 4.04 .for Windows 95 

Rankings reflect January total downloads. 


\ toward vintage flicks; 


METACRAWLER 


REEL.COM 

!1 The Evil Dead {m2) 

; 2 A Night To Remember (1958) 

; 3 Cross of iron (WT) 
i Evil Dead II (mT) 

; 5 The Loved One (1965) 

6 A Thousand Clowns (1965) 
i 7 Beautiful Thing (1996) 

: 8 Bedazzled {mS) 

■ 9 Breathless (1959) 

M™Cn™fer(www.meocn.wler.com)«»,ri,„ i 1“ the OutlaW {1976) 

AltaVista, Excite, hfoseek, Lycos, WebCrawler, and \ Rankings reflect January online videocassette 


4 “warez” (software) 

5 “mp3” (music software) 

6 "pics” 

7 “downioad” 

8 “new” 

9 “chat” 

10 “games” 


BARNESANDNOBLE.COM 
WEB SALES 
1 James 
Cameron's 
Titanic* 

Marsh, Kirkland, 

Cameron 


TOWER RECORDS 



4 James Cameron’s Titanic 
Marsh, Kirkland, Cameron 

5 Beginning Visual Basic 5* 

Wright 

6 Teach Yourself C-r-r* Liberty 

7 Web Page Design* 

Morris, Hinrichs 

8 Instant SQL Programming* 

Celko 

9 Titanic: An Illustrated History, 
Vol. 1* Lynch, Ballard, Marschall 

10 Beginning C* Horton 
QN THE SHELVES 

1 Don’t Sweat the Small Stuff* 
Carlson 

2 Paradise Momso/7 

3 The Partner* Grisham 

4 Simple Abundance Breathnach 

5 Hornet’s Nest* Cornwall 

6 Millionaire Next Door 
Stanley, Danko 

7 The Notebook* Sparks 

8 Cold Mountain Frazier 

9 Talking to Heaven Van Praagh 

10 Chicken Soup for the Teenage 
Soul* Canfield, Hansen, Kirberger 

^Paperback. Ranking for the month (f 
January courtesy ofBamesandNobk.com, 
www.bamesandnoble.com. 


WEB SALES 

1 Titanic, original sound track 

2 Yield, Pearl Jam 

3 Let’s Talk About Love, 

Celine Dion 

4 Great Expectations, 
original sound track 

5 Urban Hymns, The Verve 

6 Romanza, Andrea Bocelli 

7 Buena Vista Social Club, Buena 
Vista Social Club 

8 The Book Of Secrets, Loreena 
McKennitt 

9 Radiohead, OK Computer 
lOSurfacing, Sarah McLachlan 

RETAIL SALES 

1 Titanic, original sound track 

2 Let’s Talk About Love, 

Celine Dion 

3 Money, Power & Respect, 

The Lox 

4 The Book Of Secrets, 

Loreena McKennitt 

5 The Velvet Rope, Janet Jackson 

6 Spiceworld, Spice Girls 

7 Surfacing, Sarah McLachlan 

8 Urban Hymns, The Verve 

9 Soul Food, original sound track 

10 Jackie Brown, original sound track 

Both lists represent the week ending 2/2/98. 
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(advertisement) 


With over five times 
the selection of typi¬ 
cal music stores and 
up to 30% off on the 
hottest selling CDs, 
it’s almost impossible 
not to find the music 
you’re searching for 
at cdnow.com. 




To get any of these for up to 30% off, click here. 





BUSINESS NEWS WITH A SMILE _ 

www.pathfinder.com/fortune/fbr/index.html 

Great entertainment, news, and financial sites popu¬ 
late the Web, but Fortune senior 
writer Andrew Serwer combines 
all of these categories in Street 
Life, a spirited weekday business 
report on the magazine’s 
Pathfinder site. Serwer deftly 
turns humdrum financial head¬ 
lines into sheer entertainment, 
pulling no punches as he speaks 
his mind. We’ve had enough of 
the talking heads and pretentious pundits. Serwer’s our 
choice for business news with style. 


THE “SELL OUT” PATROL IS WATCHING 

www2.gol.com/users/ian/shamepics 
You might not know it, but celebrities who endorse 
products without showing pious remorse for the cash 
they reap fall somewhere between embezzlers and 
infidels on the sleaze scale. At least that’s the prevail¬ 
ing attitude of The Big Sell Out, a curiously bitter and 
unforgiving compendium of mostly Japanese print 
ads, assembled as evidence of celebs on the take. 
This gallery includes pitches by Dennis Hopper (in a 
tub selling bath salts), Cyndi Lauper (touting 
Domino’s Pizza), and Quentin Tarantino (hawking 
cable TV), among other familiar, persuasive faces. On 
the whole, it’s a petty and unforgiving commentary. 
We wonder what the author does for a living. 



BOOK BARGAINS ABOUND _ 

www.acses.com 

Amazon.com and BarnesandNoble.com may be the 
most trafficked Web bookstores, but a merchant’s pop¬ 
ularity is only part of what makes a good buy. Smart 
book lovers using the Acses price-comparison service 
type in a book’s title to find the lowest price among 23 
(yes, 23) online bookstores, large and small. Even bet¬ 
ter, it compares various shipping methods, so you can 
decide the value of that must-have overnight shipment. 
Not convinced there’s much saving to be done on such 
a relatively small purchase? Acses charts Charles 
Frazier’s recent best-seller. Cold Mountain, at prices 
ranging from $16.50 (Intertain USA) to $20.15 (Books 
Now USA) on the Acses report, using standard ship¬ 
ping methods. Sounds like savings to us. 


SILLY IN ANY LANGUAGE _ 

www.geocities.com/Hollywood/3318/language.html 

Whether or not you think “X-Files” fans are a littie 
“out there,’’ you can’t deny the fiaky quotient of Learn 
Different Languages the Fun Way. It’s where you’ll 
find 42 translations of “Giiiian 
Anderson is beautifui,” orga¬ 
nized in a handy grid format. 
Once you get over reading the 
Klingon translation, explore 
even more exotic languages, 
such as Tagalog and Welsh. 
Intrigued? We’re sure you won’t 
be after reading the (piain Eng- 
iish) disclaimer: “This is oniy what I learned and 
what I received from emaii...lt may not be correct.” 



WHY DOES MY BODY DO THAT? 



www.nj.com/yucky/body 

At some point, your son, daughter, or nephew’s going 
to ask you one of iife’s more embarrassing ques¬ 
tions, and it won’t be about sex. Now all 
you have to do is biush, then read New 
Jersey Online’s Your Gross and Cool 
Body. The oft-scatological approach 
these pages take to teaching kids about 
bodily functions (including burping, 
vomiting, and...uh...gas) may raise an 
eyebrow at first, but the overall mes¬ 
sage is extremely positive. Screen it 
with your own sensibiiities in mind, then let the kids 
read these witty yet educational accounts of most 
every conceivable biological process. 


NOTHING BUT NET (OR MAYBE JUST NOTHING) 

jumpman23.com 

Just getting into Michael Jordan’s Jumpman site is 
your first challenge. Throbbing techno music puisates 
whiie you wait for something—anything—to load. 
After waiting impatiently, you drill down into one of the 
unlabeled areas, and soon you’re confronted with rich 
photography depicting what seems to be every model of 
AirJordan Nikes ever made. Keep clicking through this 
unlabeled darkness and eventually you get some 
quasipersonal insights: “During the season, most of 
Michael’s routine is about maintenance. In the off¬ 
season he’s shaping his body, and his goals.” 
Whatever. This is design for design’s sake—that’s what 
happens when designers don’t let editors into the 
room. We call a technical foul. 


Visit www.yippeeyahooey.com each Monday for new Yippee! Ya-Hooeyl picks. 


34 APR 1998 YAHOOl INTERNET LIFE 

















Ned knows he's on a flight 
to l.A. this afternoon. 


Al also knows he's on a flight to L.A. today. 
Flight #133, a Boeing 767 departing 
New York Kennedy at 4:15 p.m. out of 
Gate 48, scheduled to arrive into LAX at 
7:38 p.m.. Gate 41, Baggage Carousel 3. 
For his seating assignment, he's upgraded 
himself from 21A to 7A. And is looking 
forward to watching "Batman & Robin'”" 
on video, which his wife refuses to see, 
even if it does have George Ciooney. 

Al knows he'll earn 2,475 ASAdvantage® 


fust 530 shy of earning his next set of 
upgrades, which he should pick up 
later this month. Way to go, Al. 


Fop quiz: Why docs Al know so much? 
A) He’s a genius B) He's a swami or C) He 
uses the American Airlines web site. 

C - Al uses American’s web site. Which 
means he can get all sorts of flight 
information. Book and purchase tickets, and 
receive confirmation via e-mail. He can 



also arrange upgrades and get up-to-date 
AAdvantage account information, all online. 

And Al can earn up to 1,000 bonus 
AAdvantage miles for every round trip on 
American and American Eagle' he books using 
the American Airlines web site and completes 
by June 30.1998. 


AmericanAirlines 


Something special online? 

For Internet users, the American Airlines web site is located at www.aa.com To order Personal j^ccess™ travel planning software for your PC, call 1-800*222*2377. 









NEC Multisync LC0400, 
$2,699 • NEC Technologies • 
800-632-4636 

www.nec.com 


FREE 

PHONING 

APLIO/PHONE 

Turn your Internet service provider 
into your long distance carrier. The 
new Aplio/Phone plugs into your 
normal analog phone and into your 
wall jack (much like an answering 
machine), and connects you to 
another individual via your ISP. 
Both speaking parties must own 
an Aplio/Phone to establish the 
free local and long distance con¬ 
nections. The phone company will 
not be pleased. 


BEAUTY IS 
SCREEN DEEP 

NEC MULTISYNC LCD400 

If desk space is an issue and dis¬ 
posable income isn’t, consider 
NEC’s Multisync LCD monitor. This 
sexy piece of monitor technology 
measures 6.7 inches deep and 
weighs only 11.5 pounds—so it 
can slip into the narrow confines of 
your desk. It’s also fitted with 
called XtraView, a tech- 
the user to 
or 


Aplio/Phone, $199* 
Aplio Inc. • 650-794-2760 

www.apllo.com 



Kensington Wrist Pillow, $13 • 
Kensington Technology Group • 
800-535-4242 
v.kensington.com 


WRIST REST 

KE^IN_GJ0N 
WRIST PILLOW 

Rest your wrist on the Kensington 
Wrist Pillow, a cushioned pad that 
lies along the bottom length of 
your keyboard. It keeps your dig¬ 
its from aching and, worse yet, 
you from falling asleep at the 
computerzzzzzzzz. 
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NOW THAT YOU HAVE A VIRTUAL OFFICE, 

YOU NEED A VIRTUAL BRIEFCASE 
TO CO WITH IT. 




What's the point of having a lightweight laptop if you need a forklift to carry your briefcase? Try 
toting around genuine 100MB Zip® disks instead. Each one puts the capacity of 70 floppies in the 
palm of your hand. Like a little virtual briefcase for all your stuff. With over 10 million out there, 
you'll find Zip drives just about everywhere you go. In fact, most leading PC companies now offer 
ZIP BUILT-IN" drives. And if you already have a computer, you can buy an external Zip drive. 
So pack up your Zip disks and hit the road, warriors. Who needs an office anyway? Get your Zip 
drive and Zip disks where you get computer products. Or visit our Website: www.iomega.com/zip 



drive also available for $149.95 and 


BECAUSE it’s YOUR STUFF. KNTieQa. 








Uniden E-Mail Phone, 
$300 (cordless, $400) plus various 
service plans for e-mail • Uniden 
America Corp. • 888-874-9317 


Ricochet SX, $349 nf, 
(onetime activation fee of 
$45, $30/month) • Metricom'* 
• 800-469-4735 


EasyPhoto ImageWave, $99 
• Storm Technology • 
888-438-3279 
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TICKLE ME, 
E-MAIL 

UNIDEN E-MAIL PHONE 

What’s your nightly modus operan- 
di? Do you hit Play on the answering 
machine in the kitchen, boot up the 
computer in your office, and read 
e-maii whiie listening to CNN in the 
living room? The Uniden E-Mail 
Phone lets you do all this and more 
from a single device. The E-Mail 
Phone is easy to use and includes 
nice extras such as Caller ID, an 
electronic address book, and a cal¬ 
endar for keeping important dates. 

UNCHAINED 

MODEM 

RICOCHET SX 

Free yourself from shackling inter¬ 
nal modems. Ricochet is a flat, light¬ 
weight external modem that lets you 
wirelessly connect to the Net. It’s 
about as thin as a compact-disc 
case and attaches to the serial port 
of most handheld PCs, laptops, and 
desktop computers. Check your 
e-mail from anywhere—at the park 
or a cafe, or in your car. The 
Ricochet service is currently avail¬ 
able in Seattle, San Francisco, and 
Washington, D.C., with Los Angeles 
and New York City service on deck. 

SCAN ME 
BEAUTIFUL 

EASYPHOTO IMAGEWAVE 

The EasyPhoto ImageWave scanner 
is an affordable alternative to other 
flatbed scanning technologies. You 
can use your home system to incor¬ 
porate images and photos into Web 
pages, documents, cards, or “Dear 
John” letters. ImageWave’s 30-bit 
color technology (which scans more 
than 1 billion colors and can scan 
images at 600- by 300-dpi optical 
resolution and up to 5,000-dpi, soft- 
ware-enhanced resolution), comes 
with a software start-up kit that 
includes Adobe PhotoDeluxe 2.0 
and EasyPhoto Software. 
























Now that your presentations have gone Hollywood, why not let your handouts 
follow suit. With the capacity of 70 floppies, a genuine 100MB Zip® disk can hold 
your multimedia stuff. Audio stuff. Video stuff. Charts that do the Watusi. With over 
10 million out there, you'll find Zip drives just about everywhere you go. In fact, most 
leading PC companies now offer ZIP BUILT-IN" drives. Of course if you already have a computer, 
you can always buy an external Zip drive. So when the applause dies down, you can either pass out 
disappointing stacks of paper, or surprise them with copies of the real thing. Get your Zip drive and 
Zip disks wherever you get your computer products. Or check out our Website: www.iomega.coni/zip 


Iomega 







INTERNET 



HOW TO GET THE MOST NET IN THE LEAST TIME 


Three Sites That Will 
Speed Up Your Queries 

Refine your online query by us- “The X-Files” and you’ 
ing specialized search engines. 

These search tools are more 
specific in what or how they re¬ 
trieve information online. 


receive 

pages organized into the cate¬ 
gories AOL “X-Files” sites, “X- 
Files” book sites, and Frequently 
Asked Questions “X-Files” sites. 


Inference Find 

www.inference.com/ifincl 

tniemace 

iFtMOr 

Inference Find specializes in 
“parallel” searching. In other 
words. It can search the six ma¬ 
jor search engines and directo¬ 
ries (Yahoo!, Excite, Lycos, Web- 
Crawler, AltaVista, Infoseek) at 
the same time, and return one 
comprehensive list. The engine 
also clusters results; search for 


IVIoney$earch.com 

www.moneysearch.com 
Looking for stock info? Mutual- 
fund recommendations? Online 
; stockbrokers? Check out Money- 
$earch.com, a huge database of 
: investor resources on the Net. 

Yahoo! Image Surfer 

; ipix.yahoo.com 

\ Image Surfer is an excellent re- 
; source for anyone conducting 
; photographic research online. 
; The more general your search, 
i the better the results. 


Browse with Bigger lype? 
Mail Bombs! E-Mail Delays 

I’m finding it difficult to read the tiny print on Web sites. Is there a 
way to make the page bigger, or should I use a different browser? 

In Microsoft Internet Explorer 3.0 and Explorer 4.0, and in 
Netscape Navigator 3.0 and Navigator 4.0, it’s very easy to 
increase font size so that the typefaces on Web pages appear 
bigger. So don’t bother changing browsers. In Explorer 3.0 
and 4.0, click on “View,” and then drag dovra to “Eonts.” 
Now adjust your font size. In Navigator 3.0, click on 
“Options” and drag down to “General Preferences.” Then 
click on the “Fonts” tab. In Navigator 4.0, click on “View” 
and then drag down to “Increase Font.” Navigator 4.0 also 
allows the user to increase font size by hitting Ctrl + ] and 
decrease font size by hitting Ctrl + [. 

What’S a mall bomb, and do I have to wony about getting hit by one? 

Don’t worry. When a huge amount of electronic mail 
is sent to an individual, a Web site, or a mail serv¬ 
er (often with massive binary files attached), it’s 
considered a mail bomb. The flooding of mes¬ 
sages into an individual’s in-box or into a mail 
server causes the target’s e-mail retrieval 
stop working. Mail bombs are usually sent 
as a form of punishment against a single person. 

Why are my e-malls taking so long to deliver? I thought It was sup¬ 
posed to he Instantaneous. 

E-mail is fast but not “instantaneous.” Slow delivery is 
often the result of a poor connection between you and 
your recipient. So much e- 
mail is sent out daily that 
mail servers (the post of¬ 
fices of the Net) frequently 
get backed up. In fact, dur¬ 
ing peak e-mail hours, mes¬ 
sages can take up to 39 
minutes to reach their 
destinations. So try and re¬ 
main patient, or e-mail dur¬ 
ing off-peak hours instead 
(midnight to 6 a.m.). 


nic mail 
;rv- 

:• 


lairiMliaBEi: 


A combination of the words 
network and etiquette. This 
informal term is a catch- 
phrase for the dos and don’ts 
of online behavior (e.g., nev¬ 
er chat with your Cap Locks 
button on). To learn more 
about online manners, go to 
www.albion.com/netiquette/ 
index.htmi. 


Got a nagging Net question? 
E-maii surfguru@zd.com. 
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YOU CAN’T PICK YOUR RELATIVES. 


BUT YOU CAN EDIT 


THEM OUT OF YOUR VIDEOS. 


Iomega 









Spring Cleaning: Tidying Up 
Your Browser 


Clear the cobwebs out of your 
browser and speed up your surf¬ 
ing in two E-Z steps. 


Update Your Links 

It’s easy to make sure your book¬ 
marks are current. 


S Hit Ctrl+B. Choose “View” 

and then “Update Book¬ 
marks.” Click on the Start 
Checking button. 


Ijffl Click on the menu “Favor- 

ites” at the top of the 
browser (not the button). Choose 
“Update All Subscriptions.” You 
must have subscriptions to spe¬ 
cific Web sites for this to work. 
Under “View/internet Options/ 
General,” Explorer has a Set¬ 
tings button that opens up a set 
of options for updating pages. 
Select your preference. 

Take Out the Cache 

After a lot of random Web linking 
and exploration, it’s good to clean 
out the cache. This can speed up 
your system and your browser. 


H Go to “Edit” and choose 

“Preferences.” Click on 
“Advanced.” Click on the Clear 
Disk Cache button. 


S Go to “Options” and 

choose “Network Prefer- 
; ences.” Ciick on the “Cache” 
: tab. Ciick on the Ciear Disk 
; Cache Now button. Finish by 
; ciicking “OK.” 


; \jQ \ Go to “View” and choose 

; “internet Options.” Click on 
; the “General” tab. Click on the 
; Delete Files button. 


; Go to “View” and choose 
; IfeM “Options.” Click on the 
: “Advanced” tab. Click on the 
; Settings button. Click on the 
: Empty Folder button. Finish by 
; clicking “Yes.” 


NO QUESTION 

TOO OBVIOUS 


I Q. What’s the difference 
* between a bit and a byte? 

;|^.Think of bits and bytes 
as inches and feet. A bit is 
the smallest unit of informa¬ 
tion used by computers. 

, Eight bits make up one byte. 

' A byte is a unit of measure- 
; ment computers use to rec- 
?6gnize characters, such as 
^he letter A. So if you have a 
28,800bps modem, it can 
deliver about 3,600 bytes, or 
I 3.6 kilobytes, per second. 



Fast Connections and a 
Home-Sweet-Home Page 

Checking Your Connection Speed 

When you log on, make sure that you’re connecting to the 
Net at your modem’s top speed. Whether you’re using AOL 
or an ISP, your access speed usually flashes on your screen 
while the modem is connecting. If the speed is considerably 
less than your modem speed (19,220bps instead of 
28,800bps, for instance), try logging on again. 


‘When you log on, make sure you’re connect¬ 
ing to the Net at your modem’s top speed. ” 


Choosing a Usefui Home Page 

If you haven’t done so already, pick a useful home page to 
begin your Web surfing sessions. In Navigator 4.0, go to 
“Edit/Navigator.” In Navigator 3.0, go to “Options/General 
Preferences/Appearance.” In Explorer 4.0, go to “View/ 
Internet Options/General.” In Explorer 3.0, go to “View/ 
Options/ Navigation.” Then simply type in a new address in 
the home page field. 



gfgPrHE 'service providers 


America Oniine 

If you’re heading out of town 
but want to stay in touch, take 
advantage of AOL’s interna¬ 
tional access numbers. Just 
go to Keywords: International 
Access for detailed instructions. AOL will levy a surcharge ranging 
from $6 to $24 per hour for each use of this service. 


CompuServe 

The CompuServe home page has received a face-lift at world. 
compuserve.com. CSi customers will want to head on over, if only 
to keep themselves informed of changes in the service now that 
America Online has taken over. The site’s FAQ specifically discusses 
the details of the CSi and AOL merger, along with the premature 
closing of the Web-oriented community service “C.” The site also of¬ 
fers useful links to access numbers and customer support. 


DAILY DUO OF 


VISIT WWW. DOUBLEDOWN 
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SURGEON GENERAL'S WARNING: Cigarette 
Smoke Contains Carbon Monoxide. 


$i,o OR 200 (-Notes 

Betsy Hatherford luat not exactly the quiet type. Jhe told 
brilliant stories. )he kneui the ujords to every son? on 
the radio. And she aluiays kept a drink stashed in her 
?arter to share uiith friends, tveryuhere she usent, men 
fell madly in love uiith her. Hlaybe it uias her combustible 
charm, or her bi? dark eyes. Or maybe it uias her flask. 


Lou Barnes spent most of his days on a beam, 70 stories 
above Manhattan. On frosty uiinter mornings he mould 
check the thermometer at the corner neuis stand so he'd 
knoui uihat temperature to expect up there. lUe have a lot of 
respect for Lou. The touiers he helped build mill be around a 
Ion? time. And me fi?ured his thermometer should be too. 







tarl Ford and Jack IDcGovern fleui 33 misiioni together in 
(urope. IDaijbe the only thin? they loved more than 
their airplane tuar pinup ?irli. Their bunk mar plartered 
uiith them. Jo luar the fuiela?e of their plane. Jack (till 
carrier a Zippo'’ lighter uiith a pinup ?irl on it. Fie uion it in a 
poker ?ame from Farl, though Farl (till claimi he cheated. 


1 /own in Miami, there's a bartender named Dean Miles 
who's become something of an underground celebrity. Not 
because he makes movies or rock videos, but because he 
makes martinis and gimlets - some say the best on the 
planet, liis loyal fans say his cocktail shaker is destined for 
the bartenders' hall of fame. And we couldn't agree more. 


lEL/CpElLECTIBLES 






The story of camel. The story of the 20'" century. 

SEE THEM UNFOLD IN THE NEW CAMEL CASH CATALOG. 

Throughout the years, Camel has been an indelible part of American culture. And in honor of our 8Sth anniversary, 
we're bringing back over 30 of the most memorable Camel Collectibles - representing nearly every era of the 
20th Century up to the present day. 




(i 6 AR£TTE Case WITH Lighter "Camel Pyramid" Tiefany Lamp Oriental Wooden Box Camel Neon Sign Camel Lava Lamp 

$30 OR 155 C-Notes $h, 50 r 90 oC-Note 5 $75 or ifOO C-Notes $160 or 1000 C-Notes $55 or 325 C-Notes 

YOU (AN ACQUIRE THEM 
WITH YOUR CAMEL CASH C-NOTES. OR, FOR THE 
FIRST TIME EVER, WITH REAL MONEY . 

Look for the new Camel Cash Catalog at participating Camel retailers or call 1-800-CAHLL CASH. 


OFFER RESTRICTED TO SMOKERS 21 YEARS OF AGE OR OLDER. 
SHIPPING AND HANDLING CHARGES WILL BE ADDED TO ALL ORDERS. 


SURGEON GENERAL'S WARNING: Cigarette 
Smoke Contains Carbon Monoxicie. 


CAMEL LIGHTS 


11 mg. "tar", 0.9 mg. nicotine 
av. per cigarette by FTC method. 






IN FIVE E-Z PIECES 


Virus Protection, Shareware 
Shop Talk, and a Top “Tip” Site 

Bookmark of the Month 

TipZone www.zdnet.com/zdhelp/tip_help/tip_help.html 

This may be the most useful site on the Net for discovering 
and learning surfing tips. ZDNet (the Web site of TL/j/e’s pub- 
hsher, Ziff-Davis) has compiled an impressive directory that 
covers the As-to-Zs of the Net and more. Search by topic, or 
enter a term in the query field—^help is only a cfick away. 


'Satioof 

— iri 


Download of the Month 

Dropit www.flash.net/~castman/dropit.htm 
Tired of filling out endless Web 
membership and subscription fields? 
Type your personal information (just 
once) into Dropit, a program that 
—such as your 


Beyond the Hype 

RY MARK HIIRRT^" 


Should You TUrn Your 
Computer into a Video Phone? 


Thanks to advancing computer 
and phone technologies, you 
can make free, long distance 
“phone calls” over the Internet 
using your computer. 

Net connection, a com¬ 
puter video cam, a mi¬ 
crophone, and video 
phone software. 

AtTI and ISDN line 
speeds, the tech¬ 
nology works 
pretty well. I 
was able to share audio and 
"driv in Europe, at 





$35.88 


$24.97 


J * "‘■ions Web eurfi? ^ - 

The Web BUee* 


S1 ^2 issues) for $19 97 _ 

D2years (24 issued for$34 97: 


If you’re going to be adventur¬ 
ous and purchase video phone 
technology, I suggest you try ei¬ 
ther Intel’s Create & Share 
Camera Pack or the Con- 
nectix QuickCam VC. 
Neither video phone kit 
comes with a micro¬ 
phone, but each provides 
a small computer cam¬ 
era peripheral. 

You should 
be aware, how¬ 
ever, that it took 30 minutes of 
technical support, from both 
T Connectix tech opera- 
set up each video cam- 
ilso took me about an 
learn how to customize 
3 the video phone soft- 
i/hen you finally do make 
le, why not look me up 
len give me a call at 
Pcreativegood.com? E9 


form 


SAVE 44% 
-save 51% 


D Bill me later. 


Newsgroup of the Month 

alt.comp.shareware 

If the software you’re looking for is out there on the Net, the 
gurus at alt.comp.shareware know how and where to find it. 


'6 per year; Canadian GST included 


using Intel’s Create & Share 
QuickCam VC ($129). Note: 
was more difficult to install, 
s Voice Commander ($19.95). 
Bt 56Kbps or faster). You can 
receive video at slower speeds, but a poor frame rate will annoy 
most users. Audio is sustainable at 28.8Kbps. 



For more t ips, tricks, and Net shortcuts, see www.surfschool.com 


































The story of camel. The story of the 20™ cehtury. 

SEE THEM UHFOLD IN THE NEW CAMEL CASH CATALOG. 

Throughout the years, Camel has been an indelible part of American culture. And in honor of our 85th anniversary, 
we're bringing back over 50 of the most memorable Camel Collectibles - representing nearly every era of the 
ZOth Century up to the present day. 
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SHIPPING AND 




SURGEON GENERAL’S WARNING: Cigarette 
Smoke Contains Carbon Monoxide. 



11 mg. "tar", 0.9 mg. nicotine 
av. per cigarette by FTC method. 





user 
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Virus Protection, Shareware 
Shop Talk, and a Top “Tip” Site 

Bookmark of the Month 

TipZone www.zdnet.com/zdhelp/tip_help/tip_help.html 
This may be the most useful site on the Net for discovering 
and learning surfing tips. ZDNet (the Web site of Y-Life’s pub¬ 
lisher, Ziff-Davis) has compiled an impressive directory that 
covers the As-to-Zs of the Net and more. Search by topic, or 
enter a term in the query field—help is only a chck away. 


Download of the Month 

Dropit www.flash.net/~castman/dropit.htm 
Tired of filling out endless Web 
membership and subscription fields? 
Type your personal information (just 
once) into Dropit, a program that 
quickly enters data—such as your 
name, address, and credit card num¬ 
ber—into repetitive Web forms. 


Mailing List of the Month 

Net-Happenings 

Receive and post information announcing “new sites, events, 
publications, training” on the Internet. Be aware, though: 40 
to 60 messages are posted per day. Send an e-mail to 
LISTSERV@lists.internic.net. Leave the subject line blank, but 
type “set net-happening” in the body of the message. 

Software of the Month 

Quarterdeck’s Extra Strength Real Help (Windows 95, 

$59.95) www.quarterdeck.com 

Pitched as a cure-all “pill” for computers. Quarterdeck’s 
Real Help software solves annoying, everyday PC ailments, 
such as system crashes, chronic soft¬ 
ware freeze-ups, virus infection, and 
hardware conflicts. Most important, 
it’s designed to let users know in ad¬ 
vance when a system is going to crash 
and burn. It’s a good software pack¬ 
age, but it should not be loaded on 
systems already using Norton virus- 
protection software. 

Newsgroup of the Month 

ait.comp.shareware 

If the software you’re looking for is out there on the Net, the 
gurus at ait.comp.shareware know how and where to find it. 



Beyond the Hype 

^RV MAPI^ HIIPCT^" 


Should You TUrn Your 
Computer into a Video Phone? 



Thanks to advancing computer 
and phone technologies, you 
can make free, long distance 
“phone calls” over the Internet 
using your computer. 

Net connection, a com¬ 
puter video cam, a mi¬ 
crophone, and video 
phone software. 

AtTI and ISDN line 
speeds, the tech¬ 
nology works 
pretty well. I 

was able to share audio and 
video with a buddy in Europe, at 
no cost above my monthly ser¬ 
vice provider subscription. That 
said, I discovered that video 
phone technology, over a 
28.8Kbps connection or worse, 
sends and receives second-rate 
audio and average-to-poor video 
quality. At that speed, video 
phones will never replace ordi¬ 
nary phone use. Still, it may be 
fun to experiment with for many 
users; video phones are great for 
snapping and e-mailing off digital 
photographs of yourself to fami¬ 
ly members or fellow chatters. 

WHAT YOU’LL NEED 
TO PHONE HOME 

■ Windows 95, a 166-IVIHz Pen¬ 
tium, and 16 MB of RAM 

■ A video phone package. We enjoyed using Intel’s Create & Share 
Camera Pack ($199) and Connectix’s QuickCam VC ($129). Note: 
We found that the Connectix software was more difficult to install. 

■ A good microphone. We used Telex’s Voice Commander ($19.95). 

■ A connection to the Net (we suggest 56Kbps or faster). You can 
receive video at slower speeds, but a poor frame rate will annoy 
most users. Audio is sustainable at 28.8Kbps. 


If you’re going to be adventur¬ 
ous and purchase video phone 
technology, I suggest you try ei¬ 
ther Intel’s Create & Share 
Camera Pack or the Con¬ 
nectix QuickCam VC. 
Neither video phone kit 
comes with a micro¬ 
phone, but each provides 
a small computer cam¬ 
era peripheral. 

_ You should 

be aware, how¬ 
ever, that it took 30 minutes of 
technical support, from both 
Intel and Connectix tech opera¬ 
tors, to set up each video cam¬ 
era. It also took me about an 
hour to learn how to customize 
and use the video phone soft¬ 
ware. When you finally do make 
it online, why not look me up 
and then give me a call at 
mark@creativegood. com? 



icKS, AND Net shortcuts. 


SURFSCH00L.COM 
































PICKS OF THE MONTH BY JACLYN EASTON 



She's a Plumb 
of a Painter 


Oh, the Ties 
Yeu'H Hull 


Twiri This 

B Flying Noodle’s mouthwa¬ 
tering pastas are seldom found 
on supermarket shelves. Shop 
its Tomato-Flavored Pastas, 
Lasagnes, and Short and Long 
Pastas aisles, then pick from a 
selection of traditional and off¬ 
beat sauces. Pasta prices start at 
$1.45 for 1 pound of rigatoni, 
with sauces sold at $3.45 and 
up. Or let the monthly Pasta 
Club dehver ingredients for 
eight or more meals at $19.95. 
Flying Noodle 
www.flyingnoodle.com 
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D Los Angeles lovers or er 
the more discriminating 
“Brady Bunch” fans can n 
see the City of Angels from 


Jan Brady’s point of view. 
After years of whining 
“Marcia, Marcia, Marcia,” ac¬ 
tress Eve Plumb is now paint¬ 
ing, painting, painting scenes 
such as this limited-edition 
lithograph, Melrose Avenue. 
Prices are $300; $575 
for both Melrose 
Avenue and Sunset 
Boulevard (not 
pictured here). 

Fleur De Lis 
Productions Ltd. 
www.plumbart.com 


B Jay Leno swears the main 
difference between men and 
women is their respective 
love and hate of The Three 
Stooges. This may explain 
why you’ll find not just a few 
but 15 Three Stooges ties at 
Tie One On. Gumby and 
Speed Racer ties, as well as 
those crazy Ralph Marin fish 
ties, are present and account¬ 
ed for as well. Prices; $15.99 
(“care-free” s)mthetic) and 
$25.99 (silk). 

Tie One On 
www.tie-one-on.com 



□ OK, so you missed Warhol 
Campbell’s Soup can silk- 
screens, but there’s still time 
to snag a Campbell’s Soup 
watch. Price: $50. 

Campbell’S Online Shop 

www.campbellsoup.com/shop/ 

campbells/main2.html 


Tomat 


Mmin, Mmm, 
Collectible 


THE MAVEN 


Q. How can I be sure that 
my online order actually 
went through? 

A. Relax. The ordering 
area is usually the best- 
maintained part of any site, 
as that’s where the dollars 
start flowing. Still, if the site 
doesn’t send e-mail confir¬ 
mation after the fact, 
simply print out (or save 
electronically) the order for 
your records. 


tw THE AUCTIONS^ 

Beatles fans will twist and 
shout “Yeah, Yeah, Yeah” at 
the FabFour Superstore 
(www.fab4store.com) real¬ 
time auction. Recent finds 
include one unused ticket to 
the group’s August 23, 
1966, Shea Stadium show 
($425), an original Beatles 
lunch box ($450), and a tin 
of official Beatles talcum 
powder ($479). 



Jefferson’s John Hancock 

A “letter of introduction” 
penned by Thomas Jeffer¬ 
son fetches a mere $34,000 
at Amazon.corn’s Gift Cen¬ 
ter. Hmmm...if the founding 
fathers had had e-mail, 
would their correspondence 
still command such a 
hefty sum? 
www.amazon.com 



























Want to put a shipment in motion with a few 
simple keystrokes? Then hit the Website 
that delivers direct to your home. Shop IBM. 

Limited Time Offer: Get $75 off a Lexmark 
printer of your choice when you purchase 
any Aptiva and monitor through April 30,1998* 



With more than 9,000 products suddenly at your fingertips, 
you’ll never look at your keyboard the same way again. 

www.direct.ibm.com/yl 



*Offer valid until 4/30/98 or while supplies last. Offer valid with any Aptiva model and monitor. 
Offer not valid with any other offer, promotion or discount directly from IBM. 
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ROGER EBERT 


The aspect of the 
electronic revolu¬ 
tion that most 
bewitches other¬ 
wise intelligent 
people is the fax 
machine. Billions of dollars are wasted 
annually on unnecessary long distance 
telephone calls because fax users are 
mesmerized by the notion that a sheet 
of paper goes in here and comes out 
there. That isn’t what happens, but it’s 
what seems to happen, and the symbol 
has defeated the reality. 

Read this column, and if you have 
not discovered how to save 90 percent 
of your fax costs, I will include you in 
my prayers. This offer applies not 
only to individual users but to corpo¬ 
rations and governments. 

Fax machines are retrograde inven¬ 
tions that take an image, convert it to 
digital form, send it over phone 
lines, and then reconvert it to image 
form. As Nicholas Negroponte never 
tires of pointing out, atoms are 
upgraded to bytes and then down¬ 
graded to atoms again. A complete 
waste of time. 

But wait—it’s a waste of money, too, 
because the long distance call is 
unnecessary. If the fax remains in dig¬ 
ital form, it can be e-mailed via the 
Internet, CompuServe, AOL, and 
most other providers with a local call. 

Note well: This is not the same pro¬ 
cedure as using computer “fax soft¬ 
ware,” which still, wastefully, dials the 
number of the fax machine at the 
other end and racks up phone 
charges. Most of the people I know 
wisely avoid all forms of fax software, 
which are ill-behaved and tie your 
communication ports into pretzels. 

But almost all of the people I know 
avoid the methods by which faxes can 



The Fax of Online life 

Roger reproduces the Net Way! 



be sent via the Internet because 
they’re reluctant to spend the neces¬ 
sary 5 minutes learning it, when it’s so 
easy to live high, squandering money 
on fax machines. 

So mesmerized are digitally illiter¬ 
ate executives by the lure of the fax, 
indeed, that a new machine 
has been invented just 
for them. It costs 
$4,695 and is com¬ 
pletely unnecessary. I 
refer to the Internet 
Fax Machine from 
Panasonic, which 
accepts any 
faxable doc¬ 
ument and 
sends it 
over the 
Internet. 

Here’s how it 
works. You put the 
document in the machine 
and type in an e-mail 
address. The machine whirs 
into action, scanning your fax, 
reducing it to digital form, and 
sending it off. At the other end, if 
there is another $4,695 machine, so 
much the better. If not, you use a 
shareware TIFF viewer to open the 
image on your screen. 

Wonderful! The cost of the long 
distance call has been eliminated with 
a machine costing only $4,695. But 
all you really need to achieve the 
same result is an account with a com¬ 
pany such as JFAX, which allows peo¬ 
ple to send a fax to your e-mail 
account using any standard fax 
machine costing a few hundred 
bucks. It charges you a basic fee of 
$12.50 per month, plus 20 cents per 
page after the first 200 pages. Sign up 
with JFAX and it assigns you a tele¬ 


phone number. This number can be 
in any of 31 world cities. You need 
not live in the city: The number is 
chosen for the convenience of your 
clients. There are discounts for pack¬ 
ages of three or more cities. Or you 
can have a toll-free number. You sup¬ 
ply your JFAX number to anyone ask¬ 
ing for your fax number. They send 
faxes to it. It also accepts voice mail. 
For all they know, it’s your fax 
machine or answering machine. 
JFAX encodes the messages and 
faxes and sends them to the e-mail 
in-box of your choice. JFAX 

allows people to send me 
faxes without 
even know¬ 
ing where 
I am. At 
last, spies 
and adul¬ 
terers can 
receive faxes 
and voice mail 
without revealing their 
whereabouts. 

Sending faxes? I use a ser¬ 
vice named faxaway.com. I send 
; my outgoing fax as an e-mail. It can 
: be ASCII text or a formatted attach- 
! ment. The address consists of the des- 
; tination phone number plus the suffix 
; faxaway.com. Faxaway eliminates the 
; long distance call and charges me 10 
: cents per page. 

With both services, I eliminate long 
; distance charges. I can send and 
; receive faxes wherever I am, even in 
; hiding. The cost is a fraction of ordi- 
! nary fax costs. I once had a friend 
; who told me on the phone, “But you 
! can’t have received my fax, because 
; it’s still right here in the machine at 
^ this end.” He isn’t ready for these 
! insights, but you are. H 
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MADE MAN’’ 

“So I don’t go to your typical place to invest. I’m with E»TRADE. Where else can I get 
choice of 3,500 mutual funds? Options trading? Some oflBie lowest margin rates? 
tocks from just $14.95* a trade? Plus, daily interest on uninvested funds, and free check 
riting? Hmm? Well, where?” 

Everyday, more and more people are getting greater value at E*TRADE. Join them, 
pen an account today. 

www.etrade.com 

lomeday, we’ll all invest way.“ llaEf TRADE f 


■nit and stop orders are $19.95, For listed orders over 5,000 shares, add Ic/share to the entire order, 
d $15 for broker-assisted trades. Fund prospectuses contain more complete information, 
ad carefully before investing. ©1998 E*TRADE Securities, Inc. Member NASD, SIPC. MYAH098 
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ANGELA GUNN 


Ninth-Inning Save 

A baseball book gets a new life on the Net 



Probably no one 
besides me is pin¬ 
ing more for the 
start of the season 
than the nice folks 
of Tampa Bay, 
who’ll be flocking to see their brand- 
new Devil Rays do battle in the AL 
East. Do you have any idea how hard 
it is to get a major-league team in 
your town? Bob Andelman has created 
a terrific site detailing just how much 
butt Tampa officials had to kiss to 
make it happen...Thing is, Stadium for 
Rent: Tampa Bay's Quest for Major 
League Baseball (ourworld.compuserve. 
com/homepages/Andelman) used to be a 
print book. What’s it doing online 
for free? That kind of thing’s sup¬ 
posed to make professional writers 
faint in terror of the Net... 

Andelman published Stadium for 
Rent on paper back in 1993, and it 
doesn’t skip a step of Tampa’s expen¬ 
sive and often humiliating 20-year 
quest to be more than just a spring¬ 
training town. Of course, timing is 
everything, and just as Tampa finally 
got its team, Andelman’s book went 
out of print. In the past, many a 
writer has cursed that kind of ugly 
coincidence. But Andelman, who 
writes a syndicated column called 
“Mr. Media” (www.mrmedia.com), 
bought back his copyright and put his 
work on the Net... 

Andelman’s not the first pro to pub¬ 
lish an entire book online: Bruce 
Sterling’s The Hacker Crackdown {viw\n. 
lysator.liu.se/etexts/hacker) was available 
for download even while the book was 
in print (Sterling even had it written 
into the book contract!); other writers 
have written entire Web-only works. 
None of those online projects turned a 
profit; in fact, many professional writ¬ 


ers despair of ever making money for 
self-publishing online... 

But with the book gathering dust in a 
publisher’s attic, Andelman wasn’t going 
to realize a profit from it ever again, no 
matter how current his topic became. 
The Web enabled him 
to get his story to a 
newly interested 
audience, and 
(not incidentally) 
allowed 1 



project he loved... 

And now what? Though the book 
has changed a bit from its print 
incarnation—Andelman notes that he 
“was never happy with the print ver¬ 
sion; it looked bad and I think it was 
edited even worse”—he won’t be 
amending it to add Tampa Bay’s 
happy ending. 

“I think [SFR] provides an impor¬ 
tant link between the community’s 
past and its future,” he says, and 
though he may take time to write a 
few lines about tbe start of the inau¬ 
gural season, he may leave that to 
others and just add links. Meanwhile, 
not only does Tampa’s story have a 
happy ending, so does Andelman’s: 
He’s got season tickets (“first-base 
line, about 20 rows up from the 
field”). He plans to be there Opening 
Day and, with luck, forever after. 


On and On and Online 

The America Onfine—^Timothy R. 
McVeigh incident (no, not the recently 
convicted Oklahoma City bomber) has 
me wondering. That’s the one where 
AOL gave out the highly decorated 
Navy man’s name and address info to an 
anonymous caller, who turned out to be 
a Navy investigator. McVeigh, who 
mentions in his AOL member profile 
he’s gay, was subsequently threat¬ 
ened with discharge from the service 
for violating the infamous “Don’t 
Ask, Don’t TeU, Don’t Pursue” 
policy...In the resultant 
firestorm, AOL honcho Steve 
Case got online and told the faith- 
(via open letter) that the privacy 
breach was an accident and it won’t 
happen again. Now I’m confused. Does 
this mean that this Navy investigator 
actually called AOL and talked to a five 
human being in customer service? And 
by “it won’t happen again,” does Case 
mean that customer service will never 
again commit a flagrant privacy viola¬ 
tion or that AOL is just going to stop 
picking up the phone altogether...? 

Sticky Notes 

Speaking of baseball (I could for hours), 
if you’re a baseball historian, chck to 
Blue Marlin (www.bluemarlincorp.com) and 
check out its rephca-vintage hats and 
gear from the minor, Negro, and Cuban 
leagues of yore.. .Puzzling Evidence 
Dept.: A dot-com correspondent writes 
to tell me of his new anti-spam tactic: 
Write to spammers professing interest 
so that they have to waste time getting 
back in touch. Weird thing is, he claims, 
NO ONE has tried to get in touch! 
Could spam be ripping off its perpetra¬ 
tors, making it an even bigger racket? 
Until next time, gentle readers... 3 
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The Snake-Oil Side Step 

The feds won’t touch the Net’s real villains 



the cops wouldn’t bust them as long 
as they didn’t sell too much? 

You would think your government 
had closed shop and left you to fend 
for yourself. 

That’s what I found out on a cold 
spring afternoon last year when my 
sister called to tell me she had gone to 
her doctor to see about a lump that 
had appeared almost overnight. The 
lump turned out to be cancerous, and 
the outlook was bleak. Was there any¬ 
thing on the Net that 
could help? she asked. 

I hit the Web for 
whatever lifelines 
of informa¬ 
tion I could 
grab.I 
queried and 
clicked and 
scrolled—and I 
ended up with more 
quacks than Ducks 
Unlimited. T)q)ical 
among them were 
sites such as 
Cleansing Time 
Alternative Treatment 
(www.cleansingtime.com), whose 
special formula—kept as secret as the 
special sauce at McDonald’s—“has had 
almost a 100% success ratio in com¬ 
pletely removing all forms of skin can¬ 
cers (including melanoma).” Want 
proof? It offers testimonials—“these 
are real people, not actors”—along 
with the packages of 60 tablets and an 
ounce of salve. 

“Everything is on the Net,” says Dr. 


John Renner, an Independence, 
Missouri-based doctor and an expert 
on Web-based medical sites. “Every¬ 
thing from horrible tabloid nonsense 
to superb peer-reviewed material.” 
Renner has cataloged some 6,000 med¬ 
ically related sites and estimates that 
maybe 1,200-1,500 offer useless or 
dangerous info. “There is no online 
Eood and Drug Administration (EDA), 
no Internet medical board, and any 
doctor whose license has been revoked 
can operate his own Web site.” Which 
leaves the door open to unlikely orga¬ 
nizations such as the Self Health 
Resource Center (www.cris.com/~healthy), 
which links to a page that offers, 
among the vitamins and minerals, an 
electric zapper—a sort of cattle prod 
for your bod and a bargain at $74.95. 

But when the government finds 
out, you are surely asking, won’t it 
immediately shut these sites 
down? Ah, no. 

The feds know all about 
them and have to turn a 
blind eye— 
because 
there’s just 

enough 
money 
budgeted 
for crack¬ 
ing down on 
these quacks. 

“We just don’t have the resources or 
money to stop these people,” says 
Donald Pohl, a Public Health 
Specialist in the ED As Office of 
Special Health Issues. “So we only 
focus on the biggest offenders. The 
little ones we don’t do much about.” 

Meanwhile, your congressmen and 
senators are too busy word-processing 
legislation against playing slot 



machines, putting your e-mail in code, 
and downloading girlie pictures to 
bust a genuine menace—a menace 
that takes less than a quarter of an 
hour’s pointing and clicking to locate. 

But even when these sites are bust¬ 
ed, the punishment is light. “We 
recently worked with the Eederal 
Trade Commission to send out 
notices to Web sites that were pro¬ 
moting these health schemes,” Pohl 
notes. The list of sites contacted, 
however, is not available to the pub¬ 
lic—so you can’t even check out the 
frauds yourself. 

So without a regulatory agency that 
: can bare its teeth, it’s up to you to sep¬ 
arate the quacks from the qualified. 

; Renner suggests: 

HeqijiigClearoflliiaclis 

; (1) Use newsgroups to find support 
i for specific diseases and to locate leads 
: to more information. 

( 2 ) Check out medical forums run by 
; physicians and hospitals, such as 

i CenterWatch Clinical Trials Listing 
; Service (www.centerwatch.com) or 
; International Cancer Information 
; Center (wwwicic.nci.nih.gov), which offer 
: easily understood information. 

( 3 ) Count on government-sponsored 

; sites (the EDA, at www.fda.gov), medical 
: societies (the American Medical 
; Association, at www.ama-assn.org), and 
: journals (J'he Journal of the American 
\ Medical Associatim, at www.ama-assn. 

; org/public/journals/jama/jamahome.htm) to be 
; highly reliable sources of information. 

: Of course, you should never use these 
: sources in lieu of a doctor’s advice. 

Unfortunately, until the government 
; decides to do something besides worry 
; about girlie pictures online, you’re on 
; your own. H 
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Get the big picture 

from the company that perfected it. 

when cruising the “Net” on a ViewSonic G810 21" (20.0" viewable) monitor, you won’t believe 
the incredible sights you can log onto. What’s more, its flat square screen, 0.25mm 
ultra fine dot pitch and an optimum resolution of 1,024 x 768 at 109Hz 
will produce graphics that’ll knock your socks off. All at a price that's 
perfect for people who work at home with their shoes off. 

Whether you are crunching numbers on a spreadsheet or cmnching 
aliens on a CD-ROM, a SuperContrast" screen intensifies every color, 
while the ARAG* anti-reflection coating looks out for your eyes. 

Plug & Play and then hold on. 

Along with being easier to watch, the G810 is easier to use. 
Windows* 95 & 2”% ^ compatibility makes it a snap to install. 

And OnView* controls offer an on-screen menu for quick screen 
adjustments. 

We have more wavs to give vou 

the space to explore cvbersoace. 

Check out the incredible visual clarity on the EA771,17" (16.0" 
viewable) multi-media monitor. With a microphone and built-in 
high fidelity stereo speakers, it’s perfect for bringing the web to life. 
This model is available with black bezel. Like the G810, it’s backed by 
a limited 3-year warranty and ViewSonic'’s unique 48-hour 
Express Exchange” service option. 

For a more information, call (800) 888-8583 and ask 
for agent 81175. We invite you to visit our website 
at www.viewsonic.com. You’ll discover even more 
reasons why the dynamic ViewSonic monitors are the 
big ones you don’t want to let get away. 


ViewSonic® 

See The Difference!' 


: wv™.viewsonic.com • Specifications subject to change without notice • Copyright © 1997, ViewSonic Corporation • Ali rights reserved 
Corporate hames and trademarks are the property of their respective companies. 


869-7976 Fax: (909) 869-7958 ■ 































B illy Crystal, star of movies 
(When Harry Met Sally, both 
City Slickers, and the new My Giant) 
and television (“Soap” and the yearly 
“Comic Relief” benefits), returns to 
the Shrine Auditorium on March 23 as 
host of the 70th Academy Awards, 
where he’s America’s favorite mas¬ 
ter of ceremonies since Johnny Car- 
son. When he sat down to talk with West 
Coast editor David Sheff, Crystal described how he also uses the 
Net for work (he gets jokes, he e-mails script changes) and play 
(he follows his beloved Yankees, for one thing). And of course, 
now we know the identity of that anonymous online troll who 
freaks out unsuspecting chatters... 

PHOTOGRAPH BY ANOREW ECCLES • HAIR & MAKEUP BY JOANNE BUNCH/ 


LIFE IN THE SLOW LANE 

I’m such an old-fashioned guy 
that it took me years before I 
would use the remote control for 
the TV set. I was used to, and liked, 
getting up to change the channels. 
It’s no surprise that I was in the slow 
lane on the information superhigh¬ 
way, the annoying guy putt-putting 
along at 28 miles an hour. But I just 
upgraded. I have a scary amount of 
memory. Watch out. 

OtO BALL GAME 

I was making My Giant in the 
iddle of the Czech Republic 
baseball season. Each 
I would call up ESPN and 
other sports sites to get scores, 
in California, I miss a good 
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sports section and news about the Yankees. I miss the New 
York papers. So at night when I get home, wherever I am, I 
call up my hometown paper, Newsday, the Post, and The New 
York Times. I check in on the great sports writers like Dave 
Anderson and Ira Berkow. If you’re a baseball freak, it’s an 
interesting time now before spring training with the trades, 
signings, and rumors. My wife, Janis, and I just purchased a 
very small part of the Arizona Diamondbacks. It’s pretty 
amazing to own part of a baseball team. The only bad thing 
I can imagine is if they get into a playoff against the Yankees. 
What can I do? Who do I root for? I can never root against 
the Yankees. My God! At least I can buy tickets to the game 
on the Internet. 

THE IN-NH-PENOENT COUNSEL 

Next, I check my e-mail. An e-mail 
from my daughter may be waiting. She 
goes to school in New York. I dispense 
fatherly advice or just say, “Hey, I am 
thinking about you.” When you write 
your thoughts down, you can think 
about them and edit them before you 
send off the message. And, as opposed 
to a voice message, you don’t have 
Kenneth Starr taping you.. ..Or do you? 

THE JOKE’S ON UHL 

E-mail is great for work. When we were 
in the Czech Republic, shooting the 
movie, the writer was in California. He 
e-mailed us script changes throughout 
the day from halfway aroimd the world. 

I really saw the reach of the Internet 
when we opened a site up for the Oscars 
[though it is no longer operable, the 
URL was www.whyistheshowsolong.com]. A year ago I an¬ 
nounced it on “The Rosie O’Donnell Show” and encouraged 
people to send jokes for the Oscars. Forty thousand came in. 
They came from Chile, China, everywhere. We read every 
one. I used three of them on the Oscars. Three out of 40,000 
were usable. It made us feel good. We realized that there’s a 
reason that we get paid to do what we do for a living. 

It was so tough to manage that we didn’t do it again this 
year. But as soon as it was announced that I was hosting the 
Oscars again, e-mailed jokes began to pour into the 
Academy’s site. We may use some. You never know when 
some beauty is going to show up. 

HOORAY FOR HOLLYWIRED 

Movies have an amazing life on the Internet. There are the 
fan sites but also archives of movie trivia that are astounding. 
The database at the University of Mississippi includes the 
names of the crew members for every film. Obviously, the 
Net is also an important new tool to promote movies, too. 
Web sites for films with contests, games, trailers, and chats 
reach millions of people. A good Web site for a movie 
creates a stir. 


HOW TO WIN CYBERFRiENDS & INFLUENCE PEOPLE 

I started in radio, and I see parallels. The chat rooms on the 
Net are hke huge talk shows, accessible to everyone. Chat 
rooms amaze me. They are very addictive. I hate dull people. 
If a room is really dull, I stir things up. I see how many people 
I can shoo out by pure obnoxiousness. I go into Jewish Singles 
and adopt a fake identity and see how fast I can get everyone to 
flee. The room starts with 28 people: Within 5 minutes there 
are 6. Soon they leave, too. I’ve cleared the chat room! “Who’s 
that asshole?” It might well be me. 

NOT ALWAYS MAH-VELOUS 

I have to say that I’m continually 
amazed by what I find online. To 
make the new movie, I researched gi¬ 
ants and found a lot of information. 
Occasionally I hear about unpleasant 
things out there, too. I don’t look at 
anything about me. I made a pact 
with myself not to read anything. 
When it comes to bad news. I’m a 
heat-seeking missile. 

I’m glad the people who make those 
sites like my work over all those 
years, but even that is a little crazy. 
It’s like coming upon a tomb...“Ooh. 
What happened to my clothes?” 

I know that people have taken im¬ 
ages of me and friends of mine and 
altered and sold them. I caution peo¬ 
ple to know that they can’t always 
know what is real and what isn’t 
when they find it. It’s very hard to 
police and restrict. I have heard that 
you can get my autograph online. 
You can buy it. Jeez. I would never sell anything. If peo¬ 
ple are buying that kind of stuff online, they should be 
careful. There’s a lot of phony stuff. Beware. 

CALL COLLECT 

I know how careful you have to be about collecting memo¬ 
rabilia because I am a collector. I have mostly Mickey 
Mantle stuff. I was given an award by the Anti-Defamation 
League in New York. Instead of a plaque, they gave me an 
original chair from Yankee Stadium. Mickey signed it: 
“Dear Billy, I wish I was still playing and you were still sit¬ 
ting here.” He’s the guy who made me want to play base¬ 
ball, which is what I would be doing if I wasn’t making 
movies. By now I’d probably have retired from the game 
and I’d be in the booth. I love the game. I have no regrets, 
but I wonder how far could I have gone. Maybe I should 
get on the Net and see if there’s an over-50 league... 

OVER THE YIL? 

I turned 50 last month. 30 was weird. 40 was hard. 50? 
Well, it’s OK. At least I try not to think about it. The bad 
thoughts come in, but I just use the Delete key. Q 
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An estimated 40 percent of us watch our PCs 
and TVs at the same time—so piant them 
side by side on the tabie, load up these URLs, 
I and connect direct to the Shrine Auditorium 


OSCAR HUBS 

Oscar.com www.oscar.com 
E! Online www.eonline.com 
Pathfinder www.pathfinder.com 
Hollywood Online www.hollywood.com/oscars 
Mr. Showbiz www.mrshowbiz.com 
Yahoo! www.yahoo.com 
AOL Keyword: Hollywood 
OSCAR GOSSIP 
Cyber-Sleaze 

metaverse.com/vibe/sleaze/index.html 

E! Gossip 

www.eonline.com/Gossip/index.html7fd.stripe 

Celebsite 
www.celebsite.com 
IMOB Search 
us.imdb.com/search 
Premiere 

www.premieremag.com 

Filmtrailers 

www.sol.no/akersmic/traiLa.htm 

OSCAR BACKGROUND 

Academy Awards by Category (IMDB) 
us.imdb.com/Oscars 
Oscar History 

oscars.guide.com/history/past 
Search the Academy Awards Nominations and Winners 
group.lightside.com/~w3design/search.htm 

How Oscar Is Made 

www.beaconjournal.com/kr/otriv/otriv4.htm 

NOT THE OSCARS 
Razzies: The Golden Raspberry Award Foundation 

www.razzies.com 

Sundance Institute 

www.sundance.org 

OSCAR ACCOUTREMENTS 
firstView 

www.firstview.com 

Giorgio Armani 

moda.iol.it/stiiisti/armani/e/defauit.htm 

Donna Karan 
www.donnakaran.com 
Gianni Versace 

www.moda.iol.it/stilisti/versace/e/DEFAULTHTM 
Harry Winston 
www.harry-winston.com 

Jewelry; Among The Stars at the Academy Awards (1997) 
jic.polygon.net/consumerJnfo/the_oscarsAhe_oscars.html 
BEHIND THE SCENES 
Gil Cates (producer) 
www.tft.ucla.edu/Cates.html 
Billy Crystal (host) 

www.celebSite.com/people/billycrystal 



Mtihire 

...IS GOING TO BE A FABULOUS, THRILLING, ANO TOTALLY IMMERSIVE 

experience. The flatscreen on the wall will be a doorway to a 
world of unimaginable entertainment. Your life will be 
changed beyond recognition. The future is incredible. Really. 

So why, you ask, does the future of entertainment still look 
like Windows 98 on the TV? Good point. Well, you must have 
faith. You have to be shown the wonderful possibilities ahead. 
Allow us. 

For as it is now universally understood that Hollywood fame 
is the highest accolade that can be bestowed on humans, we have 
determined that the most effective way to demo the future is via 
the greatest display of our highest values, the Academy Awards. 
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f >BaTY: You think Quentin 
can relaunch Arnie’s career? 


>PRIS19: Are you kidding? 
Can Arnie bring back Quen¬ 
tin, is more like it... ^ 



Having fired up our OnlineTV 2000, we find ourselves at 
the ^ Oscar 2000 channel, or Sitescreen. This is a voice-, 
mouse-, or mood-activated selection. The Oscar Sitescreen 
is, of course, sponsored—hence the (2) Yahoo! Internet Life 
advertisement, which proudly remarks upon our 
2 billion circulation (and growing). 

But the OnlineTV 2000 really comes into its own when 
we roll the cursor (mouse-, voice-, or wristwatch-operated) 
over the people and objects that appear on the screen. Click 
on @ Arnold (like everything else on the screen, he’s “hot”) 
and we get a drop-down menu that tells us his name, why he is 
at the awards (presenting—always the bridesmaid, eh?), what 


he’s wearing (we have all had a Htde Mehssa Rivers in us), and, 
finally, how much he adds to a movie’s gross (which is all any 
true cineast cares about). How is Arnold hot? Well, besides 
having a star quafity that will never fade, Arnold is carrying a 
small pin that resonates at a unique electronic signature. Chck 
on Arnold and you trigger his database. Abracadabra. Each 
menu button latmches a @Web page in the top window; be¬ 
neath that, ^ a window scrolls previous pages (and movies) 
you have viewed; and beneath that, a (§) chatscreen displays 
your buddies as they, too, follow the event from their homes 
across the country. Meanwhile, the @host wisecracks. 

We are watching the future, and it has seen us coming. Q 
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BY DEREK A. BAKER 

Since the beginning, technology and religion have always gone hand 
in hand; Gutenberg’s first book, after ail, was a Bible. But there is more 
to religion online than texts; it has to be clicked to be believed 


LOUISE NORTHCUTT WILL NO DOUBT END UP 
before a congressional hearing someday, given 
prosecutorial immunity for her testimony. 

In hushed tones before worried legislators, 
Northcutt will tell about the sorts of things she 
found on the Web—and we’re not talking about 
Webcast headlines or dry reports from state 
government offices, either; we already know 
about the movie reviews we can read and the 
sound clips we can download online. Instead, 
Northcutt will detail her experience of searching 
through oceans of innocuous Web sites, finally 
stumbling upon one that has all indications of 
being part of a broader, worldwide conspiracy, a 
site hosted on a server in her own hometown: 
www.christchurch.org. 

Then she’ll tell them she went to church. 

“I’ve been here in Warwick, New York, for 
five years,” she says from her home. “But it’s 
hard to know where to go. So the fact that 


Christ Church had a Web site gave me good 
vibes. That gave me the incentive to go, and 
sure enough, the good vibes were confirmed." 

Church? On the Wiid, Wiid Web? No wonder 
some countries want to keep their citizens 
away from the Net. Religion has a much 
stronger track record of toppling governments 
than smut will ever have. 

“I did [an informal] study of new sites going 
online for a two month period, and religion 
was right after commercial use In terms of Its 
frequency,” says Dr. Brenda E. Brasher, a pro¬ 
fessor at Mount Union College In Ohio (where 
she teaches a course on religion and cyber¬ 
space) and one of the leading authorities on re¬ 
ligion’s impact on the Net and vice versa. “I 
think religion is one of the major uses of cy¬ 
berspace. People talk about sex being a major 
use and commerce being a major use, but reli¬ 
gion is right up there.” 
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-Ftnotno God Ont.tnf. 


Brasher estimates that the number 
of sites dedicated to religious pur¬ 
poses—from the official home pages 
of Christian denominations to the 
enthusiastic personal stories of 
African-American converts to Is¬ 
lam—is easily in the millions, with 
official or unofficial sites for every 
world religion and every major de¬ 
nomination, sect, or movement 
within those religions, from Promise 
Keepers to neopagans. 

With such scope, it may he a mira¬ 
cle when someone can actually find a 
personal, spiritual connection on- 


there were links to a few things, and 
some notes of what was going on in 
the church. That was just enough to 
get me there. And Mark is a really 
cool guy.” 

“Mark” is the Reverend Mark Cyr, 
rector of Christ Episcopal Church 
and the creator of the parish site, as 
well as the “cyhersexton” for his dio¬ 
cese’s Weh site. “I was fascinated 
with the possibilities of presenting 
our church to the worldwide com- 
mrmity,” he says, “and I thought it 
was possibly a good tool for evange¬ 
lism in a global sense. I thought peo- 


dented in the history of religion. 

Northcutt is not the only person 
who’s found Christ Church through 
the Web. Another family discovered 
the site while preparing a move to the 
area, and anoffier, due to move in the 
spring, has already initiated e-mail 
conversations with parishioners about 
what’s going on in the church. 

Father Cyr is a true Net convert 
(“I’m on a mailing list where I get 
amazingly wonderful ideas and 
thoughts that help me formulate my 
thoughts for sermons every Sunday,” 
he says), but his enthusiasm extends 




hne...though it happens every day. 
Northcutt, who uses the Web for re¬ 
search, was searching through local 
Warwick sites when she came upon 
Christ Church’s. And the fact that 
she was able to read it on her own, 
without feeling pressiu-ed to make 
any commitment, gave her just the 
impetus she needed to walk in the 
door with her 12-year-old daughter. 

“It was nonthreatening—I didn’t 
have to talk to anybody!” she says. 
“There’s a feeling that churches want 
to rope you in right away if you say 
hello. But I could see their calendar. 


pie might be looking for Christian 
resources and come upon our church 
and the activities we do and might be 
spurred to initiate new programs and 
new ideas in their community.” 

It’s definitely part of a worldwide 
“conspiracy,” however loosely 
formed: Around the globe, but es¬ 
pecially in the United States, reli¬ 
gious people of every flavor and 
stripe are using the Web, e-mail, 
and other Internet tools to evange¬ 
lize, develop their own spirituality, 
and reach out and connect to one 
another in a way that is unprece- 


only so far as it serves his work as a 
pastor and priest: “If you can’t be 
physically present—one of the real 
important aspects of ministry is the 
personal, physical presence—then e- 
mail or other types of interaction are 
great and important. But they can 
never take the place of person-to- 
person contact.” 

They can come awfully close, how¬ 
ever, when they need to. Several 
months ago, a young couple in 
Australia, wanting to marry in the 
U.S., contacted Cyr, who put them in 
touch with another Episcopal priest 
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Brasher estimates that the number 
of sites dedicated to rehgious pur¬ 
poses—from the official home pages 
of Christian denominations to the 
enthusiastic personal stories of 
Afi-ican-American converts to Is¬ 
lam—is easily in the millions, with 
official or unofficial sites for every 
world religion and every major de¬ 
nomination, sect, or movement 
within those religions, from Promise 
Keepers to neopagans. 

With such scope, it may he a mira¬ 
cle when someone can actually find a 
personal, spiritual connection on- 


there were links to a few things, and 
some notes of what was going on in 
the church. That was just enough to 
get me there. And Mark is a really 
cool guy.” 

“Mark” is the Reverend Mark Cyr, 
rector of Christ Episcopal Church 
and the creator of the parish site, as 
well as the “cybersexton” for his dio¬ 
cese’s Web site. “I was fascinated 
with the possibilities of presenting 
our church to the worldwide com¬ 
munity,” he says, “and I thought it 
was possibly a good tool for evange¬ 
lism in a global sense. I thought peo- 


dented in the history of religion. 

Northcutt is not the only person 
who’s found Christ Church through 
the Web. Another family discovered 
the site while preparing a move to the 
area, and another, due to move in the 
spring, has already initiated e-mail 
conversations with parishioners about 
what’s going on in the church. 

Father Cyr is a true Net convert 
(“I’m on a mailing list where I get 
amazingly wonderful ideas and 
thoughts that help me formulate my 
thoughts for sermons every Sunday,” 
he says), but his enthusiasm extends 
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“It was nonthreatening—^I didn’t stripe are using the Web, e-mail, ever, when they need to. Several 
have to talk to anybody!” she says, and other Internet tools to evange- months ago, a young couple in 
“There’s a feeling that churches want lize, develop their own spirituality, Australia, wanting to marry in the 
to rope you in right away if you say and reach out and connect to one U.S., contacted Cyr, who put them in 
hello. But I could see their calendar, another in a way that is unprece- touch with another Episcopal priest 
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though it wasn’t the 
ideal scenario, that I 
would be able to 
guide them through 
it and officiate at 
this bar mitzvah via 
the Internet. Even 
without video.” But 
Goldstein hastens to 


shipers hasn’t stopped a wide range 
of religious groups and denomina¬ 
tions from using the Internet to 
spread the Word and bring people 
together...all for the purpose of 
building up the community, provid¬ 
ing spiritual direction, and getting 
God to pop up in the search engine. 
Witness these examples: 


in the area. That priest conducted 
the premarital counseling—a process 
that generally takes several weeks— 
via e-mail, and the couple then came 
to the U.S. for the wedding. 

Spokespeople in just about every 
religion are quick to assert that al¬ 
though cyberspace is a tool that reli¬ 
gious people can use for God’s pur¬ 
poses, there’s nothing inherently 
sacred about the Net. 

“I think it’s important for me as a 
rabbi to point out that there are cer¬ 
tain limitations,” says Niles 
Goldstein, the Judaism Forum rabbi 
for Microsoft Network and a faculty 
member of CLAL (National Jewish 
Center for Learning and Leader¬ 
ship), a Jewish think tank. “Nothing 
can replace the face-to-face relation¬ 
ship.” But like C)tr, Goldstein can see 
where the Internet can sustain a min¬ 
isterial role when a physical presence 
just isn’t possible. 

“Four years ago, I went on a hu¬ 
manitarian mission through Central 
Asia,” he says. “I can’t really convey 
to you how difficult it is to be a Jew 
in Vladikavkaz, North Ossetia, or 
Bishkek, Kyrgyzstan.” Goldstein, 
then in his late twenties, was the first 
rabbi many of these people had seen 
for years and years. His arrival in 
Vladikavkaz was celebrated with the 
first bar mitzvah the commimity 
there had ever seen. Could a similar¬ 
ly isolated community of Jews have 
used a Net connection to have a rab¬ 
bi officiate—in cyberspace? 

“When I put on my rabbinic hat, 
that does not sit well with me,” he 
says. “But as a liberal Jew, I’m open 
to tossing around those kind of ideas. 

I think if the technology were there, 

I don’t see why not. I would certain¬ 
ly be open to it if, for example, we 
were able to open up a [modem] line 
in Kazakhstan. I would feel, even 


add: “I was also there for a circumci¬ 
sion in a hospital, and you couldn’t do 
that over the Internet. A virtual bris?” 

Ahem. Perhaps that’s too, well, 
“cutting edge” for people of faith. 
But the pride of place Goldstein, 
Cyr, and other wired clergy give to 
being physically present with wor- 

The Pope’s 
Home Pag^e 

fee Vatican site has guarded its home 
page well by putting it under the protection 
of three archangels: Raphael, Michael, and 
Gabriel. These are the names of the three 
computers used for the Vatican’s Internet 
and e-mail service. Raphael will store texts 
and graphics from the Vatican museums as 
well as sound clips from Vatican radio. 
Michael, known as the great archangel pro¬ 
tector against the devil, has been assigned 
to the computer that regulates access and 
protects the system against hackers. 
Gabriel, known for being the messenger of 
God, is the name as¬ 
signed to the computer 
diat communicates with 
the outside world. This 
computer also holds the 
programs that help peo¬ 
ple access documents 
they want 

“The temporary home 
page for the Vatican was first put on the 
Internet on Christmas Day, 1995. Once re¬ 
vised, the new site received 2.9 million vis¬ 
itors In Its first three days! Now that is a lot 
of traffic!" 


From Catholics on the Internet (Prima 
Publishing, 1997), by Brother John 
Raymond, cofounder of the order of the 
Monks of Adorations in Petersham, 
Massachusetts. Used by permission. 


The Chicago-area Willow Creek 
Community Church—^just one of the 
mega-churches with tens of thou¬ 
sands of members that is changing 
the face of American Christian wor¬ 
ship—^uses its WillowNet Web site 
to deliver worship and sermon re¬ 
sources to more than half the 2,500 
churches that are members of the 
Willow Creek Association. Says 
communications director Paul 
Braoudakis: “We tend to reach the 
churches that are most apt to be 
technologically savvy. What ties 
these churches together is they have 
a common, pioneering spirit. They 
have the desire to take risks for the 
sake of the Gospel.” 

I® The Orthodox synagogue of 
Anshe Chesed in Linden, New 
Jersey, uses its Web site to attract 
new families to the area and to its 
community of worship. Besides giv¬ 
ing information about the syna¬ 
gogue and its congregation, the 
Web site also offers Jewish families a 
financial incentive for moving to 
Linden and join¬ 
ing: $10,000 to¬ 
ward the purchase 
of a house. Rabbi 
Reuven Spolter, 
who created the 
site, says that al¬ 
though response 
online from pros¬ 
pective members has so far been 
“limited,” the synagogue sees great 
value in keeping its site updated. 
“The fact that we have a Web site 
says something about us,” Spolter 
says. “It says we’re an up-and-com¬ 
ing synagogue, we’re modem.” 
>®The Threshold Society, North 
America’s representative of the 
Mevlevi Sufi order of Islam, uses its 
Web site to educate the world’s Sufi 
Muslims about continued on page 106 
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A S^ept/c Co/2verts 
to ^he We^ 


The priest and novelist chronicles his slow-to-change 
beliefs in the power of the Wei>—but still holds out caveats 


5 Y ANDREW M., 


T wo much-publicized 
religious events oc¬ 
curred on the Web in the 
last few years—the pope 
went onhne and the 
Heaven’s Gate cult went 
off-hne. At the risk of 
dissenting from the con¬ 
ventional wisdom, I be- 
heve that the news value 
of both stories is largely 
irrelevant. Not many 
people will want to read 
any or all of the pope’s 
documents. And those 
who want to end their 
lives so they can climb on 
a flying saucer would do 
so without the Web. 

If you could get a 
promise that the pope personally will 
reply to you, that might be something 
else. But the poor man has enough to 
do as it is. I also dissent from the wis¬ 
dom that the various religious talk 
sites are all that important, though 
they may be helpful for some troubled 
souls. Personally, I think listening to 
or arguing with either CathoHc funda¬ 
mentalists or ideological Catholic lib¬ 
erals is a waste of my time. 

E-mail is wonderful (though there is 
a hint of purgatory in it); downloading 
data files is marvelous; using Yahoo! to 
find out about Russian Christmas cus¬ 
toms for a novella about an Irish- 
Russian Christmas romance (the Lord 
made them and the devil matched 
them) is most convenient; fisting some 
of my novels at Amazon.com is an in¬ 
teresting experiment. But surfing the 
Net in any of its many manifestations 



suggests to me that the people who do 
it don’t have anything better to do 
with their time. 

For all this pragmatic (some would 
say puritan) skepticism about the 
Web, I can see some important 
changes for religion in the future of 
the Web even after the present anar¬ 
chy sorts itself out. 

I illustrate with my own experience. 
A little more than two years ago, I de¬ 
cided to create a Web page, mostly 
for my novels, mostly just to see what 
would happen. My colleague Terry 
Sullivan (now a vice president at the 
University of Texas) warned me that I 
should put two-paragraph homilies on 
my site for every Sunday of the year. 
Since I have to preach anyway, I fig¬ 
ured why not. My sister. Dr. Mary 
Diu-kin, agreed to do one a month, 
which was all right because she 


preaches on occasion, too. (Don’t any¬ 
one tell the pope!) We do an opening 
paragraph that provides scriptural 
background and a second paragraph 
that tells a story (parable or quasipara¬ 
ble) that resonates with Jesus’ parable. 

We are now getting just over 10,000 
hits a week, 1,441 a day, 1,064 new 
“customers” a week. All indications 
are that our rates are still ascending. 
Within a year, we might well have 
added 55,000 new “customers.” That’s 
more “readers” than any of my non¬ 
fiction volumes have ever won. I still 
don’t quite imderstand it. 

Most of the “hits” come from the 
Rocky Mountain Internet Junction 
page (www.rockies.net). A Catholic 
link site (www.cs.cmu.edu/People/spok/ 
catholic.html) is in second place. The 
most popular search engine we re¬ 
ceive visitors from is, naturally, 
Yahoo!. I have no idea who the “cus¬ 
tomers” are—perhaps priests seek¬ 
ing homily materials for the coming 
Sunday or laity trying to compen¬ 
sate for the rotten homily they 
heard last Sunday. 

Skeptical, empirical pragmatist that I 
am, I conclude that there are many spe¬ 
cialized religious services that the Web 
can and indeed does provide. It thereby 
enhances internal communication 
within a religion and enlarges the social 
structure. It need not, and usually does 
not, add to the formal instimtional net¬ 
work, but it does suggest that in years 
to come, the informal system of rela¬ 
tionships will be ever more powerful 
and important and may force instim- 
tions to change or to free declining rel¬ 
evance. It also raises the possibility that 
those publishers who produce religious 
books (at least Catholic religious 
books) have yet to understand the pos¬ 
sibilities in their marketplace. 

Now when I sit down to turn out 
my paragraphs for the next month, I 
feel much more responsible than I did 
when we started. Through them, I 
may be preaching to more people on a 
single Sunday than I have in all the 
other Sundays of my fife put together. 


Reverend Andrew M. Greeley is a Roman 
Catholic priest, sociologist, and author. His 
site can be found at www.agreeley.com. 
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A Course 
m Not M/rac/es 


Spiritual guru Marianne Williamson talks about the “amazing 
connection” she has experienced when using the Internet 


A uthor, mother, and “transforma¬ 
tion guru” Marianne Williamson 
uses her insights and experience with 
A Course in Miracles to spread messages 
of spiritual growth, personal develop¬ 
ment, and raised consciousness to 
hundreds of thousands of readers. 
Her most recent book, The Healing of 
America (Simon & Schuster, 1997), 


seeks to place our national political 
agenda in a spiritual framework. Her 
Web site, www.marianne.com, carries 
information about her various activi¬ 
ties as well as active discussion boards 
for people who are motivated to dis¬ 
cuss the principles she advocates. 
Y-LIFE: In The Healing of America, you 
talk about extending spiritual princi¬ 


ples into the realm of politics and so¬ 
ciety. Does the Internet have a role to 
play in that? 

MARIANNE WILLIAMSON: I think the 
most important thing we can do in 
the world right now is build commu¬ 
nity. There are so many forces that 
would tear people apart from each 
other, and I’m personally intrigued— 
as are many others, obviously—with 
the potential the Internet has for in¬ 
creasing human commtmication and 
connection. 

Y-UFE: What are the spiritual aspects 
of people communicating online? Is 
there something more than just con¬ 
versation going on in the discussions 
on your Web site? 

WILLIAMSON: Any time you connect 
deeply with another person—under¬ 
standing their perspectives, support¬ 
ing their journey through life— 
you’re deepening your own spiritual 
experience. As a matter of fact, in A 
Course in Miracles, it says the highest 
level of communications occurs 
when there is no intrusion by the 
body. Part of what makes cyberspace 
so enlightening as well as potential¬ 
ly delusional is exactly that: You are 
communicating in a realm beyond 
the body. There are aspects of heav¬ 
en to that as well as aspects of hell. 
Y-UFE\ So do you see any similarities 
between the activities of online 
communication and prayer? 
WILLIAMSON: No, I don’t, actually. I 
don’t at all. Two people can com¬ 
municate and that can be extremely 
powerful and even spiritual, but 
prayer is communication with God. 
Don’t get me wrong: When two 
people join, even in an online set- 



Wlth God on their site, how do the world’s religions stack up, online and off? 

RELIGION ADHERENTS % of World Pop. Yahoo! sites % of Yahoo! 


RELIGION ADHERENTS % of World Pop. Yahoo! sites % of Yahoo! 

Christianity .1.955 billion 33 7. 9,459 71 8 ' 

Islam...1.126 billion 19 4 347 2 6 

Hinduism . 793 million 13 7 154 1 2 

; Buddhism. 325 million 5 6 340 2 6 

Judaism . 13 million 0 2 1,117 8 5 

Others.1.590 billion 27 4 1,755 13 3 
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Rgligion'^nlme- 

ting, God is there. But that is not 
the same as prayer. 

However, I have had some pro¬ 
found and profoundly intimate mo¬ 
ments in cyberspace, as many peo¬ 
ple have. There can be an amazing 
connection that occurs when you 
arrive in a situation without your 
body, without the physical or social 
mask you normally wear. Who 
among us who have spent time on¬ 
line has not found ourselves having 
a fairly deep conversation with 
someone on the other side of the 
world at 3:30 in the morning? It’s 
really quite awesome if you think 
about it. 

Y-LIFE: With the wide range of 
spiritual paths being advocated by 
tens of thousands of different Web 
sites nowadays, would you have 
any warning for those people who 
hope to use the Internet for their 
spiritual development? 

WILLIAMSON: The whole idea of 
the word “warning” in connection 
with the genuinely religious quest 
concerns me. The main thing we 
should be warned against is things 
like warnings. Who has the right 
to warn anyone else about religious 
beliefs? That’s the essential mean¬ 
ing of religious freedom, that 
everyone has the right to believe or 
not believe according to his or her 
conscience. But the concept of 
warning implies judgment, and 
where there is judgment, there is 
intolerance. — D.A.B. 


F/^TTH, HOPR, CONNRr.TTVfTY 


The Pozrer of 
Posit/Ve Lining 

How Ruth Stafford Peala Is continuing the can-do prayer 
ministry of har husband, Norman Vincent Peala—online 



“ JIA prayer for my daughter's mother- 
r^kun-law who has been diagnosed 
with level 3 uterine cancer. She also has 
multiple sclerosis. ” 

“Requesting prayer for God’s direction 
in seeking employment. I am approach¬ 
ing six months of being unemployed and 
getting very frustrated about not being 
able to find a suitable position. ” 


“Kindly please include my husband Joe 
in your prayers. Critically ill with a rup¬ 
tured aneurysm he is now in a doctor or¬ 
dered (induced) coma to give his swollen 
brain a rest. Please pray that he may 
come out of this and that he may have 
quality of life. ” 

—from the Guideposts Web site 

As the above requests show, the in¬ 
tellectual debates around the con¬ 
cepts of God, prayer, and faith tend 
to crumble in the face of life’s 
tragedies and fears. No one knows 
that better than the people at the 
Peale Center and Guideposts 
Publications, who continue the 
prayer ministry work started by Dr. 
Norman Vincent Peale and his wife, 
Ruth, back in 1952. 

“We’re using the Internet all the 
time,” Ruth Stafford Peale says in a 
phone conversation from her ofiGce in 
Pawhng, New York. “When I first 
heard about it, it seemed a htde 
bit...modem,” she says. Her main con- 


The Holy Name Society 

They say that God is in the details. He’s also in the domains. Here is a iist of the hottest Internet addresses and who is tisted as 
owning them at InterNic’s Domain Registration database. (“Not in use” means that a domain has no active Web page.) 


God.com Not in use, owned by Groves Online Delivery, East Arlington,; 
Massachusetts. ♦ Heaven.com Not in use, owned by Time Warner 
Cable Broadband Applications, Burbank, California. ♦ Jesus.com 
Used by Christian Chat, an Arlington, Virginia, spiritual service. ♦ 
Christ.com Redirects to LordofHosts.com, a Seattle-based Christian 
Net service. ♦ Messiah.com Not in use, owned by Believer, a Shelby 
Township, Michigan-based company. ♦ Holyghost.com Redirects to 
LordofHosts.com, a Seattle-based Christian Net service. ♦ 
Eucharist.com Not in use, owned by the Mary Foundation. Fairview 
Park, Ohio. ♦ Calvary.com Not in use, owned by Calvary Baptist 
Church, Monterey Bay, California. ♦ Allah.com Not in use, owned by 
the New Mexico-based Mosque of the Internet. ♦ Mohammed.com 
Used by M@ilbank, a Vancouver-based personal e-mail service. ♦ 


Quran.com Used by Al-Quran Al-Kareem, a multimedia Qur'an sold 
on CD-ROM. ♦ Buddha.com Not in use, owned by a Montreal-based 
company. ♦ Shiva.com The home page for the Bedford, 
Massachusetts-based Shiva Corp. ♦ Vishnu.com Not in use, owned 
by a Santa Monica, California-based company. ♦ Krishna.com Used 
by Back to Godhead, the magazine of the Hare Krishna movement. ♦ 
Siddharta.com Not in use, owned by Radiant Solutions, Harrisburg, 
Pennsylvania. ♦ Dharma.com Used by Dharma Consulting Group, 
Nashua, New Hampshire. ♦ Yahweh.com Used by the Texas-based 
prophetic organization the House of Yahweh. ♦ Jewish.com Used 
by The Jewish Bulletin of Northern California. ♦ Synagogue.com 
Not in use, owned by the Manhattan-based Net Horizons. ♦ 
Kosher.com Used by a Manhattan-based personal e-mail service. 
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JEFFZALESKI.EDITOR- 
it-large of Publishers 
Weekiys forecasts de¬ 
partment and a consult¬ 
ing editor to Tricycle. 
The Buddhist Review, 
new book, The Soul of 
Cyberspace {HarperEdQe, 1997), and some 
of the rather "out there” ideas out there. 

Y-LIFt What can the Net accomplish 
right now for people’s spiritual lives? 
JEFF ZALESKI: Whatever can, at this point, 
be expressed through words, where people 
can get together and share experiences 
through words. I went on AOL after 
Princess Di died, and they had a huge area 


I think that the idea that technoiogy can 
be used to help unite humanity is a very 
good idea. And the more energy that goes 
into that idea, the better. I don’t know that 
I like the idea that it means we’re going to 
give rise to a sort of iiberhuraanity, be¬ 
cause the humanity we have now is quite 
enough for me, thank you. 

Y-LIFE: Does some of this “global 
brain” theory seem to be what tradi¬ 
tional Christians would call the gnostic 
heresy, which would say that special 
knowledge or mental connection is the 
key to salvation? 

ZALESKI: I think that’s true. It’s interest¬ 
ing: it posits salvation in the future, for 


cem, she says, was whether people 
would be able to express themselves 
as fully as they do in letters and by 
phone. “But now, we’re getting so 
many prayer requests on the Internet, 
it’s just part of everyday life.” 

Dr. Peale, who also wrote several 
books, including the inspirational 
classic The Power of Positive 
Thinking, died at the age of 95 on 
Christmas Eve, 1993. But Mrs. 
Peale, 91, still goes to work every 
day for what can only be described 
as a growing ministry. In February 
1996, the Guideposts Web site de¬ 
buted, where surfers can read the 
Daily Guideposts inspirational mes¬ 
sage and request prayers, either 
publicly or confidentially. 

Both types of requests are included 
in those sent to one of the Peale 
Center’s more than 300 volunteers, 
who take the time each month to 
pray for each person by name and 
need—and who agree to maintain 
complete confidentiality. In addi¬ 
tion, the legendary Monday¬ 
morning prayer fellowship meetings 
that begin the workweek for the staff 
at every Peale Center and 
Guideposts office include the 
Internet requests along with other 
phone and letter requests as part of 
the prayer meeting. 

Stephanie Samoy works in the 
Guideposts book publishing offices 
in New York City and uploads the 
public prayer requests to the 
Internet so that people who visit the 
site can pray for each other and 
their concerns. 

“The connection of humanity is 
incredible,” Samoy says. “I find my¬ 
self praying every time I go through 
the fist of requests before I send it 
on [to the Web]. That’s not some¬ 
thing I think the average person 
does on the job.” 

Probably not—most people trying 
to upload a file have probably in¬ 
voked God’s name in far less respect¬ 
ful tones. But doesn’t all that human 
need and misery try the souls of the 
people who process the requests and 
those who do the praying? 

“It does get exhausting,” Mrs. 
Peale says. “If continued on page 106 


one thing. It says that we don’t have tf 



where people were 
writing down their 
condolences about 
Diana, and that’s 
good. That’s kind of a 
spiritual thing to do, 
in a way, because 
people are communi¬ 
cating their inner feel¬ 
ings about a universal 
truth; that is, grief. 

Y-LIFE: In your book, 
you express some frustration with writers 
who have co-opted Teilhard de Chardin’s 
theory that we are approaching “a dis¬ 
tinct Centre radiating at the core of a sys¬ 
tem of centres.” Teilhard was a Jesuit 
who wrote in the context of Christian the¬ 
ology and belief. But are some of the di¬ 
gerati using his theories to make a God 
out of cyberspace? 

ZALESKI: Yes, in the sense that there’s this 
pervasive belief that the connections cyber¬ 
space allows Is this global brain arising 
which, insofar as it is greater than we are, 
can be perceived as a sort of God. It’s not 
necessarily a bad thing. It’s good that peo¬ 
ple have this sort of rosy-eyed optimism 
about the Net; it makes people enthusiastic 
about the Net. It gets them on it and it gets 
people to thinking about it. But there Is a 
certain lack of critical thinking to all this. 



materials now to be ; 
saved, and that hu- : 
manity with all its glo- \ 
ry and failings now 
can’t save itself, but 
this will come in time, 
inevitably, through 
technology. I guess a 
Christian would say, 
“Christ came here 
2,000 years ago.” 
That’s what I brought : 
up a few times through the book In talking ; 
to people: “What is it in the online experi¬ 
ence that’s more than what Christ or 
Buddha knew two or three thousand years 
ago?” And of course, there’s nothing. 

Y-LIFE. So do you think it potentially 
harmful that people may be making a 
God out of cyberspace, if it at least leads 
to a connection between peopie? 

ZALESKi: I suppose that’s an almost 
Machiavellian point of view. It’s like any 
other idea: It has some truth in it. 
Obviously, cyberspace is connecting 
peopie. But I’m finding it hard to wrap 
my mind around the whole question, in 
truth, 1 just think it’s kind of flaky. I 
don’t know how else to categorize it; it’s 
just not going to happen that way. 
Salvation is not going to come through 
technology. —D.A.B. 



























GET CAREER-CHANGE 
COACHING 

www.ivillage.com/career/assess/ 

sh_quiz.htmi 

Want to take that job and shove 
it? Want to go back to school? 
Are you up to the change? This 
quiz wiii tell you if you’re ready 
to change jobs or if you even 
really want to. Answer multi¬ 
ple-choice questions, such as, 
“How Important is your 
career?” and “How do you feei 
about chaos and change?” and 
“How closely does your per¬ 
sonality match your career?” 
You’ll find out whether a 
change is in order, and you can 
analyze the test, question by 
question, to get a handie on 
your strengths and weakness¬ 
es, work-finding-wise. Give a 
look at the tools here to find 
more time, make a job change, 
and even get ahead at your pre¬ 
sent job, if you’re not ready to 
make the big leap. And you can 
ask questions of experts, too. 
Good site. Good luck. 

TALK LIKE A LOCAL 

www.slanguage.com 

So you’re driving from 
Cincinnati to Louisviiie, iate for 
a meeting. You stop at a red 
iight and ask another 
driver for directions and the guy 
teiis you to take the Big Mac 
Bridge, but it’s not on your map. 



What was he taiking about? Or 
you’re in Los Angeies and 
somebody teiis you he saw a 
“swank Betty on the PCH, but 
she was tradin’ paint.” What 
the...? Before you go any¬ 
where, check out American 
Sianguages. Browsabie by city, 
it iists idioms, abbreviations, 
and other words in regionai 
diaiect for dozens of American 
cities. A must for traveiers, 
writers, students of American 
regionai Engiish, and anybody 
in Littie Rock offered the chance 
to join some guys to go turtie 
poppin’. (It’s not a dance.) 

BE A SAVVY WEB 
RESEARCHER 

www.problemfinder.com/ 

search.htm 

Search is, as it calls itself, “a 
newsletter for graduate stu¬ 
dents,” although anybody who 
uses the Web for research will 
find the sites this monthly 
Web-based publication rounds 


up invaluable. In a recent issue, 
we learned about services that 
provide free translations, how 
to publish theses or disserta¬ 
tions, an essay-exchange data¬ 
base to heip people writing 
about the same or similar top¬ 
ics read each others’ work, and 
lots of other resources for mak¬ 
ing the grade...and maybe 
some money, too. And a year’s 
worth of usefui back issues is 
also archived here. 

FIND THE RIGHT 
B-SCHOOL 

www.businessweek.com/tocs/ 

bschools.htm 

Having big dreams of being a 
titan of industry? Get a step up 
on the next wanna-be with 
BusinessWeelts Best B- 
Schoois. it shows nationai rank¬ 
ings, key contacts, academic 
strengths, admission strategies 
and deadiines, and—perhaps 



most important—where the 
graduates of each schooi go to 
work afterward. Just loads of 
the kind of good advice and 
smarts you’ii come to expect of 
your workers once you become 
a master of the universe. 


PREPARE YOUR 
OWN MIXES 



Even the most avid food freak 
reaches for a ready and handy 
boxed mix occasionally, usually 
for things such as pancakes, 
taco seasonings, hot chocolate, 
muffins, brownies, and French 
salad dressing. If you’d like to 
avoid commerciai mixes— 
which can be tasteiess, soul¬ 
less, nutritionless, and wildly 
overpriced—then make your 
own pantry concoctions. 
Master Mixes offers recipes for 
more than four dozen basic 
mixes that you can store, refrig- 
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Each month, we gather all the sites we 


think offer wonderfully practical services 


erate, or freeze. You can impro¬ 
vise to make them ail your own 
or just use them as is. You’li 
spend some time making them, 
but you'il save time and money 
at the back end by having them 
there in your pantry when your 
taste buds demand. 

TRACK INFLATION 
RATES 

woodrow.mpis.frb.fed.us/ 

economy/caic/cpihome.html 

We found a handy-dandy cal¬ 
culator that doubles as a fas¬ 
cinating eye-opener into the 
world of progress, inflation, 
and diminishing returns. From 
the Federal Reserve Bank of 
Minneapolis, it will tell you 
what a dollar is (and has 
been) worth, based on the 
U.S. Consumer Price Index. If, 
in 1949, for example, you 
bought something for $25, 
that same something in 1997 



would have cost you—are you 
sitting?—$169.12. This is a 
: great gadget for economists, 

: reporters, bill payers, home- 
: owners, students, and just 
: plain money masochists. 

STAY SAFE 

: www.safewithin.com 
: Safe Within is iooking out for 
: you because it knows that dai- 
i iy iife is fraught with hazards 
; and dangers, and the more 
; you know about and do to pre- 
: vent them, the more iikely 
: you’ll live to laugh another 
i day. It’s THE ultimate site con- 
; cerning personai, auto, chiid, 

; pet, and senior safety at home 
; and on the road. Seniors, for 
; example, will get advice on 
; prescriptions, crime, and 
; health concerns. And you’ll 
: find out it’s not a great idea to 
: let your toddler rub noses with 
: the puppy (worms!). Every 
site visit spurs a new safety tip 
; (Example: “In the event of not 
being able to escape a hotel 
fire, hang a sheet or bright 
; cloth outside the window to 
aiert firefighters that the room 
; is occupied.’’). Though it often 
; skirts the edges of paranoia— 

; not everything’s out to get 
you, after ail, and some risk 
^ makes iife worth living—for ; 
the most part, it’s a great bet- : 
ter-safe-than-sorry site. 



PRODUCE YOUR 
FIRST SCREENPLAY 

holiywoodu.com/dsl.htm 

Noted screenwriter William 
Goldman (All the President’s 
Men, Butch Cassidy and the 
Sundance Kid) said it all 
about Hollywood in one 
famous sentence: “Nobody 
knows anything.” Well, the 
folks who put together this 
site know a little, and mostly 
it’s about how to get your first 
small, independent movie off 
the drawing board and in front 
of the cameras. It’s full of 
sage advice and exercises 
(“Secure lists (phone book, 
etc.) of people (tax attorneys, 
bankers, stock brokers, etc.) 
who have AOPM (Access to 
Other People’s Money)”). If 
you have an inkling to make a 
small-budget movie—and 
really, who doesn’t these 
days?—this is an amazingly 
frank and scary resource. 


CREATE A CROSSWORD 

; www.netacc.net/-crossdwn/ 

; Howto.htm 

: For inveterate, obsessive 
: crossword-puzzle solvers who 
; find themselves constantly 
; grumbling, “i can do better 
i than this,” well, it’s time to put 
: up or shut up. This simple, 
direct, beginner’s lesson in 
across-and-down construc¬ 
tion is just what the tiddler 
ordered. It’s basic, and it won’t 
write the clues for you, but it 
brings up important points 
you wouidn’t necessariiy think 
of (standard grid sizes, iay- 
outs, clue-writing). Naturally, 
these folks are trying to seil 
you crossword-construction 
software, but you can use the 
tips to buiid your puzzles the 
old-fashioned way. 

MAKE PHONE NUMBERS 
MEMORABLE 

www.phoneSpell.org 

If you’re the type who owns 
vanity license plates, you 
need PhoneSpell. To discover 
the words, phrases, or names 
encoded in your—or anyone 
else’s—telephone number, 
just plug in the digits. Simple 
and fun. Q 

Send us news of your useful 
find! Write: useful@zd.com. And 
check our past picks at 
www.incrediblyuseful.com. 













For nearly two years, we’ve compared 
the tried-and-true with the Net-and- 
new. Here’s how our guy sees it—so far 


NETWAY 


1998 


I have one of the more fun jobs around here: I get 
to test-drive the Internet. I try all sorts of things— 
buy a toaster, search out the best martini, track a 
wayward UPS package—oniine and off, and then 
write about the experiences. After almost two 
years of comparisons, i’ve summed the resuits in¬ 
to a sort of personai report card. Although it’s 
not comprehensive, it does refiect the way that 
at ieast one real person—me—really uses the 
Net almost every day. As you’ll see, at times 
I’ve been disappointed and frustrated, and the 
Oid Way has won. On the other hand... 


Net Way .25 

Old Way.10 

Both Ways.4 

No Way .1 

I 


Buying a stock 

My yearning to buy 
Apple shares was 
overwhelming (!), so 
I called a broker, 
then tried E*TRADE 
(www.etrade.com). 
Saved almost 90 per¬ 
cent online. 

_ Update The market _ 
for do-it-yourself 
Web brokerages has 
exploded, Including 
real-world powers 
Charles Schwab 
(www.eschwab.com) 
and Fidelity (www. 
fidelity.com). That 
means cheaper fees 
that will only continue 
to get cheaper. 


Converting 

currency 

After I got the 
wrong exchange 
rates from the bank 
I called, I used the 
Currency Converter 
(www.oanda.com/ 
site/cccjntro. shtml ), 
.which did the con¬ 
version accurateiy. 
Update You can find 
the Currency Conver¬ 
ter integrated into 
the CNN Travel 
Guide site (www. 
cnn.com/TBAVEU 
CURRENCY), which 
is where it belongs. 


Refinancing a 
home mortgage 

Using a loan broker, 

I had to wait a day 
for a report, but the 
HomeOwners 
Finance Center* 
(www.homeowners. 
com) was neariy 
_ instantaneous. 
Update HomeShark 
(www.homeshark. 
com) and Quicken, 
com Home & Mortg¬ 
age (www.quicken. 
com/mortgage) both 
offer the chance to 
prequalify for a loan, 
as well as tools and 
articles to help you 
decide. 
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FOOD&DRINK 


Ordering 
dinner in 

I found excellent Thai 
food at Waiters on 
Wheeis (www. 
waitersonwheels. 
com)—better than 
our usual pizza. 
Update Waiters on 
■ Wheels is only in 
California, Washing¬ 
ton state, and Las 
Vegas. Check out 
cybermeals (www. 
cybermeals.com), 
which serves more 
major cities nation¬ 
wide than WOW and 
has a selection of 
11,000 restaurants. 



Sending a 
bottle of wine 

I used Virtual 
Vineyards* (www. 
virtualvineyard.com) 
but I had equal suc¬ 
cess by calling a lo¬ 
cal store. 

Update As states 
try to protect local 
merchants and stop 
children from buy¬ 
ing alcohol anony¬ 
mously over the 
Net, it may become 
more difficult to 
buy spirits online. 



Finding the 
best martini In 
Manhattan 

My key Net site was 
Shaken Not Stirred 
(www.axionet.com/ 
key), which led me 
to Follonic, Martini’s, 
and the Rainbow 
Room, but my 
friend’s recommen¬ 
dations were excel¬ 
lent, too. 

Update The creators 
of Shaken Not 
Stirred have parlayed 
their expertise and 
Web site into a styl¬ 
ish little paperback, 
meaning that you’ll 
have a handy, 
portable reference. 



Finding a 
recipe for a 
family dinner 

My key dinner site 
was Meals For You 
(www.meatsforyou. 
com), where I found 
a more stylish recipe 
for goose and stuff¬ 
ing than from The 
' Joy of Cooking, al¬ 
though both turned 
out great. 

Update Charlie 
Trotter recommend¬ 
ed Good Cooking! 
(www.goodcooking. 
com) in these pages 
for recipes and as a 
resource, and I am 
not going to argue 
with the master. 

(W) 


& Drink—the take in ’98— The Net is a cornucopia of resources for 
food and drink, whether you’re choosing a restaurant or shopping for groceries—at 
least it is for those of us who live in major metropolitan areas. No matter where you live, 
Uhough, the Net abounds with recipes and nutritional information. 


SENDING STUFF 

Sending a TVacking a UPS 



Bored with long lines 
in the post office, I 
tried the U.S. Postal 
Service’s rate calcu¬ 
lator (www.usps.go\/j. 
Update The Postal 
Service’s site is the 
opposite of the real 
thing: fast, efficient, 
friendly, and free from 
disgruntled ex-em- 
ployees. The rates for 
shipping packages in¬ 
ternationally will be 
online soon. FedEx 
(www.fedex.com) of¬ 
fers international rate 
calculation at its ex¬ 
cellent site. 


In what I am sure is 
a big surprise, my 
site in this instance 
was UPS’s tracking 
feature (www.ups. 
com/tracking/ 
tracking.html), where 
I saved a whole 2 
minutes, 24 seconds 
when compared with 
calling UPS. 

Update It’s still 


Sending Stuff— ^ 
the take In ’98— 

When I have had to ab¬ 
solutely, positively get 
stuff places, the Net has 
proven to be easier than 
the Old Way. It can save 
you lots of time on the 
phone or in line. 


























_ ^ 

Researching a 
student report 

For general help, I 
used BrItannIca 
Online {www-lj. 
eb.com) and The 
Electric Library 
{www.elibrary.com). 

I found libraries to 

_be incredible, too, 

but we got better in¬ 
formation on our 
William Wallace pa¬ 
per from the Net. 
Update The company 
behind Electric 
Library has now cre¬ 
ated Researchpaper. 
com, a comprehen¬ 
sive site for ideas, 
discussions, and 
writing tips. 



SEAR 

Finding an 
answer to The 
New York 
Times cross¬ 
word puzzle 

My site of choice was 
Jumble & Crossword 
Solver (ull.chemistry. 
uakron.edu/cbower/ 

. jumble.html), a fun 
site that beats the 
Times's 900 num¬ 
ber—and it's free. 
Update For $9.95 a 
year (it’s free to print 
subscribers), the 
Times's puzzle is on¬ 
line. The Washington 
Post's crossword 
puzzle Is free and 
has an excellent 
Reveal function. 



C H _ 

Finding a 
quotation 

My central Net re¬ 
source was Bartlett’s 
Familiar Quotations 
(www.coiumbia. 
edu/acis/bartieby/ 
bartiettj, but it didn’t 
have the Brillat- 
_ Savarin quote I 
sought and ultimately 
found in less than a 
minute in my inter- 
nationai Thesaurus 
of Quotations. 

Update You can’t get 
the internationai 
Thesaurus of 
Quotations online, so 
stick with the books 
for now. 




r ^ 

Research—the take in 
’98— As a journalist, I use the Net 
dozens of times a day to research sto¬ 
ries. My friends in various businesses 
use the Net to research reports and 
presentations. And my son uses the 
Net to research papers and projects 
for school—he has access to a wide 
range of resources that supplement 
the library’s. Look for more and more 
information to come online this year— 
a lot of it on a pay-per-view basis. 
Northern Light {www.nisearch.com) 
has a special collection of its search 
database that houses 2 million-plus 
articles not available elsewhere on the 
Web. Searching and abstracts are free, 
but articles are $1-$4. ideaMarket 
{www.ideamarket.com) features arti¬ 
cles from experts on almost every¬ 
thing—most are offered exclusively 
from its site and are available tor sale. 

V y 

V _ 


Finding a hotel 

in an out-of- 
the-way desti¬ 
nation 

In my quest for a 
beautiful trip to Elba, 

I used Elbalink 
{www.etbatink.com), 
which sent my online 
_ reservation to the 
wrong hotel. My wife 
and kids still haven’t 
let me forget it. 
Update The Web is 
great for finding info 
about offbeat lo¬ 
cales, but until the 
whole world is better 
wired, that’s all it’s 
good for. Pick up the 
phone to save your¬ 
self the heartache. 



Finding a 
restaurant in 
the south of 
France 

My key sites, Fodor’s 
Travel Service 
{www.fodors.com) 
and Zagat Survey 
{www.zagat.com), 
did not list restau¬ 
rants in the south of 
France. One of the 
restaurants I wanted 
to go to, Carpaccio, 
had a rude person 
taking reservations, 
and I ultimately went 
to my second choice. 
Update Carpaccio 
has a Web site 


{www.restaurant- 

carpaccio.com). 



T R A V 

Finding an 
ATM 

I wish I had found 
Visa-ATM Locator 
{www.visa.com/ 
cgi-bin/vee/pd/atm/ 
main.htmt) before I 
wandered around L.A. 
for half an hour— 
there was an ATM a 
block from where I 
started. 

Update If Master- 
Card Is your favored 
flavor, you can try 
the MasterCard/ 
Cirrus ATM Locator 
{www.mastercard. 
com/atm) to find 
one of 350,000 
ATMs worldwide in 
its network. 



E L 

Planning a trip 
using frequent- 
flier miles 
BizTravel.com and its 
bizMiles feature 
{bizmites.biztravei. 
com) let me enter in 
all my mileage pro¬ 
grams, check them 
from this one loca¬ 
tion, and in one case 
redeem them online. 
This was much bet¬ 
ter than the hours it 
took me trying to do 
all this on the phone. 
Update BizTravel’s 
still the best; check 
out how you can 


plan trips to maxi¬ 
mize the miles you 
get when you travel. 
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FINDING PEOPLE/COMMUNICATiNO 


Writing the 
governor 

I began with 
Governor Pete 
Wilson’s page (www. 
ca.gov/s/governoi), 
but the governor 
wasn’t wired then. 
The site gave a snaii- 
mail address. 

Update Governor 
*— Wilson now has 
e-mail! You can write 
him at www.ca.gov/ 
s/governor/mail.html, 
but if you get a re¬ 
sponse, it will be 
sent via snail-mail. 
C’mon! Think of the 
money the taxpayers 
would save with an 
e-mail response. 



Tracking down 
an old friend 

I began by using 
Fourll (www.four11. 
com), but because 
my friend had a fairly 
common name and I 
didn’t know where he 
lived, I had too many 
choices and found it 
easier to track him 
— down by calling his 
parents. 

Update You’d think 
that the Web’s white 
pages could get up¬ 
dated when you 
change your phone 
number. The people¬ 
finding sites are filled 
with out-of-date in¬ 
formation. That 
doesn’t necessarily 
hurt you here, but it 
doesn’t make things 
any easier, either. 



Finding a 
colleague 

Again I began with 
Fourll (WWW. 
four11.com), and 
even though I couldn’t 
use a mutual contact 
and all snail-mail 
was returned to 
sender, searching 
using his middle ini- 
— tial narrowed the 
search down. 

Update Extra info, 
such as being able to 
search by domain if 
you know where your 
missing colleague 
works, can help. 
Switchboard (www. 
switchboard.com) is 
the only site that re¬ 
turns e-mail address¬ 
es and white-pages 
info at the same time 
when you search for 
registered members, 
making it easier to 
track someone down. 


Finding the best 
airfare and 
buying a ticket 


Travelocity (www. 
travelocity.com) auto¬ 
matically found me 
the best fare and 
booked me an e-tick- 
et. But you still need 
the Old Way to make 
itinerary changes. 
Update Changing 
travel plans online is 
still not possible, but 
you can now ensure 
your favorite travel 
Web site always gets 
you the lowest fare 
with IntelllTrip (www. 
inteliitrip.com), a 
metasearch engine 
for cheap airfares. 



Finding People/Commun¬ 
icating—the take in ’98— 

I’ve had good and bad experiences us¬ 
ing the Net to track down people. The 
more info you can provide the search 
engine, the better the possibility of re¬ 
turn. Writing public officials online is 
becoming more and more prevalent, 
but just how many wired politicians 
are out there? 


y 
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SHOP 



Buying garden 
furniture 

Resisting the allure 
of the local strip 
mall, I tried Buddy 
Rhodes Design 
{wm.buddyrhodes. 

. com), which expand¬ 
ed my geographical 
range and let me find 
something great that 
we love to this day. 
Update The Web is 
becoming a better 
and better source for 
specialty items. 


Finding and 
buying an ob¬ 
scure recording 

I tuned into E Music 
(www.emusic.com), 
where I easily found 
The Limellghters' 
children’s record that 
I couldn’t locate In 
local and chain 
record stores. 

Update If it's ob¬ 
scure, it's on the 
Web. You can find al¬ 
most anything you 
want online or at least 
get a lead to buying it 
in the real world. 


Choosing and 
buying a TV 

It was time for a new 
set, so I tried 
netMarket (www. 
netmarket.com, then 
called Shopper’s 
Advantage), which 
let me do the re¬ 
search I needed, but 
I would have had to 
wait two weeks for 
shipping. The Old 
Way is faster. 

Update Consumer 
Reports is now on 
the Web [www. 
consumerreports. 
com) and charges 
$2.95 per month to 
access its reports. 


1998 


Choosing a 
long disteunce 
carrier 

Rather than field din¬ 
ner-time calls from 
the phone companies, 
I went to Fone 
Saver* (www.wp. 
com/Fone_Saver/ 


Update I found plen¬ 
ty of online info on 
obscure phone com¬ 
panies with low rates; 
for individual interna¬ 
tional calls, check out 
Kallcents* (users. 
gamma4.com/mcc/ 
Id.htm) to compare 
AT&T, MCI, Sprint, 
and ITL from the U.S. 
to various interna¬ 
tional destinations. 


Shopping for 
car insureuice 

For my insurance 
needs, I began at 
NetQuote (www. 
netquote.com), 
where I filled out a 
form and got calls 
back a day later. The 
quotes were largely 
competitive to the 
ones I got on the 
phone, but one com¬ 
pany came through 
with a very low one. 
Update InsWeb 
(www.insweb.com) 
has an excellent auto¬ 
coverage analyzer and 
an auto-insurance 
_ savings quiz to help _ 
you determine the 
right insurance for 
you before you solicit 
for quotes. 


What wiildo nicely? 
Online it’s the Bank 
Rate Monitor 
(www.bankrate.com), 
where comparing 
credit card rates 
was so easy that the 
Old Way didn’t 
stand a chance. 
Update The next step 
is getting instant on¬ 
line approval of a 
new credit card, and 
that service should 
be online at Next- 
Card (WWW. 
nextcard.com) by the 
time you read this. 


Comparison Shopping—the take in ’98— As you can 

see, no contest. The Net is a revolutionary tool for consumers, and the 
comparison engines keep getting better. Look for the excellent new deci¬ 
sion-making tools of PersonaLogic (www.personalogic.com) and at 
Kaplan (www.kaplan.com) for picking a college and American Express 
Travel (www.americanexpress.com/travet) for picking cruises. Also check 
out a shopping agent, such as Excite’s (Jango.excite.com/cf/index.html), 
to help you find the best price online for a number of items. 
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PING 



Finding an out- 

Sending 

Buying a 


of-print book 

flowers 

toaster 


Amazon.com 

I used FTD (www. 

As I did for the TV, I 


(www.amazon.com) 

ftd.com), which 

tried netMarket 

Shopping—the take in ’98— 

was my inevitable 

turned out to be nei¬ 

(www.netmarket. 

Luddites are skeptical, but whenever you 

starting point, but 

ther faster nor more 

com), although by 

can shop online, you save gas and time 

what Amazon couldn’t 

efficient than calling 

the time we added in 

and often money. For books and music and 

find, A-albionic 

a florist. 

shipping charges, -^ 

>the like, the Net is a revelation. Buying 

Research (www. 

Update You can reg¬ 

the toaster was more 

small appliances and electronics is still 

a-albionic.com) 

ister at 1-BOO- 

expensive online. 

better the Old Way, for the instant gratifi¬ 

could. These days I 

FLOWERS (WWW. 

Update Until Java 

cation and the value. 


only go to bookstores 
for a cup of coffee. 
Update The 
Advanced Book 
Exchange {www. 
abebooks.com) is a 
large network of 
small booksellers 
with excellent 
search tools. 


1800flowers.com), 
which will act like a 
good florist and re¬ 
mind you of the spe- 
ciai occasions in 
your life. 


applets are powering 
our toasters (as Sun 
promises), the Old 
Way is the way to go 
when dealing with 


C L O 1 

r H E s 

Choosing a tie 


Buying a pair 




of jeans 


1 tried America’s Shirt 




Catalog (www. 


My key Net site was 


cottonshirt.com) and 


The Gap (www. 


The Tie Guys Online* 


gap.com), where 


(www.tieguys.com/ 


even though 1 had to 


necktie.htm), but 


buy more than 1 


my wife just shook 


needed and send 


her head when she 


back the ones that 


saw the ties 1 or¬ 


didn’t fit, if you hate 


dered online. 


shopping, as 1 do, it 


Update Plenty of ug¬ 


was still worthwhile 


ly neckties are on¬ 


to avoid the store’s 


line, including those 


faux-hip ’80s sound 


at Rubber-Necker 


track, too-perfect 


Ties (WWW. 


stacks, and overly 


■ rubber-neckties.com) 


helpful salespeople, * 


—ties made from 


Update The Gap has 


recycled tires—but 


added some excel¬ 


for a nice tie, check 


lent interactive fea¬ 


out designer Jhane 


tures to let cus¬ 


Barnes’s latest cre¬ 


tomers match outfits 


ations (WWW. 


and compare jean 


jhanebarnes.com). 


fits that should mini¬ 


though you can’t 


mize returns on my 


buy online. 


next online purchase. 







Clothes—the take in ’98— 

If you want to avoid the hassle of going to 
a store, the Net can help you out, but If 
you have to try stuff on, better wait until 
our 3-D avatars can try on clothes for us. 
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Finding a 
cordless phone 

For advice, I went to 
CompareNet [www. 
compare.net), where 
I got better tips than 
I did from the saies- 
person I spoke to at 
the store, but the 
- phone I bought on- _ 
line wasn’t as good 
as the one I got at 
the store. 

Update CompareNet 
continues to improve, 
but you still might 
want to shop the Old 
Way while comparing 
the Net Way. 


Converting 
word process¬ 
ing files to 
newer software 

At the Microsoft 
Word site (www. 


I easily located the 
converter I needed for 
_ my old Wordstar file. _ 
Tech-support was 
nice, but it took two 
weeks to get me the 
program in the mail. 
Update If you need 
24-hour tech support, 
the Web is the place. 

Tiy No Wonder! 
(www.nowoncler.com), 
GPSN (WWW. 
problems.net), and 
ZDNet’s Help! 
(www.zdhetp.com). 


Getting help 
with a recalci¬ 
trant laser 
printer 

I have an ancient NEC 
laser printer, so natu¬ 
rally, my key Net site 
was www.nec.com, 
where I found what I 
needed quickly. If I’d _ 
tried that one first, I 
would have avoided 
the labyrinth of pre¬ 
recorded messages 
on the phone. 

Update All major 
printer vendors have 
online support, and 
you can send e-mail 
to Laser Kare 
Technology (www. 
Iaserkare.com) for 
help. 


Buying a new 
ergonomic 
keytxaard 

As conscious about 
money as I was 
about ergonomics, I 
went to the Computer 


(www.cdw.com). I 
- couldn’t try the key¬ 
boards as I could at 
the discount store, 
but the Web had 
more offerings. 
Update Buying com¬ 
puter hardware on¬ 
line has never been 
easier or cheaper. 


Tech Support—-the take in 
’98— Since I began using the 
Net, 1 no longer need computer 
manuals, and rarely do I need to 
call tech-support phone numbers. 
Being able to download software 
online has been a huge time- 
saver, and buying computer 
goods online is almost always 
easier and cheaper than the Old 
Way. Unless you like waiting on 
hold or dealing with know-noth¬ 
ing salespeople, the Net Way is 
the only way. 

^ 


Next month, we’re back to nor¬ 
mal—Shejf compares the Old 
Ways and Net Ways of finding 
a lost dog, changing an address, 
and saying “I love you. ” Q 
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B y just about any measure, January 22, 1998, 
was a big day in the news business. Ted 
Kaczynski entered a guiity piea in the Un- 
abomber triai, the pope celebrated his first Mass ever in 
Cuba...and both of these stories got shoved aside as 
President Bill Clinton denied charges he told a former 
White House intern to commit perjury. In other words, it 

ANATOMY OF A WEB SITE 

was showtime for the instant media—TV, radio, and the 
Internet—as inquiring minds reached for the dial, the 
remote, or the mouse to get their next news fix. 

On the Net, the now-usual suspects in getting out the 
news performed well: CNN, MSNBC, ABC News, and, in 
their different ways, AOL and Yahoo!, not to mention the 
various sites maintained by leading newspapers. But a 
huge number of surfers clicked over to USA Today 
Online: 50 million hits (that’s about 5 million page views. 


: or 1 million individual visitors) were tracked that single 
: day in January. It was a day that showed off USA Today 
; Online’s no-nonsense approach to news delivery to its 
I best advantage. CNN’s Web site may feel more authorita- 
; five and MSNBC’s may push the interactive envelope 
: more, but USA Todai/s is where people just go. Without 
; a lot of dazzle or “cool,” the site has ended up as a book- 

/THE ALL-AMERICAN 

: mark or start-up home page for hundreds of thousands 
: of people who want to see where the Dow is headed, how 
: the Bulls did last night, and what’s going on in the world 
: outside their cubicles. To understand USA Today Online’s 
i success in reaching these people, however, it helps to go 
: back a bit in history, to the ancient days when there was 
: no World Wide Web. 

in truth, USA Today the newspaper was “Webby” before 
; we knew what a Web was, and before most people had 



















ever seen an e-mail. In 1982, then-chairman of Gannett 
Allen Neuharth introduced the concept of a “nation’s 
newspaper” to the Baltimore/Washington, D.C., area. 

The paper was immediately criticized by journalism pro¬ 
fessors and newspaper editors across the country. Using 
color photographs on the front page made it look like a 
comic book, they said. Worse, many of the paper’s stories 

NEWSPAPER EARNS 


were short enough to be only a lead paragraph in another 
I newspaper. And while we’re at it, the pundits screamed, 
those boxes they sell the damn things in look like television 
sets—our sworn enemy. They called it the “McPaper.” 

Fortunately for Neuharth, most people are not journal¬ 
ism professors or newspaper editors. By the early 1980s, 
thanks to television and chain stores, their interests were 
becoming as similar to the interests of someone half a 
continent away as to the interests of their neighbors. Neu- 


sports teams were covered equally, a godsend to Red Sox 
fans in San Diego and Lakers fans in Virginia. 

Using the first-person plural whenever they could (“We 
Move Less Often” and “We’re in the Mood to Buy” have 
been cited as classic USA Today headlines) and accentu¬ 
ating the positive as much as possible (“Miracle: 327 sur¬ 
vive, 55 die”), the editors practiced a form of journalism 
that grated on newshounds but struck a chord with read¬ 
ers. Neuharth called it “the journalism of hope,” which he 

















www.usatoday.com 



from the NBA to ways at the fore, ly updates on the 

NASCAR to the along with markets nation’s weather, 

women's NCAA. info and more. plus cute graphics. 


contrasted with other papers’ “joumahsm of despair.” 

Central to the paper’s philosophy was the notion that the 
reader was the center of the news and that the reader’s choices 
and interests would drive the sort of news the paper reported. 
Such a focus seems almost a given in this day of news on the 
Weh, where surfers can click on just the stories they want to 
see, hut for a newspaper it remains a controversial position. 
Even less than a year ago, William Powers, writing in The New 
Republic, said: ""USA Today and the larger Gannett empire are 
the ultimate exemplars of a new ego-warming joumahsm in 
which the news is not hard-edged and discordant—like the 
world—hut smooth and soothing, ever tending toward a mar- 
ketahly bright consensus.” 

Perhaps. But as Powers next admits, “Mayhe this is what 
people want.” With more than 2 million in daily circulation for 
USA Today} Uh, yeah... “mayhe.” 

Skip ahead from the early days of USA Today, with its endless 
surveys of what “we” think and do and the slavish emphasis on 
the “USA,” to 1995, when USA Today Online dehuted. Many 
of the new online staff had already spent several years at the pa¬ 
per, so that the ethos of Gannett and USA Today was ingrained 
in its thinking. 

“We share the same journalistic values,” says the site’s editor, 
Jim Schulte, referring to its print sister. “Accuracy, fairness, ac¬ 
curacy, and accuracy. I’m not being flip. All we have is our 
credibihty. We don’t endanger that.” 

For all the criticism, no one has seriously accused USA Today 
of tabloid joumahsm or a disregard for the facts. If anything, 
its reputation has been built on providing just the facts and 
leaving wordy analysis to the large city daihes. 

Along with the drive for community, interactivity, and a fo¬ 
cus on the reader, the USA Today brand made perfect sense on 
the Web. One might even go so far as to say that reading USA 


Today was perfect training for millions of people 
using the Web. The design is modular and the sto- 
ties are short, and the accompanying charts and 
graphs were like htde hyperchcks for the eye. And with the al¬ 
ready famihar mix of News, Sports, Money, Life, and Weather, 

USA Today Online had a navigable site stmcture in hand, ready 
to roU. 

Here’s the best evidence yet, however, that the USA Today 
philosophy was merely waiting for a Web: For all the contro¬ 
versy its brand of journalism generates in the world of newspa¬ 
pers, that brand on the Web is much more staid and utilitarian 
(though always brighdy colored) than that of some of its com¬ 
petitors, most notably the online arms of CNN and MSNBC. 

Now USA Today Online receives watercooler criticism (in new- 
media circles) because it’s just news stories, pictures, and inter¬ 
active surveys. You won’t find much in the way of streaming 
video, avant-garde design, or other bells and whisdes. 

According to Schulte, the site only uses about 15 percent to 
20 percent of the daily paper’s content; the rest is developed in- 
dependendy and generated throughout the day as stories ^ 
break. (Most newspapers’ sites do this as well, since the value 
of a Web site for news lies only in the freshness of its reports.) 

Just as the paper’s Sports section became a favorite for read¬ 
ers, the Web site’s sports coverage is some of the best on the 
Web. For many users, in fact, the site may be considered 
“sports and news,” in that order, the coverage is so complete. 

An army of more than 460 college stringers helps augment the 
pro coverage, so that almost every college sport—from football 
and basketball dovm to the generally ignored volleyball, ice 
hockey, and soccer—gets reported. 

StiU, from the new-media punditry, USA Today Online 
doesn’t get much respect. They’ll concede it’s giving people 
what they seem to want, but doesn’t it fly in the fece of what 
the Web’s all about? The “wow” factor, nonlinear creativity, 
the cutting edge of hipster attitude? 

It’s hard to argue ■with 850,000 visitors each weekday, of 
course (280,000 visitors on weekends, mostly for sports cover¬ 
age). Many of these are repeat customers, affluent, “heavily 
male”—^people who set USA Today Online as their home page, 
deciding it’s a good way to spend the lunch hour. Or, to look at 
it another way, in a recent six-month period, the site had 6.9 
million individual visitors. (According to a recent study, ESPN 
SportsZone came in second for that period, with 5.9 million | 
visitors; competitors ABC, CNN, and MSNBC had anywhere 
from 1.1 million to 2.4 million fewer visitors to their Web sites 
than USA Today Online had.) 

With numbers like those, one suspects the staff doesn’t spend 
many sleepless nights wondering if it’s pleasing the critics. Not 
that A1 Neuharth ever did. 


The New Republic magazlnes.enews.com/magazines/tnr 
The Freedom Forum www.freedomforum.org 
Espn SportsZone ESPN.SportsZone.com 
CNN Interactive www.cnn.com 
MSNBC www.msnbc.com 
ABC News www.abcnews.com 
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12 Stienis, 


CEASSROons Are 
Q yiTE Large. 



People wfi o’ve taken our courses say tEiey learned more about themselves in that 
one week than they had in years. Which isn’t too surprising, when you consider that we 
have incredibly qualified instructors. Limited groups. A challenging curriculum. 

And whether you backpack, sail, canoe or even dogsled, our classroom settings just 
can’t be beat. So call 1-800-243-8520 and we’ll send you a free color catalog today. 


Oulward BouRid 


THE ADVENTURE LASTS A LIFETIME. 

























Retired, but Still 
Helping the Public 

www.geocities.com/Athens/3814 
Diamonds are a girl’s best friend, 
but for years, they were Robert 
Williams’s profession. When he 
retired as an appraiser in Fort 
Myers, Florida, Williams didn’t 
give up the trade: He took it to the 
Web, where he now offers his 
expertise. If, after reading his , 
exhaustive guide to identifying-' 
gemstones, you can’t figure qdt 
whether your ruby is for yeal, 

Williams, who has a Ph.D. in-'geol- 
ogy, will help you out. Moyt of the 
questions he gets ar'e about 
antiques and weapons! “I enjoy 
answering question^/for people,” 
he sfys. “The kids 

post the best '• 

questions. » I- ' ? * 

I am now : 

confined to the house, and fee 
Web is just about all I have 'io 
look forward to.” ; 

Keeping Tabs on 
the World Order 

(.geocities.com/-derksen/index.html i 
You’d be hard pressed to find a commercial 
site as comprehensive as Dutchman Wilfried Derksen’a 
encyclopedic one on who’s who and what’s what in world-- 
wide elections, parliaments, and political parties. “I started- 
this database a long time ago when I was still a law student,” j 
he says. “The Internet gave me the possibility to share the \ 
information I collect with other people.” : 


Discussing What Kids 
Can Access Online 

www.zen .0 rg/- bre ndan/caci. htm I 
By day he’s a software developer, but by night 
Brendan Kehoe runs a mailing list called Children 
Accessing Controversial Information. “Can chil¬ 
dren be prevented from accessing materials which 
are controversial? Is preventing access even desir- 





Amid ail 

the hpopla, some 
ordinary people are 
doing Extraordinary 
thinigs online 



NAPOLI 



able?” asks Kehoe. “What alterna¬ 
tives do we have or could we pro¬ 
vide? How do we talk with chil¬ 
dren about these issues?” 

Teaching Consumers 
to Spend Smartly 

www.harborside.eom/home/s/ 
stevenm/public_html/antinike.html 
Shopping for running shoes with 
his kids, Oregonian Steven Myers 
had an epiphany. “If it wasn’t for 
the luck of my children being 
■•born in this great country it would 
hive been my kids making those 
shdB.s,” he says. Barred from join¬ 
ing Ae fan sites in the Nike Ring, 
he joined forces with others to 
form an\anti-Nike Web ring, 
quoting published reports that 
Nike uses overseas child labor, 
paid peimies ah hour, to make its 
shoes. “If peoplfy 

come to understand the consequences 
of their buying habits, then things 
will change for the better,” he says. 

Finding Fellow 
Travelers In 
Obscure Arts 

www.geocities.com/Hollywood/ 

Lot/5759/index.htmi 

When Jim Lowe retired last year, he 
had three things: piles of pop-culture memorabilia, a son 
who taught Web design, and time on his hands. Com¬ 
bined, they produced Vot Der Dumboozle?: A Popular 
Culture Excavation Site. “In the past, it would have been 
next to impossible for someone with a niche interest to 
find similar others...certainly it would have been very 
expensive. But the Web suddenly makes it possible,” 
he says. A self-described pack rat, Lowe says it’s 
“refreshing” to be engaged in something other 
than turning a buck. S 

Lisa Napoli writes the weekly Hyperwocky column for 
The New York Times’r Cybertimes (WWW.nytimes.com). 
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Has the Net made an impact on you? E-mail us at t0UChed@zd.C0m. 

















Until now, when you gave out personal information on the web you had no idea 
where it could end up. Xhe XRUSTe symbol gives you the power to find out. 

FtrustM 

www.truste.org 

TRUSTe is an independent non-profit initiative sponsored by: AT&T, CyberCash, Excite, 

IBM, InterNex, Lands’ End, MacWEEK, MacWorld, MatchLogic, Netcom, Netscape, Oracle, 

PC Week, Tandem, Yahoo Internet Life and Wired. ©1997 TRUSTe 













In the maelstrom of reporting on the White House scandals, 
the Internet has been a central media player. But a curious 
thing happened on its way to becoming a major medium: 
The Web began affecting the very nature of news publishing 


mm 

9 T8srt;-1forkdtlng of tho Nows 


D uring the last week of January, 
Americans were treated to the 
sight of online columnist Matt 
Drudge on NBC’s Sunday- 
morning panel show “Meet 
the Press,” in the presence of 
such media luminaries as Wilham Safire 
and Tim Russert. 

Also there was 
Michael Isikoff of 
Newsweek, who 
earlier had de¬ 
nounced Drudge 
as “reckless and ir¬ 
responsible” and a 
“recycler of the 
most sensational 
gossip.” Drudge, 
the gift-shop clerk 
turned Web columnist who acts as if 
he’s channeling Walter Winchell, was 
on “Meet the Press” because of what 
had happened a week earlier. 

On January 18, 1998, Drudge was us¬ 
ing his onhne tip sheet, the Drudge 
Report (www.drudgereport.com), to tweak 
Vice President A1 Gore for campaign 
finance violations when he got wind of 
the fact that Newsweek had postponed 
an Isikoff story with explosive allega¬ 
tions about President Clinton. That 
night. Drudge reported the substance 
of the allegations on his site. Within 
hours, his report was circulating in 
newsgroups such as alt.current-events. 


Clinton and alt.politics, not to mention 
Web chat boards across cyberspace. 

It soon became clear that the Internet 
was—at the very least—a featured play¬ 
er in this intern drama. And not just be¬ 
cause of Drudge, a right-leaning agita¬ 
tor whose practice of publishing 
insufficiently 
sourced stories 
had yielded mixed 
results. (He beat 
Newsweek on a 
previous Clinton- 
related story but 
was sued for libel 
when he posted a 
false report charg¬ 
ing White House 
aide Sidney Blu- 
menthal with spousal abuse.) After The 
Washington Post officially “broke” the 
story in its printed edition, Newsweek 
went online, preprinting the report it 
had spiked on its AOL site. For the next 
week, the Net focused on litde else, and 
online news readers responded in 
record munbers. Intemgate outdrew 
the death of Princess Diana, the Super 
Bowl, and the Marv Albert scandal. 
Only the October 1997 stock-market 
plunge gave it a run for the numbers. In 
Time, Slate editor Michael Kinsley ar¬ 
gued that the Clinton scandal was “to 
the Internet what the Kennedy assassi¬ 
nation was to TV news; its coming of 















THE NET AS 'FRONT PAGE' 


= SCANDAL’S FIRST THREEwfEEKSONLiN 


Saturday, Jan. 17 

■ The first re¬ 
ports of the Clinton 
scandal appear at 
the Drudge Report 
in the form of an 
item about a spiked 
Newsweek story. 


Prtffi&far: iVILewirrjky 


■ A bogus Monica 
Lewinsky home 
page appears on 
the Web. It is later 
removed, but not 
before The Detroit 
News reports it as 
a real home page. 


age as a media force.” 

Well, maybe. The comparison with 
the JFK assassination is a stretch. From 
1:34 p.m. Eastern on November 22, 
1963, when UPI first transmitted 
Merriman Smith’s terse bulletin 
(“Three shots were fired at President 
Kennedy’s motorcade today in down¬ 
town Dallas”), the three major net¬ 
works, controlled at the top, needed just 
minutes to marshal their forces and take 
to the airwaves. As TV tracked breaking 
news (Oswald’s capture, Johnson’s 
swearing-in), Americans stayed glued to 
their sets—^A.C. Nielsen estimates that 
96 percent of American televisions were 
tuned to the events during the 48 hours 
following the murder. 

The Clinton story, on the other 
hand, had none of the event-immedia¬ 
cy of the Kennedy tragedy. It played 
out in driblets: People hit their brows¬ 
er’s Reload button to get new doses of 
sensationalism. Nor was there the 
slightest control from the top in cover¬ 
ing the story. Widely whispered among 
Beltway press for at least a year. 
Drudge’s “scoop” was less an original 
report than an opportunistic upload of 
a leaked Newsweek report. In 1963, TV 
was unquestionably the nation’s defin- 
g ing media force; in 1998, the Internet is 
f still developing. 

Still, Kinsley’s exaggeration exposes 
some important truths about the Net, 
both its unique properties as a news 
medium and the way its newfound 
I power affected existing media. Like 
i TV or radio, the Net can dispatch in- 
I formation instantly. Like print, it can 
5 archive its contents. The Clinton scan- 
l| dal—a dense thicket of depositions and 
speeches, charges and counter¬ 
charges—displayed to full advantage 
the Web’s ability to link a matrix of ar¬ 
ticles; move easily among text, photos, 
audio, and video; and even support par¬ 
allel tracks of audience reaction and 
commentary. Because online real estate 
is unlimited, the cyberspace version of 
the Clinton story was more inclusive 
than its off-line counterpart. Because 
online publication is immediate, maga¬ 
zines and newspapers could push out 
stories ahead of their print schedules. 
And because online reports are muta¬ 
ble, stories that weren’t panning out— 


Sunday, Jan. 18 

■ The first Usenet post about Monica 
Lewinsky, titled “Drudge: Intern Called,” ap¬ 
pears in alt.current-events.clinton.whitewater. 

Wednesday, Jan. 21 

■ Following Tuesday-night reports of 
Lewinsky’s allegations and Linda Tripp’s 
recordings by ABC News, The Washington 
Post, and The Associated Press, 
Newsweek posts its Lewinsky content— 
the original Michael Isikoff story scooped 
by Matt Drudge, plus additional material- 
on America Online. 

■ The Net domain name registration ser¬ 
vice Site Leader reserves monicaiewinsky. 
com after reading about the scandal online. 

■ Newspapers, magazines, and net¬ 
works—including New York’s Daity News, 
Time, and NBC—use the online alumni e- 
mail directory at Lewis & Clark College to 
contact Monica Lewinsky’s college class¬ 
mates. The alumni directory page is later re¬ 
moved from the server. 



Thursday, Jan. 22 

■ Time Daily’s Scandal in the Oval Office, 
a daily online feature with in-depth cover¬ 
age of the Lewinsky affair, goes up for the 
first time. 

■ Fake Monica Lewinsky screen names 
—including MSLewinsky, MLewinsky, 
LewinskyMS, MonicaLewi, and InternLove 
—start to appear on AOL. 


Friday, Jan. 23 

■ Monica Lewinsky fan pages begin to 
appear in Yahool’s listings. 



■ Matt Drudge makes his first appear¬ 
ance on NBC’s “Meet the Press” alongside 
New York Times columnist William Satire 
and yVewswee/f reporter Michael Isikoff. 

Monday, Jan. 26 

■ On its Web site. The Dallas Morning 
News {www.dallasnews.com) reports that 
a Secret Service agent will testify that he 
witnessed Clinton and Lewinsky engaged 
in a sexual act in the White House. The 
story is later retracted when it proves to 
be poorly sourced. 

Thursday, Jan. 29 

■ Time reports on its Web site that 
President Clinton admitted under oath to a 
sexual encounter with Gennifer Flowers. 
This exclusive is only reported online and 
does not appear in the Feb. 2 print edition 
of the magazine. 

Wednesday, Feb. 4 

■ The Waii Street Journai “advances” a 
story on its Web site that a White House 
steward testified to seeing Clinton and 
Lewinsky alone together in a study next to 
the Oval Office. Attributed to anonymous 
sources, the story is softened significantly 
for the next day’s print edition, raising 
questions about its validity. Still, several 
other papers report the story. 




















INTERN-NET: 

Th0 Test-Karkatlng of the N«ws 

or were dead wrong—could be modi¬ 
fied or even “erased” from Web sites. 

Even in its relatively primitive form— 
online video is still a flicker in most 
surfers’ eyes—the Web was the only 
medium that let readers start at the heart 
of the story and travel along its reporto- 
rial arteries, arterioles, and capillaries. 
With hypertext, readers could decon¬ 


struct the media version of the events 
and cobble together their own story. In 
the ultimate pull mediiun, readers’ tastes 
determined the prominence of stories 
rather than programming. Jesse Berst, 
editorial director of ZDNet’s Anchor- 
Desk (ZDNet is the Web site of Y-Life’s 
publisher, Ziff-Davis), later summed up, 
calling Intemgate “a story made in Web 


media heaven: too complex for a 90-sec- 
ond TV report. Too fast-breaking for 
print newspapers. And too titillating for 
the public to ignore.” 

If the Clinton story proved that Net 
news is qualitatively different from ei¬ 
ther TV or print, it also drove home 
the point that Net news is quantitative¬ 
ly different—that is to say, there’s a hell 


alt.monica: INTERNGATE HITS THE NEWSGROUPS 


Ever get into an intense conversation at a party, oniy to have it ruined by smali talk? If so, you’ll understand the downward 
spiral of Usenet’s Monica Lewinsky discussions. It started with a singie message in alt.current-events.clinton.whitewaterihe 
Sunday after Matt Drudge’s teak. But fewer than 72 hours later, the 24-year-old ex-intern was at the center of a storm of on¬ 
line discourse. This day-by-day tracking of Usenet posts containing the phrase Monica Lewinsky, atong with quotes, is a se¬ 
lective sampling of what peopte tatked about. (Note both newsgroups and message headings.) —Ron Bel Bruno 

JAN. 18: 1 POST 



alt.current- 

events.clinton.whltewater: 

"Drudge: Intern Called" 


JAN. 19: 17 POSTS 

1 


JAN. 20: 13 POSTS 



: “Right-wing alt.current-events.- 

Morons Believe What They clinton.whitewater: “Newsweek 
Read in the Drudge Report?” Eds Planned to Run Story" 


JAN. 21: 130 POSTS 


alt.current-events.clinton. 
Whitewater: “Monica is no 
beauty”; “Monica is Mental?” 


alt.prophecies.nestradamus: 

“Clinton’s troubles=Saddam’s 
buttwhooping” 


JAN. 22: 343 POSTS 



alt.gossip.celebrities: 

“Tripp-ing” 


soc.support.fat-acceptance: 

“Monica Lewinsky” 


misc.activism.militia: 

“BIBLICAL BELIEFS 
DESTROYED CLINTON??” 


rec.arts.movies.current- 
lilms: “Is PRIMARY COLORS 
Moot?” 






JAN. 23: 588 POSTS 





1 



1 




t: 




1 



1 

alt.astrology: “MONiCA 
LEWINSKY DATA-ANYBODY 
GOT IT?” 


alt.tv.snl:”Re: Who’ll Play 
Lewinsky and Tripp?” 


alt.fan.oj-simpson: 

“Lewinsky/Tripp/Goldberg/ 

Fuhrman” 


alt.lashion: 

“Re: Paula Jones’ eyelashes” 


alt.movies.kubrick: “Eyes 
Wide Shut script changing 
again” [to include Monica] 





JAN. 24: 633 POSTS 





1 



1 








J 



.J 

alt.conspiracy.jfk: “Clinton, 
and JFK” 


alt.fan.keanu-reeves: “Keanu 
to play Monica Lewinsky” 


rec.arts.tv.soaps.abc: “Re: 
TAN: Billy’s Willy, innocent or 
guilty?" 


atl.sex.tetish.wrestling: 

“Lewinsky nudel" 


alt.video.tape-trading: 

“Monica Lewinsky” 





JAN. 25: 604 POSTS 






‘‘Washington intern abducted all.anagrams: “Monica 
by Reticulans?” 


LewinsKy anagrams” 


“Lewinsky To Play Maria?” 









































































of a lot more of it. Early TV news was 
costly; Edward R. Murrow’s coverage 
of the Korean War spared no expense 
to bring viewers realistic sound and 
images. Net news is cheap. It repur¬ 
poses text, audio, and video, then in- 
standy broadcasts them worldwide at 
negligible cost. And cheap news is 
plentiful. If you’re impressed by cable 
TV, with its three round-the-clock 
news channels, then the Net, with at 
least five national news networks, 
dozens of newsmagazines, and hun¬ 
dreds of local papers, will dazzle you— 
if it doesn’t overwhelm you. 

Perhaps most important, the rapid 
production of Net news had a demon¬ 
strable effect on the media’s commit¬ 
ment to accuracy. Eager to meet the 
public’s demand for quick Clinton 
news, electronic news organizations let 
time-tried journalistic practices—sec¬ 
ondary verification, careful sourcing, 
etc.—fall by the wayside. Velocity 
eroded veracity. According to Kinsley, 
“The Internet beat TV and print to 


If the Clinton 
story pro'red that Wet 
news is Qualitatlyely 
different fron either 
TV or print, it also 
droye hone the point 
that Net news is quan¬ 
titatively different 

this story, and ultimately forced it on 
them, for one simple reason: lower 
standards.” Kinsley is largely right, of 
course. But his argument pulls up 
short. As the Clinton scandal pro¬ 
gressed, those lower standards infect¬ 
ed traditional news media as well. In 
their haste to keep up with the Net, 
weekly magazines and even daily pa¬ 
pers rushed stories into electronic ex¬ 
istence without checking them as 


carefully as they once might have. The 
Dallas Morning News made the biggest 
Net-related slip of the scandal’s first 
few weeks—a major report of a Secret 
Service eyewitness that went up on 
the paper’s Web site January 26 and 
was picked up by press across America 
before the Morning News editors, red¬ 
faced, retracted their story. More than 
a week later. The Wall Street Journal 
committed an almost identical sin, 
posting an anonymously sourced Sto¬ 
ry about an eyewitness report by a 
White House steward. The next day, 
after the story had appeared in other 
papers, the Journal ran a small update 
of the story that corrected most of the 
major facts. Suddenly, publications 
across the country weren’t standing 
apart from Drudge-like reporting. 
They were practicing it, using the 
Net to test-market incompletely 
sourced stories that hadn’t had time to 
gestate journalistically. 

There is no doubt that the Clinton 
scandal has en- continued on page 106 


PLAYING IN NET TRAFFIC-WHAT GETS AMERICANS ONLINE 


Broadcast and cable-TV outlets were hardly the only media win¬ 
ners during the start of Interngate. Online news sources en¬ 
joyed their best two weeks of business ever. The surges in vis¬ 
itors affected everything from the Drudge Report, which was so 
swamped that its servers could not handle the load, to larger 
news organizations such as Fox News Online and MSNBC, 
which saw their traffic nearly double. The New York Times re¬ 
ported a 20 percent online traffic increase. Yahool’s news ser¬ 


vices had an 87 percent surge in the early days of the scandal. 
According to The Associated Press, Lewinsky coverage out- 
drew Super Bowl coverage almost 3-to-1 on Super Bowl 
Sunday. CNN.com, one of the most popular online news sites, 
counted 69.3 million page views during the scandal’s second 
week, and January 26 was the second-busiest day in the site’s 
history, trailing only last October’s stock-market adjustment. 
Here’s a breakdown of CNN’s daily traffic stats. —R.B.B. 
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Each month we send experts in various fields 
to seek out the best the Web has to offer. 
But first, a quick look at what’s hot this month 


pitching accounts of their most embar¬ 
rassing moments, rants, and opinions on 
life’s pressing questions to the magazine’s 
virtual ear for months. 
www.ventmag.com 

3D ATLAS ONLINE. What do Lubbock, 
Texas; Santiago, Chile; and New York, 
New York look hke from outer space? 
These are just a few of the locales found 
in this reference. 
www.3datlas.com 




YAHOO! ONLINE. The Web’s largest index 
teams up with service provider MCI to 
offer news, chat, e-mail, and other popu¬ 
lar online services under one manage¬ 
able, AOL-Uke roof. 
www.yahoo.com 

NETCENTER. A beefed-up version of 
Netscape’s recendy introduced channel- 
based news/information area moves 
front and center to the home page. 
www.netscape.com 

ABC.COM. The network’s entertain¬ 
ment site ups its Web ante with an 
assortment of daily polls, games, and 
other original amusements. 
www.abc.com 


AUCTION UNIVERSE. Online auctiongoers 
can minimize the drama of logging on to 
track bids at this site, which now uses a 
paging service to report bidding wars. 
www.auctionuniverse.com 


VARIETY. The famed showbiz bible takes 
to the smaller screen, with the option of 
either free or subscription-based infor¬ 
mation services. 
www.variety.com 


THIS IS LONDON. The Evening Standard, a 
London newspaper, posts its daily lineup 
of news and conservative opinions. 
www.thisislondon.com 


VENT. Its print version was slated for a 
mid-March debut, but surfers have been 


€ 


IT’lENTERTAlNMENIs 


KING FEATURES SYNDICATE. What? Mr. 
Dithers has appointed Dagwood 
Bumstead office Webmaster? That’s just 
one of the new comic plots at the ordine 
home of “Blondie,” “The Family 
Circus,” and other cartoon classics. 
www.kingfeatures.com 



DICK DALE. Yes, the surf-guitar king com¬ 
posed most of his riffe with his mouth. 
Listen to a sample composition here, 
plus clips of other famifiar surf classics. 
www.dickdale.com 


SIMPLYTV. You may not turn off your 
TV set just yet, but this newcomer 
offers an intriguing variety of comedy, 
documentary, music, and other videos 
in a televisionlike package, via 
RealPlayer 5.0. 
www.simplytv.net 

EW SPECIAL EDITION. Entertainment 
Weekly's Web effort includes interviews, 
industry news, and an archive. One 
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catch: Only EW subscribers get the nod. 

www.ew.com/se 

CBS.COM. The Tififeny network’s leg¬ 
endary news arm teams up with its affil¬ 
iates’ Web sites to provide local news 
and community information. 
www.cbs.com/news 

PORTISHEAD. This fast-firing site looks 
and feels like a late-night club hop. It 
links sights and sounds in a stream-of- 
consciousness format that’ll keep you 
clicking well past bedtime. 
www.portishead.co.uk 

BIG WILLIE STYLE. Rapper, sitcom alum, 
and movie star Will Smith exemplifies 
true multimedia success, with a passel 
of audio/video clips from his latest CD. 
www.willsmith.net 

S0UNDST0NE.COM. Interviews, reviews, 
and profiles of hot music venues nation- 
vride make this CD store a useful ’zine. 
www.soundstone.com 

DANGER GIRL. The creators of this vritty, 
wry comic-book heroine invite you to 
read previews of her missions, download 
her image, and hang out in the lounge. 
www.dangergirl.com 

CLUB SINATRA, -ibn’ll feel like one of the ; 
Rat Pack, paUie, at AOL’s blue-tinted : 
shrine. Visit the chat lounge and regular : 
updates from daughter Nancy. 

Keyword: Sinatra or 
www.asyium.com/sinatra 



You’re one of the Rat Pack at AOL’s Club 
Sinatra, a blue heaven for Frankie fans. 


TEEN PEOPLE Though People's teen edi¬ 
tion on AOL features autographed 
Hanson photos and other fluff, it also 
addresses hard topics such as eating dis¬ 
orders. Suhscriptim service. 

Keywords: teen people 

MSNBCSP0RTS.COM. NBC Sports (final¬ 
ly) leverages its relationship with 
MSNBC to open its own 24-hour online 
source for sports news and opinions. 
www.msnbcsports.com 

SPORTSWEB. International news author¬ 
ity Reuters produces this round-the- 
world, up-to-the-minute sports review 
of schedules, scores, and stats. 
www.sportsweb.com 

INVESTOR EDUCATION. This clever refer¬ 
ence groups and profiles Web sites such 
as The New York Stock Exchange and 
The Motley Fool with regard to your 
level of financial expertise. 
www.cyberinvest.com/guides/ieducframe. 
htmi 

THE EQUITABLE. Interested in buying 
some Equitable stock? The insurance 
company now provides an online service 
for buying shares without a broker—or 
his commissions. 
www.eqshare.com 

SMALL BUSINESS UNIVERSITY. Profes¬ 
sionals with a yen for learning browse ; 
and register for SBU classes here, then ! 
attend classes via conference call. 
www.smallbusinessu.com 

DR. PLAIN TALK. Minneapolis/St. Paul i 
pediatrician Dr. Rob Payne shares i 
tips on everything from choosing a ; 
hospital for childbirth to proper im- ; 
munization schedules. 
www.drpiaintaik.org 
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Y-LifeSiteltest 



New Web services and online CPAs will prepare and e-file 
your return, but our tests show that if you use tax software you 
can do it yourself more reliably and more cost-effectively 


ResearchSites 


BEST OVERVIEW OF 1997 TAX REFORMS 
T. ROWE PRICE. Exhaustive discussion, 
including an interactive worksheet that 
helps you determine whether you’re 
better off rolling over your IRA into 
one of the newfangled Roth IRAs. 
www.troweprice.com ★★★★ 

BEST WAY TO GET A JUMP 
ON YOUR TAXES 

ON-LINE TAX REFUND ESTIMATOR. 

Simple and free, it gives you a rough 
estimate of how much you’ll likely owe 
—or get back from—Uncle Sam. 
www.securetax.com/license.htm ★★★★ 

BEST LAST-MINUTE SOURCES 

FOR TAX FORMS ANO INSTRUCTIONS 

THE DIGITAL DAILY and 1040.COM. The 

IRS’s site houses all of the nearly 600 
forms, booklets, schedules, and work¬ 


sheets in .PDF, .PCL, PostScript, and 
SGML formats. If the IRS site is 
busy—and it often is during peak 
hours—click over to 1040.com. 
www.irs.ustreas.gov/prod/cover.htmi 
★★★★ 

www.1040.com ★★★★ 

BEST TAX TIPS FOR THE ‘$100K’ CROWD 
DELOinE & TOUCHE. Helpftil CPAs 
offer more than 60 tax-sawy tips for 
anyone with a fair amount of dispos¬ 
able income that is in need of some 
sheltering. Also here: full text of 
Deloitte’s 90-page 1997 Personal Tax 
Planning Guide and a worksheet for de¬ 
termining whether you’ve withheld 
enough to avoid the dreaded under¬ 
payment penalty. 

www.dtonline.com/taxguide97/cover.htm 

★★★★ 


BEST TAX TIPS FOR THE REST OF US 
KPMG PEAT MARWICK. Advice that we 
working stiffs can use on minimizing fed¬ 
eral taxes, planning for kids’ education 
and your retirement, and buying a home. 
WWW. us. kp m g .CO m/pf p/strateg ies ★★★★ 

BEST PERSONALIZED TAX ADVICE 
MARC S. WEISSMAN and TAXLOGIC. If 

the advice posted by San Francisco tax 
attorney Weissman doesn’t answer your 
most basic questions, fire off an e-mail: 
He promises to respond—for free— 
within 24 hours. A second opinion is 
available from the CPAs at Taxlogic, 
who promise to devote up to half an 
hour researching your question for $15. 
www.wwlaw.com/fye.htm ★★★★ 
www.taxlogic.com ★★★★ 

BEST WAY TO FIND A TAX PRO 
H&R BLOCK and COMPUCRAFT TAX SER¬ 
VICES. H&R Block provides an index of 
its 9,900-plus worldwide locations. 
Compucraft provides a searchable data¬ 
base (by ZIP or area code or state) of 
more than 1,000 independent preparers. 
www.handrblock.com/tax/locator ★★★★ 
www.cctax.com/ccsearch.htm ★★★★ 

—D.F. 

Additional reporting by Elissa Klotz 


ON THE SERVICES 


AOL Tax Planning. Highlights: Tax tips 
from sources as diverse as Consumer 
Reports, BusinessWeek, and noted finan¬ 
cial planner Ric Edelman; message boards 
monitored by TaxLogic CPAs; and Monday- 
night chats hosted by enrolled tax agents. 
Keyword: Tax 

Microsoft Money Insider’s Guide to Tax 
Savings. A wealth of tax tips, plus a dis¬ 
cussion hosted by noted tax author Jeff 
Schnepper and a unique calculator that 
shows how much you’ll save under the tax 
reforms enacted last summer. 

On Stage: Money Insider or 
moneyinsider.msn.com 


90 APR 1998 YAHOO! INTERNET LIFE 



















Full-ServiceSites 


Tax 

Until the IF 

MERCHANTS 

Prep 

lets you e-f 

TOTAL FEES (FOR PREP, 
E-FILE, AND PAPER 

COPY OF COMPLETED 
RETURN) 

»arati 

ile personal retur 

RETURN TYPES HANDLED 

on & E-Filing 

ns directly, here are your online options 

DID THEY CALCUUTE OUR 

CAVEATS NICETIES RETURN ACCURATELY? 

File Your Taxes Online! 

www.FileYourTaxes.com 

$10-$25 

1040 (plusEZ,A); 

15 schedules; 1 state (CA) 

None 

Audit review [*], 
Q&A format 

No m 

KIplinger TaxCut 

www.taxcut.com/taxcut/ 

do_taxes_online 

$20 

1040 (plus EZ,A); 

100 schedules; no states 

None 

Audit review, 

Q&A format 

Yes 

Nelco Tax Wizard 

www.filetaxes.com 

$5 

1040 (plusEZ, A, NR); 
all schedules; 2 states (CA, IL) 

Internet Explorer 
not supported 

None 

Yes 

SecureTax 

www.securetax.com 

$15 

1040 (plus EZ, A, NR); 
all schedules; 41 states 

N.» 

Audit review, 

Q&A format 

Yes 

Tax Link 

www.autotax.com 

$30 

1040 (plus EZ A, NR); 

50 schedules; no states 

Windows 95 
users only 

Q&A format 

No [II] 

Tax Systems 

www.filesafe.net/taxsys 

$16 

1040 (plus EZ,A); 

70 schedules; no states 

None 

None 

Yes 

Tax Soft 

www.taxsoft.com 

$6 (only prep 
and print offered) 

1040 (plus EZ, A); 

80 schedules; 4 states 

Filing not offered 

None 

No [t] 

TurboTax Online 

www.turbotax.com 

$10 [« 

1040 (plusEZ, A, 1099); 

36 schedules; 1 state (CA) 

None 

Audit review, 

Q&A format 

No [tl 

CPA 1040 

www.cpa1040.com 

$75 + 

(charge by form) 

All forms for Individual 
income tax returns; all states 

Internet Explorer 
not supported 

Phone consultation, 
Q&A format 

Yes 

TaxLogic 

www.taxlogic.com 

$75 + 

(charge by form) 

Ail forms for individual 
income tax returns; all states 

None 

Phone consultation, 
Q&A format 

Yes 

Tax Wizard 

www.taxwizard.com 

$80 + (charge by form) 

(prep and print only) 

All forms for individual 
income tax returns; all states 

Filing not offered 

Phone consultation, 
Q&A format 

Yes 

KIplinger TaxCut 

Software, $20; Deluxe 
CD-ROM, $40; file, free 

1040 (plusEZ, A, NR); 

120 schedules; some states 
(additional $25) [§] 

None 

Q&A format 

Yes 

TurboTax 

Software, $35; Deluxe 
CD-ROM, $50; file, $10 

1040 (plus, EZ, A, NR); 

170 schedules; all states 
(additional $28) 

None 

Q&A format 

Yes 


TheBottomLine 


To test the performance of these services, we submitted bogus data for a married coupie in their thirties, with deductions for two kids, property, an tRA, and a 
smali stock holding. Our bottom-line advice: Tax software packages offer the best bang for the buck. 

Prep-ll-Yoursell Sites: Some of these sites have you enter data straight into the proper tax forms. The better ones let you avoid anything resembling an IRS form: They use a Q&A format and use 
your answers to prepare the forms for you. All will inform you of last-minute changes to the tax code. The audit reviews did not catch some inconsistent income data we entered and did not flag our 
clearly fake Social Security numbers. The best is SecureTax, which offered the most state forms. 

Online CPA Services: Hands-on, professional advice and filing for a lot less than what off-line accountants would charge: Real CPAs will prepare and e-file your taxes—and even offer personal con¬ 
sultations by pbone. If you prefer a professional’s touch or have a complex financial situation, these sites are your best bet. They use the same Q&A format used by the prep-it-yourself sites to collect 
your data, and all caught the inconsistent income data we entered. The winner, TaxLogic, won extra points by asking us to set a time and date when the CPA would call us. 

Leading Tax Software Packages: These old standbys let you prepare your return off-line, then file online. CD-ROM versions provide video tutorials, extensive built-in help screens, and access to online tax 
books and guides. Plus, you can use and reuse the program for tax planning. The winner here, TurboTax, is only slightly more robust than its close competitor. 

•yk’-Winner [*] Audit review: Program will flag entries or errors that could trigger an IRS audit, [fj These sites were unable to complete the test, crashing repeatedly through our multiple attempts 

with different browsers and different platforms on different days, [t] California residents filing state returns, add $5. [§] Twenty-four states handled for Windows, five for Macintosh [II Service was not yet 
available during our mid-January testing. 
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But they’re not meant to be: Most list¬ 
ings include menus, hours, parking 
notes, and more. Updates of new 
restaurants each week, listings of spe¬ 
cial events, and party facilities for 10 
U.S. cities make this a very valuable re¬ 
source. I also like the Cravings search 
option, whereby you type in a dish 
you’re dying to eat, then Kerry tells 
you where to find it. Pretty neat idea. I 
did find getting through the screens a 
bit sluggish. 
www.kerrymenu.com 
★★★☆ 

NATION’S RESTAURANT NEWS is a weekly 
journal for the restaurant industry, but 
its Fine Dining Hall of Fame (click on 
Dining Out)—-Hsting winners in full de¬ 
tail and, in most cases, feamring a sum¬ 
mary of the winner’s achievements— 
makes this invaluable when you’re trying 
to find the best seafood in Boston, the 
finest haute cuisine in Chicago, or the 
richest wine cache in Miami. Write-ups 
are extensive (about 600 words) and 
place tbe restaurants in the larger picture 
of American gastronomy. Photos and 
menus are usually available on tbe site, 
with links to individual restaurants’ sites, 
where available, for even more info. 
www.nrn.com iririiii 




or name) that yield short blurbs from 
which you can go deeper for well-writ¬ 
ten, in-depth reviews by regional crit¬ 
ics. There are fairly complete menus 
with prices, grid maps of the cities that 
spot the location of the restaurants, 
and searchable icons for places that are 
particularly romantic, off-the-beaten- 
track, allow smoking, are wheelchair 
accessible, have dress codes, and wel¬ 
come children. There’s even a “Bite 
Back” option that allows you to voice 
your own opinion. 
www.siclewalk.com ★★★★ 


{THE REST . 


Sally Bernstein, a first-rate food 
writer and editor, is the proprietor of 
SALLY’S PLACE, which is chock-full of 
articles on food and travel by many 
writers who have a very personal view 
of the world. Though 
Sally’s Place is hardly com¬ 
prehensive geographically 
(40 cities are covered), its 
reports are extremely cur¬ 
rent. The photos were ex¬ 
cellent, and the authors 
were knowledgeable about 
their subjects. One recent 
issue, for example, included 
reviews of 18 Philadelphia 
restaurants plus articles ab¬ 
out scallops, chocolate. In¬ 
chan cuisine, yams and 
sweet potatoes, wines, win¬ 
ter drinks, and a lot more. 
www.bpe.com ★★★☆ 


Once you know that many 
restaurants pay to be part of 
KERRY’S RESTAURANT WORLD, 
you’ll realize that the listings 
are in no way assessments. 


frHEBEST I 

A year ago, most restaurant guides on 
the Internet were little more than lists 
of names and addresses of eateries that 
paid to be listed, and I more or less 
said so in this space. This year there 
are far more reliable and objective 
guides offering much more useful in¬ 
formation than ever before, right 
down to where you can find a specific 
dish. Yet for a medium that prides itself 
on its immediacy, the Net guides can 
be embarrassingly out of date. The 
best and most up to date I fotmd was 
Microsoft’s SIDEWALK, which covers 10 
U.S. cities and (for some reason) 
Sydney, Australia. As you might expect 
from Microsoft Network, the graphics 
and speed are good, and there’s loads 
of data. Each city’s guide has slightly 
different types of offerings and format, 
but all offer searches (by cuisine type 


by John Mariani 

A leading restaurant critic 
selects the best online dining- 
out resources and reviews 
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; Last year I ranked FODOR’S RESTAURANT 
I INDEX as the “Best” in this category, and 
I it’s still one of the largest resources for 
I restaurants in scores of cities world- 
! wide, with thorough reviews for every 
I listing and a dependable number of 
[ restaurants not likely to change much 
[ before you get there. Sad to say, I 
! couldn’t find much that was new here 
[ since last year, and there is no indica- 
[ tion that the Hstings will soon be updat- 
I ed. Many are already 2 years old. But if 
j you’re headed for Istanbul, Dublin, or 

I j Seattle and you want to know a good 
I bistro, an ethnic eatery, or an outdoor 
I pizzeria, this is one of the most exten- 

II sive treatments of those subjects. 

I www.fodors.com/ri.cgi 

j Conde Nast EPICURIOUS has the vast 
! resources of the company’s Gourmet, 

' Bon Appetit, and Conde Nast Traveler at 
[ its disposal, so you expect the graphics 
I and the writing to be good. They are, 

I but the restaurant listings are on the 
j slim side—only 10 restaurants in less 
j than a dozen cities—with a good deal 
1 of information sorely in need of up- 
I dating. Many write-ups are at least a 
; year old, and many listings are rather 
1 old hat. Unique, however, is the site’s 
|j collection of recipes culled from 
,| restaurants around the world by both 
I Gourmet and Bon Appetit, many at the 


request of readers. It also publishes a 
Gourmet’s Reader’s Restaurant Poll of 
favorites around the U.S. 
www.epicurious.com/e_eating/e03_restguide/ 
guide.html -k-kit-lt 

CUISINENET IS an exceptionally compre¬ 
hensive listing with far more informa¬ 
tion than you might expect from a site 
this size. There are 10,000 restaurants 
in 18 cities, with 212 listings for Italian 
restaurants in New York alone. Reviews 
are very short and never critical, but 
there’s ample information on hours, 
prices, parking, and dress codes—even 
on public transportation to the restau¬ 
rant. Some of the listings are quite old, 
though some cities’ listings, such as 
New York’s, are remarkably current. 
www.cuisinenet.com 

THE GAYOT RESTAURANT GUIDES, originally 
published in France and now pubhshed 
out of California by Andre Gayot, have 
long been irreverent and straight-talk¬ 
ing, vrith plenty of gossipy, inside infor¬ 
mation about restaurants, seating poli¬ 
cies, chefs, and clientele. They make for 
a good read, and selections of a number 
of the books (New York; Los Angeles; 
Washington, D.C.; New Orleans; San 
Francisco; Chicago; and Hawaii) are 
browsable here. The restaurant write¬ 
ups are lengthy and thorough, although 
there are far too few of them to make 
this really valuable for the traveler. 
www.perrier.com/perrier/OUTPUT/gayots. 
html 

If you want to peruse the menu and 
background of a particular spot, with 
photos, look at the RESTAURANT RE¬ 
PORT. It’s absolutely essential for any¬ 
one in the restaurant or food biz who 
needs up-to-date and informative list¬ 
ings for U.S. cities, but you should 
know that the listings are sent in by the 
restaurants themselves. The Top 100 
Hospitality Sites section includes sev¬ 
eral restaurant guides. 
www.restaurantreport.com 


John Mariani is the restaurant critic for 
Esquire and The Wine Spectator. 



GO GLOBAL, 
EAT LOCAL 


These sites feature extensive interna- 
tionai coverage. 

Though it only covers ultradeluxe estab¬ 
lishments, the Relais & Chateaux asso¬ 
ciation’s site gives you full details on 
413 of the finest small, independently 
owned hotels and restaurants around 
the world, all of which meet stringent 
quality standards for atmosphere, food, 
wine, and service. These are the plum 
properties for the most demanding 
gourmets and connoisseurs, from glori¬ 
ous chalets in Switzerland with three- 
star dining rooms to exquisite country 
inns in Connecticut with great wine cel¬ 
lars. You can select establishments us¬ 
ing maps, lists, or a database that lets 
you search for a castle in Scotland with 
swimming pools and golf courses, for 
example. The photographs of interiors 
and signature dishes will make your 
mouth water. Don’t miss The Best Meal 
in the World, which’ll take you from 
mushroom soup prepared as cappucci¬ 
no straight through to tarte tatin. Each 
listing includes the establishment’s rat¬ 
ings in both the Micheiin and Gayot 
guides. You can book rooms online 
here, but you can’t make dinner reserva¬ 
tions, unfortunately. 
www.integra.fr/relaischateaux/default. 
html 

Whoever Richard of Richard’s Restau¬ 
rant Ranking is, he’s very generous with 
his time, as he writes substantial, long 
reviews of what he considers to be 21 of 
the world’s finest restaurants. OK, so 16 
are in France, but there is ample back¬ 
ground here on each restaurant and 
good descriptions of the strengths and 
weaknesses of each. More important, 
Richard provides numerous links to oth¬ 
er restaurant guide sites around the 
world, many of which are used by pro¬ 
fessional chefs who want serious, no- 
nonsense information on their col¬ 
leagues and competitors. 
www.eurogourmet.com 

-J.M. 
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iTHg.BEST . i 


Perhaps the Internet does contain the 
sum of all human wisdom, as some 
claim, but that knowledge is neither 
as consistently scholarly nor as easy to 
find as the information in a good en¬ 
cyclopedia. Fortunately, some great 
encyclopedias live on the Web. We 
tested them using five sample 
search topics. BRITANNICA ONLINE ruled 
the Web the last time we reviewed 
encyclopedias, and it’s still at the top 
of the heap. With 72,000 articles, it 
is twice the size of many of its 
competitors. Most of its articles in¬ 
clude links to other relevant articles 
or to related Web resources. Extras 
include Webster's Collegiate Dictionary 
and Britannica’s Internet Guide, an 
under-construction but already useful 
directory of the best reference sites 
on the Net. 

Cost: $8.S0/month after 1-week free trial 

or$85/year. 

www.eb.com ★★★★ 


I GROLIER MULTIMEDIA ENCYCLOPEDIA 
ONLINE has a simple interface for creating 
I complex queries. Like its CD-ROM 
cousin, the site lets 
you jump from an 
event listed on a time 
line to an article 
about that event. For 
a couple of our test 
searches, GroUer 
listed almost as many 
articles as Britannica 
Online, although the 
information deliv¬ 
ered wasn’t as rich. 
The Brain Jam sec¬ 
tion teaches lads 
about specific topics, 
such as the solar sys- 
I tern, and provides 
6 lesson plans on the 
topics for teachers. 
Cost: $60/year plus a $5 registration fee, 
free 2-week trial available. 
gme.grolier.com ★★★■*■ 


[THE REST 721 


The ENCARTA ONLINE encyclopedia is a 
scaled-down version of Microsoft 
Network’s Encarta Intro Edition, 
which is a scaled-down version of the 
Encarta CD-ROM. The articles in our 
sample searches were less detailed than 
those at Groher or Britannica, al¬ 
though they often were easier to un¬ 
derstand. 

Cost: Free. 

encarta.msn.com/EncartaHome.asp ★★★☆ 


COMPTON’S ENCYCLOPEDIA ONLINE pro¬ 
vided less information overall on our 
sample searches than most others. 
It does, however, have a solid Yahool- 
like directory of Web sites. 
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SPECIALIZED 

ENCYCLOPEDIAS 


The Web teems with speciaiized encyciope- 
dias. One favorite is the Encyclopedia of 
the Orient (i-cias.com/e.o/index.htm). But 
since it covers the Middle East and not the 
Far East, you won’t learn what a geisha is— 
in the financial sense of the word. For that, 
go to the International Financial Encyclo¬ 
pedia {www.euro.net/innovation/Finance_ 
Base/Fin_encyc.html} and learn that a 
geisha is a foreign currency bond issued in 
Japan. The Encyclopedia Mythica (www. 
pantheon.org/mythica) tells you who all the 
gods, goddesses, and other mythical fig¬ 
ures are. If you prefer philosophy, try the 
Stanford Encyclopedia of Philosophy 
iplato.stanford.edu). To learn what’s what 
with computers and the Net, head for the 
TechWeb Tech Encyclopedia {www. 
techweb.com/encyclopedia). Some of the 
most important knowledge on the Web can 
be found in Frequently Asked Question 
(FAQ) files. Find the FAQ you need at FAQ 
Finder {ps.superb.net/FAQ). 

Cost: $30/year, 1-week free trial available. 
www.comptons.com -kiriftt 

The KNOWLEDGE ADVENTURE ENCYCLO¬ 
PEDIA will appeal to younger kids. Its 
coverage isn’t very broad, but its hun¬ 
dreds of articles are clearly written. 
Cost: Free. 

www.adventure.com/encyclopedia -kifitiy 

KIDOPEDIA VOSE isn’t just/or kids—it’s by 
them. The Idds in an Oregon school dis¬ 
trict created this encyclopedia with brief 
articles about almost 100 topics, making 
this a learning experience for them and 
for all yoimgsters with Internet access. 
Some of the topics covered include ani¬ 
mals, drugs, weather, war, people, 
places, and space. Cost: Free. 
199.2.210.97/kidopedia.html -k-kifft 

—D.H. 


ON THE SERVICES 


AOL Keywords: Columbia, Compton’s, 
Grolier 

CompuServe Go: Britannica, Grolier, 
Hutchinson 
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Head to KIDNEWS for a real kid’s-eye 
view of the world. This is not grown¬ 
up news scaled down to a kid level but 
rather a collection of kid-created daily 
news items, features, creative writing, 

and sports news. More . 

than 2,000 kids have writ- ■, 
ten in to KidNews with 
reports on their schools 
and neighborhoods. So 
submit a story or just 
browse around and dis¬ 
cover what’s going on in 
another corner of the 
world. Ages 8-14. 
www.vsa.cape.com/~powens/ 

Kidnews3.html ★★★★ 

Just like Time, TIME FOR 
KIDS offers weekly head¬ 
line news to help kids 
stay on top of interna¬ 
tional current political, 
environmental, and sports events. In 
Who’s News you can read about kids 
who are making the news, or you can 
read a cartoon or post an e-mail to 
Time. If you have Shockwave in¬ 
stalled, visit the Multimedia room to 
build a robot or take a virtual field 
trip to Mars. Ages 8-14. 
pathfinder.com/TFK/index.html ★★★★ 




One of the best sites at which to pick 
up kidworthy news is YAHOOLIGANS! 
NEWS. Updated weekly, and mostly 
containing Reuters wire stories, it of¬ 
fers current-events headlines and in- 
depth news stories that are suitable for 
kids of all ages. Stories in the Roving 


Reporter section are written by kids. 
All ages. 

www.yahooiigans.com/content/news 

•kiririr 

NATIONAL GEOGRAPHIC has a special site 
just for kids. Read some Amazing 
Facts, or find an online pen pal with 



the Kids Network. You can also read 
World here, which is full of stories 
about different cultures and environ¬ 
mental issues. Don’t miss the incredi¬ 
ble multimedia presentations of fea¬ 
tures such as looted treasure from 
ancient civilizations and tigers living 
in the wild. All ages. 
www.nationalgeographic.com/kids ★★★Yr 

The best of each week’s science news 
can be found at DISCOVERY NEWS 
ONLINE. Get in-depth coverage on all 
the hottest science-related news sto¬ 
ries, covering topics such as space, the 
environment, and biology. This page 
offers extensive links to other sites that 
can be used to get more information on 
a story that interests you. If you want to 
follow the Pathfinder mission, for ex¬ 


ample, you can read Discovery’s cover¬ 
age and then follow links to NASA sites 
to get more info. All ages. 
www.discovery.com/area/discoverynews/ 
newsl.htmi ★★★Y? 

For the latest weekly sports scoop, 
head over to SPORTS ILLUSTRATED FOR 
KIDS, where the Shorter Reporter will 
fill you in on the hottest sports news. 
In addition, you can read interviews 
and view pictures of your favorite ath¬ 
letes. You can also catch up on scores 
and statistics and test your sports- 
trivia knowledge. In the Fantasy 
Sports section, create your own 
dream teams and compete in virtual 
games with other kids 
from around the world. 
All ages. 

www.pathfinder.com/SiFK 

★★★☆ 

Do you need to know 
what the latest cutting- 
edge developments are 
in the ever-changing 
world of technology? 
I WIZZYWYGS is a fun and 
I informative “newsa- 
i logue” for parents and 
i kids to learn about com- 
|| puters. Each month a 
i different issue is ex¬ 
plored, such as Internet 
privacy or technology in classrooms. 
This is a great place to brush up on 
computer terms in the Cyberwocky 
section. Or visit the Brainyak to learn 
something new, such as what FTP 
(File Transfer Protocol) is and how it 
works. The Products section can help 
you pick the software that is just right 
for your needs. Ages 10-18. 
www.wizzywygs.com ★★★☆ 

CHILDREN’S EXPRESS is a monthly 
newsmagazine written by and for chil¬ 
dren, targeting preteens and teens. Its 
stories are mostly cultural and politi¬ 
cal in nature and range from the First 
Amendment’s impact on education to 
a description of life on an American 
Indian reservation. Ages 8-14. 
www.ce.org ★★★☆ — L.K. 


96 APR 1998 YAHOOI INTERNET LIFE 



















I iTHE BEST ""1 

1 You’ve put in for vacation time and 
1 bought the tickets, and now you’re ready 
j to plan your days and nights. But how do 
I you find a romantic bed-and-breakfast in 
1 New Delhi or the best Indian food in 
j Chicago? The best travel guides are 
I from an information provider named 
I WORLDVIEW SYSTEMS. Worldview’s 
I guides are part of high-visibility Web 
I sites, such as Travelocity and Outtahere 
I (both of which Worldview helped 
I found), as well as Internet Travel 
j Network, USA Today, and Salon. This 




and out-of-the-way places to eat. 
www.hotwired.com/rough -k-kicij 

ARTHUR FROMMER’S OUTSPOKEN 
ENCYCLOPEDIA OF TRAVEL covers 
local customs, the top sites to see 
(and to avoid), and hotels—but 
not restaurants—for about 200 
cities and islands. The “outspo¬ 
ken” part of the site’s name comes 
fi'om Frommer’s extensive and 
occasionally insightful opinions 
about topics such as travel jour- 
nahsm and smart-alecky airport staff. 
www.frommers.com ★★★☆ 

DCrTP.UC. MQD«DV ... 


known restaurants and hotels in the 
U.S., but it doesn’t dig below the sur¬ 
face. It also doesn’t cover large portions 
^^^^odd^ud^^ndia. 



has some offbeat 
oecific locations 
el guides of the 

)ok standby, LET’S 
onstruction when 
ig mosdy of links 
coming, however. 
—D.H. 
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ew and Compu- 

ides the Worldview 
leneral travel forum 
Jt specific regions. 


FREE CD-ROM! 


□ Payment enclosed. □ Bill me later. 

Annual newsstand price $35.88. Non-U.S. add US$16 per year; Canadian GST included. 


Get your Web Blitz CD-ROM — loaded with 
supercharged utilities, multimedia apps and plug-ins 
software to create eye-popping Web pages, expert hints, 
tips, tricks and more! FREE with your paid order. 


in one New York defi as “rude.” This 
guide dug deep into Chicago neighbor¬ 
hoods to recommend some excellent 


as, “Chicagoan^Bc^^^ff^wdmieyn 

demand it.” It offers a handful of 
restaurant and hotel reviews for well- I 


nbines travel infor- 
;es, little of which is 
3. The information 
Hnple, is from the 


Tourism Bureau. 
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written by kids. 


Head to KIDNEWS for a real kid’s-eye 
view of the world. This is not grown¬ 
up news scaled down to a kid level but 
rather a collection of kid-created daily 
news items, features, creative writing, 
and sports news. More 
than 2,000 kids have writ¬ 
ten in to KidNews with 
reports on their schools 
and neighborhoods. So 
submit a story or just 
browse around and dis¬ 
cover what’s going on in 
another corner of the 
world. Ages 8-1 

www.vsa.cape.cort check us out on the Web — 

Kidnews3.html http;//www.yil.com 

Just like Time, 

KIDS offers wee] 


Reporter section 
All ages. 
www.yahooligans.com/content/news 


NATIONAL GEOGRAPHIC has a special site 
just for kids. Read some Amazing 
Facts, or find an online pen pal with 



ample, you can read Discovery’s cover¬ 
age and then follow links to NASA sites 
to get more info. All ages. 
www.discovery.com/area/discoverynews/ 
news1.html 

For the latest weekly sports scoop, 
head over to SPORTS ILLUSTRATED FOR 
KIDS, where the Shorter Reporter will 
fill you in on the hottest sports news. 
In addition, you can read interviews 
and view pictures of your favorite ath¬ 
letes. You can also catch up on scores 
and statistics and test your sports- 
trivia knowledge. In the Fantasy 
Sports section, create your own 
dream teams and compete in virtual 
games with other kids 
from around the world. 
All ages. 

www.pathfinder.com/SIFK 

★★★☆ 

Do you need to know 
what the latest cutting- 
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and out-of-the-way places to eat. 

www.hotwired.com/rough ★★★☆ 

ARTHUR FROMMER’S OUTSPOKEN 
ENCYCLOPEDIA OF TRAVEL covers 
local customs, the top sites to see 
(and to avoid), and hotels—but 
not restamants—for about 200 
cities and islands. The “outspo¬ 
ken” part of the site’s name comes 
from Frommer’s extensive and 
occasionally insightful opinions 
about topics such as travel jour¬ 
nalism and smart-alecky airport staff. 
www.frommers.com ★★★☆ 



You’ve put in for vacation time and 
bought the tickets, and now you’re ready 
to plan your days and nights. But how do 
you find a romantic bed-and-breakfast in 
New Delhi or the best Indian food in 
Chicago? The best travel guides are 
from an information provider named 
WORLDVIEW SYSTEMS. Worldview’s 
guides are part of high-visibility Web 
sites, such as Travelocity and Outtahere 
(both of which Worldview helped 
found), as well as Internet Travel 
Network, USA Today, and Salon. This 
extremely thorough guide, which covers 
cultural events, arts, restaurants, lodging, 
sports, and nighdife in more than 230 
worldwide destinations, was the only one 
that listed B&Bs in New Delhi, one of 
our test cities. It was also the only guide 
that reviewed our favorite Indian restau¬ 
rant in Chicago. Most Worldview sites 
use the same interface and offer the same 
set of features. Worldview boasts that it 
has 100 correspondents around the 
world, and this shows in the exhaustive 
amount of information it provides. 
www.wvs.com ★★★■<? 

(therest,: ..a 

ROUGH GUIDES are printed for about 70 
destinations. Seven of them—including 
the United States, Canada, Europe, 
India, and Austraha—are on the Web. If 
you want to get off the beaten track, this 
site is an excellent choice. Reviewers 
here don’t mince words; the India guide 
described one New Delhi hotel, for in¬ 
stance, as “oppressive” and the waiters 
in one New York deli as “rude.” T his 
guide dug deep into Chicago neighbor¬ 
hoods to recommend some excellent 


REC.TRAVEL LIBRARY is an extensive, 
well-organized series of links to other 
sites with information about specific 
countries, such as travelogues and tour 
operators. It didn’t help us find a B&B 
in New Delhi, but among its many 
links was one that led to a site for ar¬ 
ranging home stays in distant lands. 
www.travel-library.com ★★★☆ 

FODOR’S TRAVEL SERVICE PERSONAL TRIP 
PLANNER uses forms in which you enter 
your destination and select what sort 
of information you need, such as mid- 
priced hotels in Rome. It then pro¬ 
vides a wealth of local information and 
reviews: hotels, restaurants, top sites. 
But Fodor’s only covers 87 cities, 
which isn’t a lot when you’re “cover¬ 
ing” the entire world. Some popular 
destinations are missing, too. 
www.fodors.com it-k^kiy 

MSN’s Expedia is a great place to make 
reservations, but its WORLD GUIDE isn’t 
as thorough as other online travel 
guides. It’s full of silly platitudes, such 
as, “Chicagoans like good food. They 
demand it.” It offers a handful of 
restaurant and hotel reviews for well- 


known restaurants and hotels in the 
U.S., but it doesn’t dig below the sur¬ 
face. It also doesn’t cover large portions 
of the world, such as India, 
expedia.msn.com/wg 

LONELY PLANET ON-LINE has some offbeat 
information about specific locations 
from the printed travel guides of the 
same name. 
www.lonelyplanet.com 

Another print travel book standby, LET’S 
GO, was heavily under construction when 
we looked in, consisting mostly of links 
to other sites. More is coming, however. 
www.letsgo.com — D.H. 


TRAVEL ON THE 
ONLINE SERVICES 


CompuServe WorldView and Compu¬ 
Serve Travforum. Includes the Worldview 
travel guide. Also has a general travel forum 
and several forums about specific regions. 
Go: Worldview 
Go: Travforum 

AOL Destinations. Combines travel infor¬ 
mation from many sources, little of which is 
particularly authoritative. The information 
about Chicago, for example, is from the 
Chicago Convention and Tourism Bureau. 
Keyword: Destinations 
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Radiohead says OK Computer. Are these guys 
Net-friendly or what? 


The sound from a home stereo system is 
still better than the sound from a PC, but 
that hasn’t stopped rock music sites, 
most feamring sound files, from spring¬ 
ing up like toadstools. The bigger ones 
all feamre the same mix: news and gos¬ 
sip, record and concert reviews, band in¬ 
fo, live chats, and audio or video clips. 
The dynamic duo of ADDICTED TO NOISE 
and SONICNET has the best of all of these. 
Once you’ve visited these sites, you 
probably will get addicted. ATN is the 
premier rock Web monthly, featuring 
columns from legendary rock critics 
(Richard Meltzer, Dave Marsh) as well as 
reviews, features, and daily “music news 
of the world.” Its radio station 
(RealAudio, Shockwave) features a new 
set of interviews and five shows each 
month. SonicNet, run by the same folks, 
is slanted toward cybercasting material 
from bands usually labeled alternative 
(Pavement, Combustible Edison). The 
Streamland section provides a great se¬ 
lection of complete music videos, cover¬ 
ing hip-hop, electronica, and rock, 
though there’s no getting around the 
postage-stamp size and the current low 
quality of the medium. Bands drop by 
frequendy for live chats. Sign up for an 




e-mail newsletter alert called Sonic 
Boom for upcoming events. 
www.addict.com ★★★★ 
www.sonicnet.com ★★★★ 




The JAMTV network (now backed by 
Rolling Stone) is the flashiest, most ani¬ 
mated site. Instead of just reading the 
news, you can watch a news cybercast. 
The music covered here is more main¬ 
stream than at SonicNet, and the live 
and archived cybercasts were by smaller 
bands or venerable ones, such as Cheap 
Trick. Artists are interviewed about their 
latest releases, and longtime fanzine edi¬ 
tor Jack Rabid dishes behind-the-scenes 
gossip. Search by artist to find biogra¬ 
phies, discographies, pictures, and news. 
www.jamtv.com 

ROCKTROPDLIS has declined, in our esti¬ 
mation, since it earned our five-star 
award (October ’96), but it hasn’t been 
completely overrun by its competition. 
You can chat daily with bands such as 
Subhme, read record reviews, and listen 
to cybercasts. There aren’t many con¬ 
certs archived here, but you’ll see some 
big names: Beck, No Doubt, and Porno 
for Pyros. Don’t miss the In the Smdio 
section for interviews with bands such as 
Pink Floyd and The Police on the mak¬ 
ing of their finest discs. 
www.rocktropolis.com ★★★☆ 

Need a refresher course in the history of 
rock? Take a viitual tour of the RDCK AND 
RDLL HALL OF FAME. You’ll get a well- 
rounded picture by reading or listening 
to the inductees’ biographies and fisten- 
ing to some of the curator-chosen “500 
Songs That Shaped Rock And Roll.” 
You can also get information on rock star 


birthdays and download some groovy 
wallpaper for your PC. 
www.rockhall.com ★★★☆ 

Although it also covers modern rock, 
adult contemporary, and indie rock, the 
beat of club music is what makes IMUSIC 
different from other rock sites. Each 
genre has its own online radio station, 
where you can suggest songs for the 
playlist and “smash or trash” songs al¬ 
ready on the air. 
www.imusic.com ★★★☆ 

You’re nowhere near Southern 
California and Joey Ramone is playing 
at the Viper Room—what do you do? 
Hit L.A. LIVE and listen to taped gigs 
from spots such as The Troubadour 
and the famous Whisky A-Go-Go. 
www.lalive.com -k-kieit 

If you really have a taste for the ob¬ 
scure, head to the INTERNET UNDER- 


CONCERTS & RADIO 
STATIONS 


LiveConcerts.com. The name says it all, 
and more than 100 shows are archived 
here, too. There’s also a section for sta¬ 
tion KCRW’s “Morning Becomes 
Eclectic” show, archived here with inter¬ 
views and concerts by acts from 
Tindersticks to Elvis Costello. 
www.liveconcerts.com 

AudioNet. The music section of this 
mammoth site features regularly sched¬ 
uled shows, about 50 archived concerts 
(including a pack of jazz shows from New 
York’s Blue Note), a jukebox, and loads of 
cybercasting radio stations. Even if you 
need something as peculiar as an all- 
Jimmy-Buffett station, AudioNet has it. 
No joke. 

www.audionet.com/music 

NetRadio. An easy-to-use site with more 
than 150 channels available, from vintage 
rock to electronica (there are also country, 
jazz, and news if you’re sick of rock by 
now). If you just want some background 
music from a particular genre, head here. 
www.netradio.net 
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THE SPECTRUM OF ROCK 



Tidalmlf Fiona Apple has inspired much 
online devotion. 


GROUND MUSIC ARCHIVE. You’ve proba¬ 
bly never heard of most of the bands 
profiled here, but that doesn’t mean 
you won’t find enjoyable music. When 
you do, you can order merchandise or 
music direct fi-om the band. 
www.iuma.com — R.B. 


Best alternative rock site Alternative Rock 
World. Weekly interviews with the likes of 
Pearl Jam and Moist, with Webcasts, con¬ 
cert reviews, and pictures. 
www.altrockworld.com 

Best funk site Groove Juicer. If you—like 
George Clinton—need the funk, gotta have 
the funk, head here. 
nettown.com/groovejuicer 

Best metal site HardRadio. A commercial- 
free radio station with news and interviews 
with everyone from Corrosion of Conformity 
to Megadeth. 
www.hardradio.com 

Best New Wave site New Wave Complex. 

News, discographies, and “Where are they 
now?” information. 

www.path.unimelb.edu.au/~new_wave/ 

complex/intro.html 


Best progressive rock site The Pro¬ 
gressive Rock Web Site. A compendium 
(literally—this site includes the Gibraltar 
Encyclopedia of Progressive RocK) of 
knowledge about bands from King Crimson 
to Ozric Tentacles. 
prog.ari.net/prog 

Best punk site The Punk Page. Lyrics, pic¬ 
tures, sounds, links. Mohawks, safety pins, 
spiked bracelets, green hair. 
www.webtrax.com/punk 

Best rave site Hyperreal. How to throw 
your own rave and where to find raves in 
your area, www.hyperreal.org/raves 

Best rockabilly site The Rockabilly 
Homepage. From Brian Setzer to Billy 
Zoom, this site should satisfy your twangy, 
reverbed rockabilly needs. 
www.rockabilly.com 


Ever tteijlit moot stirtli! i busiaess? Proiaitiag year eiistiag basiaess? Haw aboat shariag year hebby witb tbe 
wane? yea caa far as little as StS.SS a maatb. It’s easy witb laterlaaef tbe web bastiag cbiapaay wba’s there far 
yea every step at tbe way witb tall-free, 24 hear sapperf. We eaa evea help yaa wifb prefessiaaal website desiga. 
Whether yea’re a begiaaer ar a aaiapater veteraa, laterlaad eaa briag yaa tbe warld. 
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Even if they’re not the best gangster 
movies of all time, Francis Ford 
Coppola’s Godfather pictures do seem 
to be everyone’s modern favorite. THE 



Coppola’s masterpiece The Godfather\s the 
progenitor of many Web sites. 


eODfiimf/? TRILOGY is as epic as its sub¬ 
ject, with more than 200 pages of stuff, 
including an audio tribute by Mario 
Puzo; exhaustive cast lists; comparisons 
of the boxed set, theatrical release, and 
television packages; an X-rated glos¬ 
sary of pertinent Sicilian obscenities; 
and a rumination on the malevolent 
significance of oranges in the Godfather 
movies (“There’s a bowl of oranges in 
front of Woltz—^we know what hap¬ 
pens to his horse!”). 
www.jgeoff.com/godfathr.html ★★★★ 

Two outstanding sites were occasioned 
by the passing last summer of ROBERT 
MITCHUM, maybe the greatest film noir 
actor of them all. Projection Magazine 


traces the career of Hollywood’s origi¬ 
nal bad boy with plenty of anecdotes 
and thoughtful analysis. A tribute of a 
far different nature is ROBERT MITCHUM, 
1917-1997, a virtual photo gallery with 
quotes by and about Mitchum, affec¬ 
tionately and tastefully presented. After 
all, as Martin Scorsese has said, 
“Mitchum is noir.” 
www.projectionmag.com/projection/articles/ 
mitchum/tribute.asp ★★★★ 
www.westworld.com/~mmw/rm/rm.html 
•kifir'k 

Buddy, if you don’t know a “soup job” 
from a “weak sister,” you’d better take 
it on the arches to TWISTS, SLUGS AND 
ROSCOES: A GLOSSARY OF HARDBOILED 
SLANG. Savvy, Bruno? 
www.vex.net/~buff/slang.html ★★★★ 

Back in 1974, Roman Polanski’s 
Chinatown captured a Watergate-era 
sense of corruption and dirty tricks. 
The brilliantly seedy F.A. story of 
criminal power gave Jack Nicholson 
one of his defining roles. CHINATOWN 
includes, in addition to stills and a 
7 MB video clip of the trailer, a chunk 
of Polanski’s autobiography with ac¬ 
counts of the sometimes turbulent 
making of the movie. 
www.voicenet.com/~kelly/chinatwn.html 
★★★★ 

Clint Eastwood gets worthy tribute on 
a few sites. The best fan site is THE 
COMPLETE CLINT EASTWOOD HOMEPAGE, 
with plenty about the actor/director’s 
life (including an account of his recent 
wedding to Dina Ruiz) in addition to a 
large collection of sound files and pic¬ 
tures. THE AMERICAN FILM INSTITUTE’S re¬ 
spectful tribute, occasioned by 
Eastwood winning the API’s Lifetime 
Achievement Award in 1996, has un¬ 


doubtedly the best biography, as well 
as an essay version of Eastwood’s re¬ 
flections on his career, culled from past 
interviews. There are rare early stills 
here as well. 

www.cadvision.com/eastwood ★★★★ 
www.afionline.org/iaa/iaa96/LAA. 
96ciint1.htmi -k-k-kit 

B~he rest 

The good thing about those unsettling 
nocturnal crime adventures of the ’40s 
and ’50s is that some of the best actors 
and directors in Hollywood were mak¬ 
ing them. The bad thing about these 
compelling, dark movies is that no one 
really thought of them as a genre until 
several French people thought up the 
name “film noir.” All of which means 
the Web abounds in some pretty dull 
essays about some of the best motion 
pictures of John Huston, Howard 
Hawks, and dozens of other directors. 
The film and pop-culture Web maga¬ 
zine Images provides some noteworthy 
exceptions with its recent series 10 
SHADES OF NOIR, a collection of essays 
about movies such as Double Indemnity, 
The Big Heat, and Pickup on South 
Street. 

www.imagesjournal.com/issue02/infocus. 
htm 'k’k'kis 


EPITAPH FOR A 
TOUGH GUY 


To be honest, there’s a iot about the Web’s 
treatment of the film genre that’s a little 
disappointing—where’s the James Cag¬ 
ney page? What about that great old TV 
show, “The Untouchables”? And hey, you, 
Web hipster, haven’t you ever heard of the 
French Connection movies? The unkind- 
est cut of all: There is no Lee Marvin trib¬ 
ute to be found anywhere on the Web. But 
there is an image on one page that maybe 
sums up how this great crime and ac¬ 
tion/adventure screen personality wanted 
to be remembered: A photo of Marvin’s 
plain headstone in Arlington National 
Cemetery. 

www.findagrave.com/pictures/ 

marvinl.html 
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One of the most influential directors of 
all time had a soft spot for criminals; 
from M (1930) to The Big Heat (1953), 
Austrian-born director Fritz Lang ex¬ 
plored themes of vengeance, brutality, 
and justice. For a sense of the creative 
power and influence of Lang and such 
German contemporaries as Billy 
Wilder {Double Indemnity) and Otto 
Preminger {Laura), have a look at The 
German-Hollywood Connection’s THE 
NOIR CONNECTION. 

www.german-way.com/german/noir.html 

•kifkit 

One of the greatest modem gangster 
flicks is the late Sergio Leone’s last 
film, ONCE UPON A TIME IN AMERICA 
(1984). Sadly, there are few Leone sites, 
but this one is a start, with snippets of 
dialogue from the movie and a lengthy 
excerpt of Ennio Morricone’s fine 
soundtrack. 

film.tierranet.com/directors/s.leone/america. 
html ★★★☆ 

Edward G. Robinson embodied the 
American gangster in the early sound 
era, starting with his portrayal of 
Capone-clone Enrico Bandello in the 
film Little Caesar. Robinson gets his 
due at RICO’S ENO, with brief bios and 
filmographies, a reprint of Robinson’s 
New York Times obit, and images and 
sound clips. 

www.scruz.net/~mmills/egr ★★★☆ 

Who’s the toughest tough guy of all? 
Bmtality-wise, A1 Pacino’s Tony 
Montana in Brian De Palma’s Scarface 
would be pretty hard to beat. J. Geoff 
Malta, the Webmaster of our God¬ 
father pick, comes to the rescue again 
with SCARFACE, which boasts studio 
production notes, comparisons of all 
the released versions, and a huge num¬ 
ber of sound clips. Another contender 
would have to be Christopher 
Walken’s Erank White in Abel Eer- 
rara’s chilling King of New York —check 
out CHRISTOPHER WALKEN for a filmog¬ 
raphy and bio. 

www.jgeoff.com/scarface ★★★☆ 
www.brunel.ac.uk/~mapgsat/movies/walken 

★★★☆ 


A good, well-written ROBERT DE NIRO 
fan page is Pawel Koper’s, but you 
should look beyond it, too: There’s a 
lot under construction on TIERRANET’s 
page, but it has the most active De 
Niro chat site. We loved the “De 
Niro’s Complete and Utter 
Superiority to all other members of 
the Human Race” thread. We also 
downloaded a little Windows 95 utili¬ 
ty that lets you start up and shut down 
with different images of that actor. 
www.geocities.com/Hollywood/Set/9401/ 
index.html ★★★■*■ 
www.mdn.com/~eimo/deniro ★★★☆ 


The “Dragnet” Webb-Site is a lot of fun, 
with a good gallery (dig Jack’s Chesterfield 
ad). Pray that the people who put together 
the “Webb-site” will soon upload a sound 
clip from You’re My Girl, Jack’s spoken- 
Muzak album. 

www.hooked.net/~cbhall/DRAGNET.HTM 

★★★★ 

The “NYPD Blue” Homepage tells you 
everything you want to know about the show, 
plus an amusing little par¬ 
ody, an informative essay 
comparing “Blue” with 
“Homicide,” and brief 
bios of the show’s stars. 
www.stwing.upenn.edu/ 
~sepinwal/nypd.html 
'k'k'kit 

Todd Witteles’ “Hawaii 
Five-0” Page is an 
amusing collection of re¬ 
sources, with some good 
links. 

www.cs.ucr.edu/~tutup/ 
h50.html ★★★It 

Launched by CBS in 
1996 to critical acclaim, 
the hour-long drama 
“American Gothic” is a 
sort of Mayberry-meets-Twin Peaks. Fans 
can find outstanding original articles and 
interviews at The Trinity Guardian. 
www2.best.com/~owls/AG/index.shtml 
★★★★ 



Sipowicz and Simone (aka Dennis 
Franz and Jimmy Smits, from left) 
inspire The “NYPD Blue” Homepage. 


Actor Marlon Brando gets very little 
respect, given the fact that he was 
The Godfather. Especially in BRAN- 
DOLAND, with its gruesome “Snack 
Bar” tales of Mr. Method Actor’s epic 
appetite—including a report that dur¬ 
ing shooting of The Missouri Breaks, 
the actor removed a frog from a pond, 
took a bite out of it, and tossed it back 
in. You can hear him singing in Guys 
and Dolls and listen to the famous “I 
coulda been a contender” speech from 
On the Waterfront. 
www.best.com/~wcleere/brandoland/ 
streetcar.html ★★★☆ — R.T 


What’s even better than watching TV cops 
on TV is watching real cops on TV trying to 
clean the scum off the streets—isn’t it? 
Fans of the documentary-style “Cops” sure 
seem to think so. Although the undelivered 
promises of the official site are disappoint¬ 
ing (there was a lot that was “under con¬ 
struction” here when we peeked in), the site 
still has some cool stuff, such as interviews 
with the winners of “Top Cops” awards. 
www.foxnetwork.com/copsindx.htm 
★★★★ 

CBS’s official “Brooklyn 
South” site is a pretty 
cut-and-dried affair, ex¬ 
cept for a good cop 
glossary. 

marketing.cbs.com/ 
brooklynsouth/ 
main_coptalk_defs.html 

★★★☆ 

There’s no solid tribute 
to NBC’s great mid-’80s 
show, “Crime Story,” but 
at least there’s a solid 
“Crime Story” Episode 
Guide where you can 
discover that big show¬ 
biz talents such as Eric 
Bogosian, David Caruso, 
and Andrew Dice Clay starred in the 
show’s first episode—which was directed 
by Abel Ferrara. 

www.tardis.ed.ac.uk/~dave/guides/ 
CrimeStory/index.html ★★★☆ 
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In rating these sites, prices and invento¬ 
ry were important, but return policies, 
shipping and sales tax charges, and cus¬ 
tomer service made the difference in 
terms of which came out on top. 
INSIGHT offered the lowest prices we saw, 
on the whole. Onhne order tracking, 
24-hour customer support, a shopping- 
cart feature, e-mail access to tech sup¬ 
port, and online software classes are a 
few of the bells and whistles that make it 
stand out. Shipping: Overnight $8, 2-day 
$5. Returns: Full refund within 30 days for 
unopened or defective prodticts. Nondefeaive 
returns subject to a 15 percent restocking fee. 
www.insight.com ★★★★ 

fBHiiT-Iia 

COMPUTER DISCOUNT WAREHOUSE had 

competitive prices. Product descriptions 
(no screen shots) are available for just 
about every title. Customer service is on¬ 
ly open weekdays, but onhne order track¬ 
ing is available at any time. The return 
policy could be more Uberal. Shipping: $3 
for orders less than $200. Returns: Store 
credit or exchange only. Nondefective returns 
subject to a 15 percent restocking fee. 
www.cdw.com 


Though NECX specializes in computer 
hardware, we found all of our test soft¬ 
ware titles here. Telephone support is 
only available during the week, but you 
can track order status online. Return 
policy could be more liberal. Shipping: 
Six different types available. Returns: 
Unopened products only are returnable 
within 14 days. 
www.necx.com ★★★-<1? 

Prices on the EGGHEAD site are 5 percent 
below those in the soon-to-be-closed 
nationwide chain of retail stores. 
Telephone customer service is available 
24 hours a day. Shipping: Some prodticts 
downloadable. Ground delivery: $5 for up to 
12 pounds. Returns: Unopened products re¬ 
turnable for refund or exchange within 30 
days. Defective products are exchangeable 
only for the same title. 
www.egghead.com -k-k-kit 

ELEK-TEK has great selection and avail¬ 
ability, 24-hour customer service, and 
competitive prices. Return policy is 
stringent. Shipping: Many products 
downloadable. Overnight ($10 for the 
frst 5 pounds) and ground also available. 
Returns: Defective software exchangeable 
within 30 days for the same title; nonde¬ 
fective returns subject to a 15 percent re¬ 
stocking fee. 

www.elektek.com ★★★☆ 



At CHUMBO, you’ll find more than 6,000 
titles. Customer service is not toll-free, 
but you can track your order online. 
Shipping: 2-day $5. Returns: Defective sofi- 
ware exchangeable within 30 days, un¬ 
opened products sulject to a 15 percent re¬ 
stocking fee. 

www.chumbo.com •k'k'k-ic 


ON THE SERVICES 


CompuServe Computing Shop Direct. 

Competitive prices and poiicies. Shipping: 
Some products downloadable. Other 
costs determined by weight. Returns: 
Unopened products returnable within 30 
days. Defective products are exchangeable 
only for the same title within 30 days. 

Go: Computing Shop Direct 

The special deals at CYBERIAN OUTPOST 
are a real plus. Order tracking is up¬ 
dated daily. Shipping: Charges are cal¬ 
culated by weight (average: $4.25 
ground, $5 overnight). Returns: Only for 
products whose manufacturers offer 
money-back guarantees. 
www.cybout.com ★★★☆ 

SOFTMANIA offers an extensive selec¬ 
tion, but the grace period for returns 
is the shortest we came across. 
$hipping: Overnight ($7.50, $5 for each 
additional item). Returns: Unopened 
products only are returnable within 15 
days. Defective software exchangeable for 
the same title. 

www.softmania.com -kifitii —D.G. 


Spot-Check 

We wheeled out our virtual shopping carts and searched these sites for four popular products. 

Here’s what we found. 

Chumbo Computer Computing Cyberian Egghead Elek-Tek Insight NECX Sohmania 
Discount Shop i Outpost 

Warehouse Direct 

Frontpage 98 $130 ' $135 : $140 : $142 : $133 I $132 $125 $131 : $137 

Quake ii : $50 ; $54 $52 ; $50 : $47 I $49 : $48 ; $51 : $48 

Photoshop 4.0 ; $548 ; $520 N/A : $540 : $551 : $539 : $524 : $535 : N/A 

Quicken N/A ; $60 $59 ^ $58 ^ $57 : $59 ; $54 i $57 ; $60 

nohivo Qft : ; : ^ 
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InsuTEmce 


ITHE BJiSI, 

As insurance agents like to joke, insur¬ 
ance isn’t bought, it’s sold. But if you’ve 
ever bought an overpriced policy that 
didn’t pay off when you needed it to, you 
know it’s no laughing matter. So if you’re 


in the market for home, auto, health, or 
hfe insurance, shop wisely. If you only 
bookmark one page, make it INSUREMAR- 
KET. Brought to you by Intuit, the maker 
of Quicken, InsureMarket is the best 
place to price-shop for the best deals 
from leading life, health, and auto insur¬ 
ers. The 60-Second Selector can help 
you choose from among the many dif¬ 
ferent types of policies, while the Family 
Needs Planner helps you calculate how 
much coverage you need. And when 
you’re ready to buy, InsureMarket asks 
for a few personal details (but not your 
name, so you remain anonymous till the 
end) and within 4 minutes provides 
price-quote and contact information 
for agents at other companies. If the 
price is right, you can fill out an online 
application and the company will 
arrange for the requisite medical tests 
or DMV check. 
www.insuremarket.com ★★★★ 


For a second opinion, check out QUOTE- 
SMITH, which boasts far more carriers 
(328) than InsureMarket. Be aware that 
the interview here to determine the 
right rate for your risk profile isn’t as 
comprehensive as InsureMarket’s, 
meaning you might not qualify for the 
price quotes you receive. 

www.quotesmith.com 

■kifk-k 

Although INSWEB 
lacks InsureMarket’s, 
well, intuit-iveness, 
is nonethe¬ 
less the place to go if 
you’re in need of a 
specialized policy to 
cover your motorcy¬ 
cle, boat, dental 
work, hearing—even 
your wedding. And if 
you’re a twenty¬ 
something between jobs, note that 
InsWeb is one of the few places you 
can get temporary health insurance, 
the type of policy that most agents 
hate to sell (because commissions are 
low and buyers usually aren’t repeat 
customers). Be forewarned that Ins¬ 
Web doesn’t offer price comparisons 
for all these policies, since many are 
sold by just one company and aren’t all 
sold nationwide. 
www.insweb.com -k-k-k-k 

rHEREST_lI3 

So you’ve found an insurer willing to 
insure your car for half the rate others 
are quoting—but it’s from a no-name 
carrier you’ve never heard of. Tune in¬ 
to the INSURANCE NEWS NETWORK, a site 
created by financial journalist Philip 
Moeller. Among INN’s many offerings 



is a database showing the “claims-pay- 
ing ability” of more than 200 carriers 
as measured by Standard & Poor’s and 
Duff & Phelps. And true to its name, 
INN also provides alerts of any news 
affecting your insurers, including in¬ 
vestigations into their sales practices 
by government regulators. 
www.insure.com ★★★☆ 

MICROSOFT MONEY INSIDER features an 
insurance calculator, not to mention a 
collection of insurance primers as good 
as any on the Net. Annuities, term vs. 
permanent insurance, even a discussion 
of whether to buy travel insurance— 
everything’s here. 
moneyinsider.msn.com ★★★☆ 

Sure, you can get a cheap policy by 
shopping around yourself. But if you’d 
prefer the advice and counsel that a 
professional agent can provide, the IN¬ 
DEPENDENT INSURANCE NETWORK is the 
best means of finding an agent near 
you. Maintained by the Independent 
Insurance Agents of America, this site 
lets you search its membership data¬ 
base—280,000 agents and employees 
strong—by city or state or by ZIP or 
area code. The site also offers some 
plain-English primers that demystify 
premiums and no-fault auto cover¬ 
age—and last but not least, explain how 
to file a claim so you don’t get fleeced. 
www.iiaa.iix.com ★★★☆ 

When it comes to figuring the cost of 
auto insurance, it isn’t just how you 
drive but what you drive. For the inside 
scoop on which new cars are cheapest 
to insure, check STATE FARM INSURANCE. 
www.statefarm.com/server-java/homepage 
•k'k'kk 

If you’re buying a term life policy— 
which provides coverage for a finite pe¬ 
riod of time—it doesn’t hurt to make 
an educated guess at just how much 
longer you might be keeping your 
mortal coil. NORTHWESTERN MUTUAL LIFE 
offers one of the best. 
www.northwesternmutual.com/games/ 
longevity/longevity-main.htmi 

—D.F. 


104 APR 1998 YAHOO! INTERNET LIFE 
























S H O 



Bu^i^ 



frHE BEST 


There’s nothing worse than buying a 
CD, taking it home, and then realiz¬ 
ing that the only song you like on it is 
the one you heard on the radio. The 
listening station at TOWER RECORDS 
lets you sample 30 seconds from every 
track on about 100 CDs before you 
buy. Tower usually also offers sound 
clips from at least five tracks of most 
in-stock CDs. It gets top honors for 
this practice, in addition to its com¬ 
petitive prices and the broad spec¬ 
trum of its offerings: It was the only 
store with all of our test titles in stock. 
Its recently renovated site is better 
than ever. Best is the archive of back 
issues of Tower’s own Pulse! magazine. 
Overnight delivery is available, 
though it’s not cheap. 
www.towerrecords.com -k-kif-k 

CDNOW claims to stock almost every al¬ 
bum currently in print in the U.S., as 
well as more than 20,000 imports, 
T-shirts, music videos, and books, and 
the price is usually right. It even has 
vinyl. When you search on an artist, 
every piece of merchandise associated 
with that artist will pop up for your pe¬ 
rusal, along with a photo and a list of 


compilation albums on 
which the artist has per¬ 
formed. You can advance- 
order albums up to four 
weeks before they are re¬ 
leased and find them in your 
mailbox the same day the al¬ 
bum hits the stores in your 
town (provided you order overnight 
delivery). And CDnow’s overnight- 
delivery charges are the lowest of any 
store we reviewed. 
www.cdnow.com ★★★★ 


I^HE rest’ 


If you suffer from amnesia every time 
you enter a record store or you’re lost 
as far as new music is concerned, 
here’s a tip. Go to TUNES.COM and 
search on an album that you know 
you like. You’ll get a helpful list of 
suggestions next to your search al¬ 
bum, along with a thorough descrip¬ 
tion of each artist and album, and 
sound clips (though the collection is 
sparse). Overnight delivery, sadly, is 
not available. 
www.tunes.com •k-kir'k 

Sure, you can order videos at 
BLOCKBUSTER, but you can also get mu- 


Mozart,^’? 
k Requiem 
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sic, CD-ROM games, and books. 
Music lovers should make a visit to the 
Launching Pad for clips of up-and- 
coming artists before they hit the 
charts. The clip collection isn’t nearly 
as large as those of the other stores, 
and you sometimes miss out on cover 
art here, but there are exclusive special 
offers (such as T-shirts and bonus- 
track CDs). 

www.blockbuster.com/music ★★★☆ 

CD UNIVERSE has more than 200,000 
records to choose from, divided into 
specialty areas such as Christian, 
Square Dancing, and Dulcimer. If 
you’re looking for an album such as 
Picture Yourself Belly Dancing, take a 
spin around the Universe. There’s less 
flash and fewer conveniences here 
than you’ll find at the other stores, 
though, and CD Universe’s overnight- 
delivery charges are the highest of any 
store we reviewed. 

www.cduniverse.com ★★★☆ — T.R. 


Spot-Check 

We went iooking for CDs and cassettes oniine with llsten-before-you-buy ReaiAudio ciips avaiiable. Here’s what we found. 

Company 

stereolab Mingus Big Band 

“Dots and Loops" “Live in Time” 

Salt-n-Pepa 
“Brand New” 

“The Patsy Cline 
Collection” 
(four-CD box set) 

; “Rachmaninoff Piano 
Concerto No. 3 
Weissenberg/Pretre”: 

charge for 
7-day 
delivery 

; charge for 
overnight 
delivery 

Blockbuster 

$15; no clips $19; no ciips 

$16; no clips 

$53; no clips 

N/A 

$3 

$5 

CDNow 

; $16; ciips for all; $20; clips for 7 

; $16; clips for 5 

; $53; clips for 20 

N/A [*] 

$3 

$4 

CO Universe 

; $14; ciips for all; $19; clips for 5 

$16; no clips 

$50; clips for 4 

N/A 

$3 

$17 

Tower Records $14; clips for all ; $21 [f]; clips for 7 

$15; clips for 5 

; $56 [t]; clips for 20 

: $10 [t]; no Clips ; 

$3 

$9 

Tunes.Com 

$15; no ciips N/A 

$16; clips for all 

$51; no clips 

$10; no clips 

$3 

N/A 

NOTE: Prices give 

n are for compact discs. Ail stores aiso offered cassettes. H 1 

N/A: This site did notcarrv 

' this merchandise or offer this service, [f] Special order; Allow 6-10 woildng days for delivery. 
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Findestg God Online 

continued from page 62 

a different theme each month. Short, 
simple, and to the point, the study 
theme is uploaded by the society in 
Bratdeboro, Vermont—but accessed 
and used by Sufis in places as far away 
as the jungles of the Congo Republic. 

The Internet and the Web especially 
have been lauded for the revolution in 
self-publishing they represent: Every 
passion and interest can be expressed 
to the world at large with only a mo¬ 
dem and a cursory understanding of 
HTML. By comparison with tradi¬ 
tional forms of mass communication, 
the Net is cheap, which helps church¬ 
es, temples, and ministries—which, as 
nonprofits, must usually watch their 
pennies closely. 

On the other hand, the Web’s stub¬ 
born refusal to yield much profit 
doesn’t concern these people, whose 
primary interests are saving souls and 
redeeming humanity. That’s not to 
say there’s no overlap: By participat¬ 
ing in MSN’s Judaism Forum, Rabbi 
Goldstein knows he’s helping to make 
Bill Gates’s Internet service a more 
attractive business—even as he seeks 
to open Judaism up to a generation of 
Jews more likely to be online than in 
a synagogue. 

There’s no denying, however, that 
Goldstein, Cyr, and most other cy- 
bersawy clergy would like to see 
these same people worshiping in per¬ 
son, face-to-face. “I think it is great 
to use the Web as an information 
source,” says Anne Foerst, a theolo¬ 
gian who works in MIT’s artificial in¬ 
telligence lab and who teaches a 
course, “God and Computers.” “I 
know many ministers who make fun¬ 
ny [Web site] invitations for the 
Sunday morning service or special 
events which draw people into the 
church who would usually never 
come across any church news. 

“But how can any naive Web 
searcher distinguish between a healthy 
religion and a destructive cult which 
might be dangerous for psychological 
health?” Foerst continues. “Any false 
promise for grace, revelation, justifica¬ 
tion, salvation, or whatever, can make 
people addicted. It happens in 


Christianity as well as in any other reli¬ 
gion, but it becomes especially seduc¬ 
tive on the Web, where I can cheat on 
who I am, where I can leave my bad 
sides behind—or at least I think that I 
can—and where I cannot get any im¬ 
pression on who the author of certain 
texts or promises really is.” 

Seek and ye shall find: The promise 
of religion has been co-opted by the 
Web’s search engines, but they’re not 
necessarily working at cross-purposes. 
As Louise Northcutt and others have 
discovered, finding a true spiritual con¬ 
nection online requires a discerning 
eye, an understanding of one’s own val¬ 
ues, and a healthy skepticism that 
avoids easy answers. God willing, how¬ 
ever, it’s certainly possible. B 


The Power of Positive Linking 

continued from page 67 

you take this very seriously, the prob¬ 
lems and the difficulties of people be¬ 
come very much of a concern to you.” 

Carol Slaymaker, who until Nov¬ 
ember ’97 administered the prayer 
ministry work, agrees: “Sometimes it 
can be a bit draining to read request 
after request of problems that people 
are facing. But one thing always seems 
to happen to lift us up and keep it 
from being a ministry that’s a burden. 
People are so wonderful about writing 
back and saying, ‘Answered prayer!’ 
‘Thank you for your prayers!’ ‘I felt 
your prayers with us as we went 
through this.’ 

“Just about every day,” Slaymaker 
says, “there’s at least one prayer request 
that has some aspect of that thankful¬ 
ness in it, and I think that really helps 
us keep going and keep our spirits 
up...and know that we’re doing the 
right thing.” — D.A.B. B 


Christ Episcopal Church www.christchurch.org 
WillowNet www.willownet.org 
Congregation Anshe Cheseo 
anshechesed-lindennj.org 
The Threshold Society & Mevlevi Order 
www.webcom.com/threshld 
Guideposts www.guideposts.org 


INTERN-NET 
continued from page 87 

ergized online news for the moment, 
vaulting Drudge into celebrity and 
boosting the visibility of many sites. 
Will it last? ZDNet’s Berst thinks so, 
drawing a parallel between Net news 
and CNN’s infancy: “[This] ambition— 
to beat network TV news—seemed im¬ 
possibly presumptuous. Naive. Laugh¬ 
able. After all, the networks had spent 
decades perfecting their formulas. They 
had it all locked up. The talent. The 
credibility. The resources.” But after the 
bombing of Libya, “cable subscriptions 
skyrocketed—driven by people who 
wanted access to CNN,” he says. The 
Net’s trajectory has been even more dra¬ 
matic, rocketing from nascent network 
to mass medium in just over two years. 
Installed as a permanent part of Intern- 
gate, Net news is now on demand and in 
demand. News junkies who want to 
tackle the next big national scandal will 
come to the Net. 

But with success, it is hoped, will 
come responsibility. Drudge’s history 
of equivocal accuracy, not to mention 
the blunders of papers such as the 
Morning News and the Journal, raises a 
host of questions about the power and 
potential abuse of this new medium. To 
return to (and repair) Kinsley’s original 
point, the Lewinsky affair probably 
does have an equivalent in the history 
of television, but it isn’t the Kennedy 
assassination. Rather, Intemgate has 
been the Net’s quiz-show scandal. It 
showed smart people caught in seamy 
circumstances, entertainment cross- 
pollinated with news headlines. It spot- 
hghted a wild, adolescent medium that 
made the news, spread the news, and 
sometimes even made the news for 
spreading the wrong news. It unveiled 
a sharp new form of mass persuasion 
and then impaled itself upon that tech¬ 
nology. Online news organizations 
such as the Drudge Report will certain¬ 
ly continue to publish stories. Off-line 
organizations such as Newsweek and the 
Journal will keep using their Web sites 
to compete with those online organiza¬ 
tions. But the medium has lost its inno¬ 
cence, especially now that the rest of 
the world—and particularly the rest of 
the media world—is watching. B 
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With the right laughtrack, 64-bit microprocessors 
become hysterically funny. 



Your Computer Channel 


Introducing ZDTV, the television channel devoted exclusively to computing and the Internet. 

Why did the motherboard cross the road? Tune in and find out. To get ZDTV, call your cable or satellite provider 
today and say “ZDTV Me." Or visit us at www.zdtv.com. 

Many thanks to our charter sponsors: 

CharksSchwab ^Gvwmy2ooa Miavsott Intel ORACLE ^SUH 
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Bud -Uf fly 


wwwvoice. com/bud/bud. 
html 

Complete with flashing but¬ 
tons, awful MIDI files, hideous 
spelling errors, a different ter¬ 
rible background on each 
page, and the worst navigation 
bar ever conceived, the Bud Ugliy Design page is simply 
appalling. The bad coding is hysterically intentional and accu¬ 
rately reflects the worst elements of amateur Web design. 
Don’t miss the site’s F.a.K, the Bud Ugliy news column, and the 
“meet the team” page. 



St Caf<j1 

home.pacbell.net/freud/janeandcarol 


Afeo'^ute- 

WWW. smackem. com/horror/horror, html 

For those seeking a forum to discuss the finer points of gory splatterfests 
such as 1984’s C.H.U.D. (Cannibalistic Humanoid Underground Dwellers) 
and modern classics such as 
Leprechaun 4 (In Space), the 
Absolute Horror Web site 
welcomes you with open, if 
severed, arms. The site 
maintains a chat room, a 
“Greatest B-Horror Movies” 
list, and a horror-movie 
review guide. And don’t forget to make your entry onto “Weirdest Deaths,” 
the site’s bulletin board for posting bizarre film carnage (e.g., one post 
describes a hysterical scene in Stephen King’s Sleepwalkers where a hap¬ 
less victim is stalked by an ear of corn). 



What happens when a bored copy-shop clerk finds a sheaf of letters when closing up 
the shop one night? Usually they wind up in the trash along with the other reams of 
erstwhile old-growth forest. But 
sometimes, the clerk actually reads 
them. And maybe, just maybe, they’re 
completely hilarious. Such is the case 
with The Jane & Carol Letters, a series 
of correspondence between two ten¬ 
ants and their landlord. Follow along 
as the tenants demand increasingly ridiculous expense deductions from their rent 
(including cable TV deposits, clothes hangers, and even an exorcism), only to have 
the landlord try to explain why they’re a couple of nut jobs. You’ll laugh, you’ll cry. 
You’ll be glad you’ve never met Jane or Carol. 


Jane/£r Cdrm/ 
Lettery 




WWW. findgreatstuff. com/ 
uglylamp.html 
You’ll find prettier lamps in the 
lobby of a Super 8. So far, only 17 
JPEGs of ugly lamps have been posted 
to the Ugly Lamp Contest Web site, 
but the keeper of the page welcomes 
new entries. The grand prize for 
the ugliest lamp entry: a T-shirt 
with a picture of that lamp embla¬ 
zoned on it. 




ted ) 


Bored Stuff- 

www.pixi.com/~owens/bored/bored.html 
Are you bored? Meet Dylan, a 16-year-old 
ahead of his time. Each of the boredom¬ 
killing tactics he’s posted includes an 
amusement-potential rating, so you know 
how much time it will help you waste. 

Only have a few minutes? Try pressing on 
your eyes tor a light show. Have a little 
longer? Maybe you’re more of a “Pour 
water in hand, make sneeze noise, throw water on back of person's 
neck” kind of guy. We can’t make those kinds of decisions for you._ 



Cha^lk Outitte Bead Pcrol' 


pw1.netcom.com/~jlugar/home.htm 

This morbid group of contestants vies for cash by accurately guessing this 
year’s celebrity deaths. Last year’s winners won with a total of three cor¬ 
rect predictions: the 1997 losses of Jeanne Calment (d. August 4,1997), 
Mother Teresa (d. September 5, 1997), and Red Skelton (d. September 
17,1997). Also visit www.stiffs.com tor more of the same, plus the offi¬ 
cial, grisly details for jumping into 1998’s and 1999’s dead pools. 




Craving strange? Go straight to www.prettystrange.com. 


























Purebred honors. 


If there’s an award for it, chances are we’ve won it. Desktop 
power Portable performance. Service and reliability 
At Micron Electronics, we offer you high-performance 
systems, excellent components, and our outstanding reputation 
for customer service and support. The industry gurus have commended Micron™ PCs across our product 
lines — we’ve earned more than 200 awards and recommendations from prestigious industry publications over the 
past two years alone. 

In fact, readers of Harm PC said Micron is the best in overall reliability and 
technical support. That’s no surprise. These systems are top dogs. Behind every Micron 
system is a dedicated team of customer service representatives and technical support 
experts. Call us anytime, day or night, toll-free. We’re ready for you! We’ll custom 
build your system to meet your needs and give you great warranties and some of the best prices in the business. 


Pentium" 


Call now to order. 

800 - 556-4391 

www.micronpc.com 









Portable Solutions 


MICRON TRANSPORT® Vlx 




Intel 233MHz Pentium processor 
with MMX technology 
32MB EDO RAM 
3GB removahle hard drive 
13.3'TFT XGA display 


Intel 266MHz Pentium processor 
with MMX technology 
32MB EDO RAM 
3GB removahle hard drive 
13.3" TFT XGA display 





Pentium* 


Powerful. Reliable. 
Always ready to travel. 



It's small Its powerful Its the Micron Transport— 
and it can't wait to head down the road 

Our swift Transport Vtx portable gives you real power 
and high performance starting at just $1,499. It’s the 
perfect no-nonsense portable for everyone. This 
puppy features a I66MHz Intei Pentium processor 
with MMX technology and tons of features 
to make your multimedia tasks unforgettable. In fact, PC Computing named the 
Transport Vlx its 1997 MVP for Workhorse Portables! 


The top-breed Transport Xke packs the Intel Pentium 233MHz or 266MHz 
processor with MMX technology for unleashed speed. This award-winning 
portable even comes standard with Dragon NaturallySpeaking voice recognition 
software. In fact, the industry’s top dogs keep finding great things to say about 


TRANSPORT OPTIONS 


Vlx options 

24MB EDO memory upgrade 
(40MB total) add $249 

Dt^oti NaturallySpeaking 

Personal voice recognition software add $69 

Microsoft Windows NT* 4.0 
(from Windows 95) add $99 

Xke options 

Secondary 2.1 GB hard drive add $399 

Microsoft Windows NT Workstation 4.0 
(from Windows 95) add $99 

MicronDock" multimedia port 
replicator with hot docking and 
built-in battery charger add $499 

Micron Executive™ desktop package: 

Matching black monitor, mouse 

and keyboard add $599 


Many other options available. Call for details. 


it! All Transports include swappable 
floppy and CD-ROM drives, plus 
Microsoft Windows 95 or Windows 
NT® Workstation preinstalled. Check 
out the Transport portables. And see 
why we leave the competition 
whimpering! 



































through your pocketbook. 
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Dependable, quick and a ton of fun — 
he award-winning Micron Millennia*’' is 
available with the latest in high- 
performance multimedia technology 
Custom configure the perfect Millennia 
system for what you need! And when you 
buy a Millennia system, well even include one 
choice of four complete software applications. 


Micron offers the Millennia in several configurations. Choose the Micron Millennia 
(Ku for the ultimate in speed and capability and now an even faster Intel 333MHz 
Entium" 11 processor. Demanding PC users get more memory and speed than ever to 
t) andle tough multimedia tasks like 3D gaming, desktop publishing or sending your 
ivorite family pics over the Internet. 

Take advantage of Micron’s Fusion 3D” option on the Millennia Xku to get 
jcomparable DVD performance, incredible 3D graphics, a super sound card, two-speaker 
atellite, game bundle and Microsoft** Sidewinder" joystick — the ultimate in multimedia 


: Or choose the Millennia Mme for a more affordable platform. You’ll get speed and 
lower for all sorts of new tricks, starting at just $1,699. A hair-raising good deaf 


HOME PRODUCTIVITY PAK 

apton's Interactive Encyclopedia, Broderbund’s 
I It Shop Ensemble III, Crayola's Magic 3D Coloring 
Mindscape's Mavis Beacon Teaches Typing, 
"^■■■tive Multimedia's The Family Doctor, Net Nanny 

QUICKEN FINANCIAL PAK 

Quicken Deluxe, Parents' Guide to Money, Quicken 
Financial Planner, Quicken Family Lawyer 

EDVENTUREPAK 

aprised of exciting children's educational and 

j| ARCADE PAK 

Ij^X-wing vs. Tie Fighter, Need for Speed 2, Command 
^Tld Conquer Red Alert, 4 button Game Pad 


MICRON FUSION 3D™ 
OPTION PAK 


DVD-ROM drive,"DVD software 
DVD PCI decoder card 
AWE 64 ISA sound card 
Cambridge MicroWorks-2 speaker satellite with 
subwoofer stereo system 
Fusion 3D game pak: 

Mech Warrior 2;'Mercenaries D3D/3Dfx Edition, 
AH-64D Longbow US. Navy Fighters ’97. 
Command & Conquer, Formula I 
D3D/3Dfi( Edition 
Microsoft Sidewinder" Pro Joystick 

Available only with Millennia Xku add S449 


ral perferraance is dependent upon nui 


fc CD-ROM driw wiU be ranoved upon the purchase (k the DVD upgrade. 


P«WER 

Miaon Sales Houb Mon-Fri 6am-10pm, Sat 7am-5pm, Sun I0am-5pra (MI) 

Technical Support Available 24 Homs A Day 7 Days A \fek. ToH-fiee from 

Mexico: 95-800-708-1755 • ToE-&ee from Canada 800-708-1758 • Toll-fiee from 

Puerto Rico' 800-‘ffl-I756 • International Sales 208-893-8970 • International Fax: 208-8®-7393 


. . 
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Desktop Solutions 


MICRON MILLENNIA Mme 



Intel Pentium 233MHz processor with MMX technology 
conSguraUorB also availabk on Mihennia Mme systems. 


MICRON MILLENNIAXku 


STANDARD FEATURES 

82440LX chip set 

5I2KB internal L2 cache, 2MB BIOS 

Integrated 100MB Iomega Zip drive, 3.5’’ floppy drive 

32XEIDE variable CD-ROM drive 

32 voice wavetable stereo sound. Advent 009 speakers 

3SS'S)tes 56K x2 data/fiix modem' 

Diamond Viper V330 128-bit 3D video with 4MB SCRAM 
Microsoft IntelliMouse, USB conneaions 
Microsoft Windows 95 and MS Hus! 

Microsoft Office 97 Small Business Edition 
Choice of Micron Software Solutions Pak 
5-year/3-yEar Micron Power limited warranty 


64MB SDRAM 
6.4GB UltraATA hard drive 
17-Micron 700FGX, 

.26dp monitor (16* displavl 




DVD drive with decoder card add JI99 

















































V.-#: 


Call now to order. 

800-556-439T 

www.micronpc.com 


What can play^ fetch, 
work, hiint ^nd do a 
lot of tool tHcks? 


Dependable Micron ^ 
Computers. 









Web Surfer Discount Card 


Return this card now to qualify for special 
Discount Rates on YAHOO! Internet Life -- 
up to 51% off the cover price. You also get 
our exclusive Web Blitz CD-ROM, loaded with 
supercharged utilities, multimedia apps and 
plug-ins, software to create eye-popping Web 
pages, hints, tips and more — FREE! 

□ One year/12 issues $19.97 — SAVE 44% 

□ Two years/24 issues $34.97 — SAVE 51% 
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